
WE DELIVER THE SUSTAINABLE FUTURE

CJ LOGISTICS SUSTAINABILITY REPORT 2022

https://www.cjlogistics.com/ko/main


CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

Introduction

ESG Strategy

The leading global  
logistics company

Environmental

Social

Governance

Appendix

CONTENTS

INTRODUCTION  

3 About this Report

4 CEO Message

5 The leading global logistics company

ESG PERFORMANCE  

ENVIRONMENTAL

26 Green Logistics 

28 Climate-Change Response 

39  Efforts to Protect Biodiversity and Minimize 
Environmental Impacts

SOCIAL

43  Respect for Employees and Diversity

52  Mutually Beneficial Partnerships and Shared Growth

56  Culture of Respect for Human Rights 

61  Strengthening Safety & Health

70  Enhancing Values for Customers 

75  Spreading a Culture of Caring

GOVERNANCE

84  Governance 

91  Ethics and Compliance

95 Risk Management 

APPENDIX  

99 ESG DATA

109 GRI Index

114 UN SDGs

115 TCFD Index

116 SASB Index

117 Global Initiative 

118 Human-Rights Declaration

119 GHG Verification Statement

120 Third-Party Verification Statement 

ESG STRATEGY   

10 ESG Management System

11 Key ESG Moments in 2022

13 Material ESG Issues 

16 Stakeholder Engagement

THE LEADING GLOBAL LOGISTICS  

COMPANY   

19 TES Innovation Center 

22  Consolidating Leadership in the Parcel Market 
“The O-NE Solution for Everyone”

23   ONLYONE Service for the Future of  
Eco-Friendly Logistics

https://www.cjlogistics.com/ko/main


CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

CJ LOGISTICS SUSTAINABILITY REPORT 2022 3

ABOUT THE DESIGN OF THE 2022 SUSTAINABILITY REPORT

B  as  ed on C  J Lo  g  is  t ic  s '  co  re 
busines  s of logist ics,  We aim 
to  c o nt  r  i bu  te  to  th  e  n at i  o n  
and society through resource 
circulation logistics, liquid hydrogen 
transportation, and eco-friendly 
packaging. We are determined to 
secure unparalleled capabilities in 

these fields and continue to grow as a sustainable global logistics company 
in the future.

SUMMARY

The 2023 CJ Logistics Sustainability Report outlines CJ Logistics’ environmental, social, and financial performances as 
well as its efforts to enhance its sustainability. The company publishes this report annually in order to document and 
communicate important information in a transparent manner.

REPORTING SCOPE

CJ Logistics collects and reports its financial and non-financial information in relation to all its operations and business 
units in Korea and abroad. All the financial statements made in this Report are on par with the Korean International 
Financial Reporting Standards (K-IFRS). Environmental, social, and governance-related (ESG) data and claims, on the 
other hand, are limited to the company’s operations in Korea. Claims and information that require reader’s notes are 
provided with annotations.

REPORT STANDARDS

This Report has been written in compliance with the Global Reporting Initiative (GRI) Standards, which guide 
sustainability-related disclosures worldwide. In an effort to provide details into major developments and issues 
specific to the industries in which CJ Logistics is active, indicators and metrics developed by the Task Force on 
Climate-related Financial Disclosures (TCFD), the Sustainability Accounting Standards Board (SASB), and the United 
Nations (UN)’s Sustainable Development Goals (SDGs) have also been referenced and used. 

REPORT ASSURANCE

The financial data and statements herein have been subjected to independent auditing and review by Deloitte Korea. 
Non-financial data and statements have also been verified by DNV so as to ensure objectivity and reliability. 

REPORTING PERIOD

The subject of this Report is the entire scope of environmental, social, and financial activities, as well as performances 
of CJ Logistics from January 1 through December 31, 2022. Certain parts, however, also include information that 
extends into the first six months of 2023. The Report discusses the company’s qualitative performances in annual 
trends using data over a three-year span, 2020 through 2022.

REPORT ISSUE DATE

This Report was published on June 28, 2023.

ABOUT THIS REPORT

CJ LOGISTICS

Address 

Telephone 

Email

Website

 Tower 8, 7 Jongno 5-gil, Jongno-gu, Seoul,  
Republic of Korea (Postal code: 03157) 
Toll-free at 1588-1255
sustainability@cjlogistics.com
https://www.cjlogistics.com

Keyword search within 
the Report

Go to table of 
contents

Move to the first 
page

Move to the previous page Move to the following page

INTERACTIVE PDF: A USER’S GUIDE 

This Report is available as an interactive portable document file (PDF) that 
features clickable URLs and interactions between pages. Other features 
available include:

CONTACT INFORMATION

For any inquiries regarding this Report or the content thereof, please contact 
the following: 
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I would like to express my sincere gratitude for the interest and 
encouragement you have shown to CJ Logistics this year. 

As an innovative tech company, CJ Logistics continues to lead 
the industry with a combination of the latest technologies 
and a determination to improve the quality of life and promote 
industrial growth in Korea. But waves of inflation, changing 
regulations, geopolitical conflicts, and the Covid-19 pandemic 
have rendered our lives and industries all the more uncertain.

CEO MESSAGE

We have also launched due diligence investigations into claims 
of human- rights violations, with a view toward fostering a 
company-wide culture that respects human rights, celebrates 
diversity, and includes all participants.

THIRD, WE SEEK TO DEVELOP ENGINES FOR 

FUTURE GROWTH BY GENERATING NEW 

OPPORTUNITIES AND ENHANCING OUR 

CAPABILITIES THROUGH OUR ESG MANAGEMENT 

POLICIES. 

To this end, we have partnered with Kia Motors to develop 
purpose-specific vehicles that can enhance execution of 
the eco-friendly logistics and have been given a regulatory 
approval for sandboxing our model of liquefied- hydrogen 
transportation. 
Going forward, we remain alert to the developing trends in the 
efforts to adapt to climate change, so that we can continue to 
provide top-notch services to all our customers.

Dear stakeholders,
As CEO of CJ Logistics, I assure you that the company will 
continue to communicate actively and transparently with its 
stakeholders through this Rreport, its website, and a variety of 
other channels.

As a leading global logistics company with a century of 
experience and a corporate ESG DNA like no other, we will 
continue to pioneer a more sustainable and better future. I 
kindly ask you to support us in our endeavors through your 
continued encouragement and participation. Thank you.

GREETINGS!

SIN HO KANG, CEO

CJ LOGISTICS

In an effort to remain grounded amid these sweeping waves 
and continue our journey toward a brighter future, we 
have established a sustainable environmental, social, and 
governance-related (ESG) management strategy, serving the 
needs of both stakeholders and our business.
In this regard, we would like to tell you about the achievements 
and future plans of CJ Logistics in 2023 as we commit 
ourselves to taking a quantum leap in our ESG management 
strategy, striving to produce a number of milestones. 

FIRST, WE HAVE SET OUR SIGHTS ON MAKING 

LOGISTICS NOT ONLY MORE CONVENIENT AND 

FASTER, BUT ALSO MORE ECO-FRIENDLY. 

Thus, as the first domestic logistics company, we have 
declared our resolve to achieve carbon neutrality in all our 
logistical activities by 2050.
Given our determination to go carbon-free by 2050, we plan 
to adopt a number of gradual, but major changes, starting with 
a switch to eco-friendly mobility, proceeding to maximizing 
the energy efficiency of our buildings and adopting renewable 
energy sources. 
We have created a resource-circulating ecosystem throughout 
the value chain and aim to strengthen a public-private alliance 
in the future. 

SECOND, WE ARE WORKING ON IMPROVING 

OUR RELATIONSHIPS WITH OUR PARTNERS AND 

SUPPLIERS IN THE HOPES OF RENDERING THE 

LOGISTICS INDUSTRY A SAFER, FAIRER, AND MORE 

DESIRABLE WORKPLACE.

In order to foster a safe workplace for all, we have established 
an industry-leading integrated environmental, health and 
safety (EHS) information system as well as the EHS Situation 
Room, allowing us to ensure systematic and company-wide 
EHS monitoring. 
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CJ Logistics has been pioneering and shaping the logistics industry in South Korea over the last nine decades, since its inception on November 15, 1930. The company has been pivotal to the dramatic 
improvement in the quality of life of Koreans, as well as the growth of the national economy. Its TES Innovation Center is an industry leader in digital transformation thanks to its cutting-edge research 
and development. The company actively embraces the latest technologies in the fields of artificial intelligence and big data to drive innovations in logistics systems, and is automating its fulfillment 
centers with the latest in robotics. CJ Logistics aspires to become more than just a deliverer of goods; it seeks to become an indispensable partner to our customers, helping them bring their strategies 
for success to fruition.

COMPANY OVERVIEW

NAME CJ Logistics Corporation

CEO Sin Ho KANG

DATE OF ESTABLISHMENT November 15th, 1930

MAIN OFFICE
Tower 8, Jongno 5-gil, Jongno-gu, Seoul, 
Republic of Korea

AREAS OF BUSINESS
Contract logistics, parcel services, global 
forwarding, and construction

EMPLOYEES AND 

EXECUTIVES
6,883 people

THE LEADING GLOBAL LOGISTICS COMPANY

AREAS OF BUSINESS AND CORE CAPABILITIES

CONTRACT 

LOGISTICS

PARCEL GLOBAL CONSTRUCTION

To clients in various industries, 
CJ Logistics provides third-
p a r t y  w a r e h o u s i n g  a n d 
distribution (W&D) services 
that take full advantage of 
its smart logistics facilities 
as well as port and delivery 
(P&D) services, which include 
s tevedor ing and del ive ry 
through the largest port and 
del ivery inf rastructure in 
Korea.

CJ Logistics is the dominant 
provider of diversified parcel 
se r v ices ,  pos ses s ing the 
largest parcel infrastructure 
in Korea. The company’s 
state-of-the-art e-fulfillment 
centers, aimed at adapting 
to the increasing prevalence 
of e-commerce, as well as 
its unique last-mile delivery 
service have led to innovative 
e-fulf illment services that 
utilize multiple technologies.

Through its 112 subsidiaries 
across 35 countries as well 
as an extensive network of 
cargo aviation and shipping, 
C J  Lo g i s t ic s  p rov id e s  a 
co mprehens ive rang e of 
global forwarding services, 
including transport, customs 
clearance on exports and 
imports, and other services 
required by contracts.

Having acquired extensive 
experience in construction 
and engineering, CJ Logistics 
can capably execute a variety 
of construction projects , 
including those for fulfillment 
centers, remodeling, R&D 
labs, and other industr ial 
facilities. The company also 
manages two of Korea’s best 
golf courses and resorts.

TOTAL 

ASSETS

TOTAL 

CAPITAL 

TOTAL 

REVENUE

OPERATING 

INCOME 

KRW 9.6933 TRILLION

KRW 4.0343 TRILLION

KRW 12.1307 TRILLION 

KRW 0.4117 TRILLION

(consolidated)

CREDIT RATING

Commercial papers  A1 Debentures  AA-
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CORE PRINCIPLES AND VALUES OF CJ LOGISTICS

CJ Logistics strives to generate the greatest value possible with its ‘ONLYONE’ products and services and thereby contribute to the nation and society.

CORE VALUES

MISSION

CONTRIBUTING TO THE GLOBAL COMMUNITY BY PROVIDING THE BEST 

VALUE WITH OUR ONLYONE PRODUCTS AND SERVICES

VISION

GLOBAL LIFESTYLE COMPANY INSPIRING A NEW LIFE 

OF HEALTH, HAPPINESS, AND CONVINIENCE

PRINCIPLES

INTEGRITY · PASSION · CREATIVITY · RESPECT

EXCEPTIONAL TALENT

STRONG&

ADAPTIVE CULTURE

BUILDING ECOSYSTEMS

SHARED VALUE

FIRST

BEST

DIFFRENT

TALENT
SHARED 

GROWTHONLYONE

THE LEADING GLOBAL LOGISTICS COMPANYIntroduction
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THE PAST, PRESENT, AND 

FUTURE OF CJ LOGISTICS

Our history of nine decades has been a history of 
passion and dedication toward becoming the first 
and the best logistics company.

NOVEMBER 

1930

BEGINNING 

THE HISTORY 

OF LOGISTICS 

IN KOREA AS 

JOSEON GRAIN 

WAREHOUSING 

INC.

MAY 

1962

The company 
acquires a license to 
operate small-scale 
railway transport 
services.

The company gains permit to operate 
Pier 4 at the Port of Incheon (with 
one 40,000 ton-capacity berth and 
another 50,000 ton-capacity berth).

DECEMBER 

1973

The company gains exclusive 
rights to handle logistics for Seoul 
Olympics 1988.

MARCH 

1988

Company launches its 
parcel services.

APRIL 

1993

Becomes first parcel company in 
Korea to acquire 4 electric freight 
trucks.

NOVEMBER

2020

Appoints an ESG 
Committee.

MAY

2021

1998 TO 

2012

LEADING 

LOGISTICS 

SOLUTIONS AS CJ 

GLS

MARCH 

1998

The company 
launches a logistics 
agency and 
consulting services.

Daehantongun 
container terminals 
open at Busan and 
Gwangyang.

MAY AND 

JULY, 1998

Vertical integration of 
logistics services reaches 
completion (from sourcing 
to distribution, delivery, 
and forwarding).

NOVEMBER 

1999

An integrated 
parcel system is 
established.

MAY 

2001

JANUARY 

2005

CJ TES Innovation Center 
opens and wins a Ministry 
of Industry contract for 
developing an RFID logistics 
system.

The company joins the 
international parcel 
market.

JUNE 

2008

The Mega-Hub opens 
in Okcheon (with the 
largest capacity in 
Korea).

JULY 

2009

The company becomes first logistics company 
in Korea to launch an iPhone app and develop 
an RFID-based multipurpose logistics 
information system.

JUNE 

2010

CJ ACQUIRES DAEHANTONGUN AND 

INTEGRATES IT WITH CJ GLS, GIVING RISE 

TO CJ LOGISTICS, THE UNDISPUTED LEADER 

OF LOGISTICS IN KOREA.

2013 TO 

2015

Daehantongun and CJ 
GLS merge to become CJ 
Logistics.

APRIL 

2013

JULY 

2018

Wins an award for contribution 
to the progress of UN 
Sustainable Development Goals.

2016 TO 

PRESENT

EMERGING AS AN 

INNOVATIVE FORCE 

ON THE GLOBAL 

LOGISTICS MARKET

Awarded by KMAC as 
Korea’s “most trusted 
company” in the general 
logistics category.

FEBRUARY 

2016

Becomes the first 
Korean company to be 
named among the 50 
companies “to change 
the world” by Fortune.

SEPTEMBER 

2017

Awarded by Minister of 
Employment and Labor 
for creating jobs for 
veterans.

DECEMBER 

2017

Named a “company 
making contributions to 
local communities.”

DECEMBER 

2019

2022

THE FIRST DOMESTIC 

LOGISTICS COMPANY TO 

DECLARE CARBON NEUTRALITY 

IN RESPONSE TO CLIMATE 

CHANGE BY 2050

THE LEADING GLOBAL LOGISTICS COMPANYIntroduction

About this Report

CEO Message

The leading global logistics 
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The leading global  
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Environmental
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THE GLOBAL NETWORK

CJ Logistics provides one-stop logistical solutions to all clients through its extensive logistical network around the world.
Thanks to its top-notch infrastructure and innovative technologies, the company will continue to strengthen its global business by enhancing 
capabilities and support for operations in the countries where it operates and accelerating its growth into a global logistics leader. 

50TH

LARGEST 

ENGINEERING & 

CONSTRUCTION 

COMPANY 

IN KOREA

35
COUNTRIES

112
AFFILIATES AND 

SUBSIDIARIES 

Korea

Germany

Austria
Spain

USA

Mexico

Brazil

Canada

Virgin Islands

China

Hong Kong

Japan

UAE

Uzbekistan

Kazakhstan

Turkiyë

Georgia

Turkmenistan

Tanzania
Kenya

Uganda

South Africa

Mozambique

Zambia

India

Nepal

Singapore

Indonesia
Philippines

Malaysia

Vietnam

Thailand

Myanmar

Netherlands

Italy

UK

Warehousing and
forwarding

Storage and 
delivery

Delivery 
Business

Logistics

Freight 
transport

Real estate 
leasing business

General 
warehousing

Parcels

HQ for other 
companies

Freight terminal

Construction

Customs

PARCEL 

LOCATIONS

30,000

PARCEL 

DELIVERY 

PERSONNEL

20,000

CAPABLE OF 

PROCESSING 

8.5MILLION 

BOXES PER DAY

BERTHS

115

DOMESTIC 

MARKET SHARE

1ST

LOGISTICS 

CENTERS IN 

KOREA

166

TOTAL AREA 

240M2

HUB 

TERMINALS

6

11 ROOM-TEMPERATURE 

E-FULFILLMENT CENTERS AND 

1 REFRIGERATED FULFILLMENT CENTER

INTEGRATED 

E-FULFILLMENT LOGISTICS SERVICES

THE LEADING GLOBAL LOGISTICS COMPANYIntroduction

About this Report

CEO Message

The leading global logistics 
company

ESG Strategy

The leading global  
logistics company

Environmental

Social

Governance
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ESG MANAGEMENT SYSTEM

CJ Logistics Corporation continues to make efforts to implement the strategic theme by establishing ESG management strategies and establishing ESG governance to create a sustainable future 
together. These strategic themes were selected as follows based on 'interest in stakeholders' and 'business impact' in connection with 'eco-friendly logistics', 'creating a win-win ecosystem', and 
'securing new growth engines' which are the three directions of CJ Logistics Corporation ESG management strategy. In addition, we intend to fulfill the global social responsibility of companies by linking 
the strategic theme with the Sustainable Development Goals (SDGs) adopted by the UN.

ESG STRATEGY

PROVIDING LOGISTICS SERVICES TO THE BENEFIT OF ALL STAKEHOLDERS ALONG THE 

ENTIRE VALUE CHAIN TO HELP USHER IN A MORE SUSTAINABLE FUTURE

Establishing a roadmap for 
managing climate change

Establishing leadership 
over circular logistics

Practicing data- and platform-based performance management and reinforcement of internal 
and external communications

Managing ESG risks in supply 
chains and support for their 

growth

Eradicating human rights- 
and safety-related risks

Accelerating transformation 
into an eco-friendly logistics 

infrastructure

Steering new businesses that 
espouse ESG values

ESG STRATEGY

CJ Logistics strives to deliver a sustainable future for all of us by developing and providing logistics services 
that benefit every single person. To that end, the company is following a climate change response roadmap, 
strengthening its pioneering position in circular logistics, helping suppliers manage their ESG risks and achieve 
growth, eliminating risks related to human rights and safety, accelerating the eco-friendly transformation 
of its logistical infrastructure, launching new business projects that embrace ESG values, managing its 
performances using data platforms, and strengthening communication both internally and externally.

Slogan

Tagline

Three 
focal 
points

Seven 
pillars

WE DELIVER THE SUSTAINABLE FUTURE

ECO-FRIENDLY 

LOGISTICS

Convenient, expedient, and 
environment-conscious 

logistics

A BUSINESS ECOSYSTEM 

FOR ALL

Leading the transformation 
of the logistics industry into a 

safer, fairer, and  
more desirable workplace

NEW ENGINES FOR 

GROWTH

Developing new engines 
for growth by finding new 

opportunities and enhancing 
capabilities through ESG activities

ESG GOVERNANCE

The ESG Committee, the company’s supreme decision-making body tasked with promoting 
stakeholders’ interests and enhancing the its value, identifies various issues and topics related to 
the environment, society, and governance, regularly revisiting and updating its ESG management 
strategy and directions, and evaluating and reviewing related performances and issues.

ESG COMMITTEE

ESG MANAGEMENT COUNCIL

Office of Sustainable 
Management

WORKING-LEVEL ESG COMMITTEE (COMPRISED OF 
WORKING-LEVEL OFFICERS FROM ALL THE DIVISIONS)

•  Review and Resolution 
on ESG Strategies and 
Agenda

•  ESG management 
agenda review and 
committee agenda 
presentation.

•  ESG management 
performance checks 
and improved 
performance.

•  Progress report to ESG 
management counsil.

•  ESG agenda discovery 
and issue discussion.

E(Environmental) S(Social)
G(Business/
Governance)

Business Management 
Team

FT) Transportation 
Innovation Team

O-NE) Transport Team

Packaging 
Technology Team, 
Purchasing Team

Labor-Management 
Cooperation Team, 

Talent Development Team

Safety Management 
Planning Team

Compliance TeamㆍCommunications TeamㆍBrand Growth Teamㆍ 
IR Teamㆍ Change & Innovation Team

Strategic Planning 
Team

New Business 
Planning Team

Each Business level·Headquarters and Group 
planning team

Introduction

ESG Strategy

ESG Management System

Key ESG Moments in 2022

Material ESG Issues 

Stakeholder Engagement

The leading global  
logistics company

Environmental

Social
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2022 ESG KEY FIGURES

CJ Logistics USA becomes Green 
Supply Chain Partner of 2022

Introducing the second version of 
Zero-Carbon Pallets, made entirely 

of plastic wastes

Partnering with Starbucks Korea 
to adopt more electric vehicles 

and strengthen ESG management 
practices

Memorandum of Understanding on 
Reusing and Recycling Containers 

of Cosmetic Products

Partnering with the Ministry of SMEs 
and Startups to support small and 

medium enterprises’ global expansion

Partnering with Seoul to launch a 
traffic safety campaign warning 

drivers of blind spots

The construction division delivers 
donation boxes to places in need

Employees deliver lunches 
and resume other volunteering 

activities that had come to a halt 
during the Covid-19 pandemic

Declaring “mutually beneficial 
growth” with an alliance of parcel 
service dealerships, and promising 
to work together to provide top-

notch services

Providing medical checkups for 
parcel deliverers, along with other 

benefits unmatched by rivals in the 
industry

Introducing pallets made of 
recycled plastics to Indonesia

Using Q-Bridge, an integrated 
international forwarding system, to 

accelerate CJ Logistics’ global growth

CJDarcL in India is certified as a 
“good workplace” for Indians

Leading eco-friendly paradigm 
with increased electric trucks

Redesigning parcel boxes using 
big data in July 2022 led to a total 

reduction of 10 percent in box volumes

Accelerating company culture 
reforms, now hiring team and 
center managers through a 

competitive process

Employees once again volunteer 
for charity opportunities, 

distributing Salvation Army red 
pots free of charge

Gunsan Coal Center awarded 
Prime Minister’s Award at 21st 

Korea Safety Awards

MAR APR MAY

JUNJUL

AUG SEP OCT DEC

ESG-RELATED KEY ACTIVITIES IN 2022

Introduction

ESG Strategy

ESG Management System

Key ESG Moments in 2022

Material ESG Issues 

Stakeholder Engagement

The leading global  
logistics company

Environmental

Social

Governance

Appendix

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 12

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

AWARDS AND RECOGNITION WON BY CL LOGISTICS IN 2022 FOR ESG MANAGEMENT PRACTICES

2022 ESG KEY FIGURES

BBB

LOW RISK

DJSI YEARBOOK

FIRST-PLACE PRIZE 

FOR SETTING AN EXAMPLE OF MUTUALLY BENEFICIAL 

PARTNERSHIPS BETWEEN SHIPPERS AND SHIPPING 

COMPANIES

EXCELLENCE AWARD 

FOR WIN-WIN COOPERATION OF EXCELLENT SHIPPERS

DEC

PRIME MINISTER’S AWARD 

AT 21ST KOREA SAFETY AWARDS

OCT

ISO37301-CERTIFIED 

(COMPLIANCE MANAGEMENT SYSTEM) 

FOR TWO YEARS IN A ROW

AUG

NAMED A 

GREEN SUPPLY CHAIN PARTNER

JUN

MINISTER’S AWARD FOR 

AN EMPLOYEE 
FOR CONTRIBUTION TO SAFETY IN CONSTRUCTION

DEC

GOOD PARTNER FOR 

HOUSING WELFARE AWARD

DEC

PLAQUE OF GRATITUDE 
FOR HELPING THE SALVATION ARMY RAISE 

CHARITY FUNDS 

DEC

OVERALL “A” GRADE 

FOR TWO CONSECUTIVE YEARS ON THE ESG 

EVALUATION BY KCGS

OCT

GRAD—1 CERTIFICATION 

FOR INCHEON GDC SMART LOGISTICS CENTER,

FOR GONJIAM MEGA HUB TERMINAL & SMART 

LOGISTICS CENTER

AUG, 

OCT

MEMBER OF DOW JONES 

SUSTAINABILITY INDEX (DJSI)’S 2021 

SUSTAINABILITY YEARBOOK

JAN

IN THE GENERAL LOGISTICS 

SERVICES CATEGORY

MOST RESPECTED COMPANY

FEB

GREEN ARCHITECTURE AWARD 

AT 40TH SEOUL ARCHITECTURE AWARDS FOR 

SAMJIN PHARMACEUTICALS R&D LAB AT MAGOK 

(also winner of the second-place prize for quality of finished 
construction and of a Special Citizens Award)

SEP
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DOUBLE MATERIALITY ASSESSMENT

In line with the Global Reporting Initiative (GRI) Standards, CJ Logistics identifies and reports 
annually on material issues that are significantly relevant to the company’s business and 
stakeholders.
The company identifies and selects material issues to report using the double materiality 
assessment technique recommended by the European Sustainability Reporting Standards (ESRS), 
taking into account the outward impacts of the company’s activities to stakeholders as well as 
the inward impacts of outside factors to its business.
CJ Logistics strives to understand stakeholders’ expectations and demands with as much clarity 
as possible, and incorporate them into its business activities to generate financial, social, and 
environmental returns.

DOUBLE MATERIALITY ASSESSMENT PROCESS

CJ Logistics starts the process by deciding on a pool of 30 potential issues to be included in 
its Sustainability Report, based on an analysis of its business activities and its impacts. The 
company then considers the results of the surveys with internal and external stakeholders, and it 
also conducts internal assessments to gauge the materiality of each issue. 
Ten major issues are then selected, comprised of issues that exert either a major outward impact 
or a major inward impact, or both. 
The selected issues are submitted to the Board of Directors for confirmation review, after 
which they are categorized as risks to sustainable management under the company-wide risk 
management system, thus requiring response and mitigating actions. The company includes 
analyses of these issues in its Sustainability Report, along with mitigating strategies, plans, 
activities, and performances.

MATERIALITY ASSESSMENT METHOD

STEP 1. STEP 2. STEP 3. STEP 4.

•  Identify and determine the company’s 
internal activities that bear relevance to its 
actual and potential impacts.

•  List potential issues and risk factors 
concerning the company’s activities, in 
consideration of:

    -  Benchmark-able practices in the same 
industry, industry standards, and 
assessment metrics/indicators;

    -  Main business activities, relations, 
stakeholders, and sustainability of the 
company.

•  Determine and categorize the issues’ 
impacts by category:

    -  Economic, environmental, and social 
(human);

    -  Actual and potential;
    -  Positive and negative.

•  The pool should include a total of 30 issues 
that relate to ESG management.

•  Assess the materiality of the pooled issues.

•  Have the issues assessed by internal and 
external stakeholders using surveys, in 
terms of outward impacts to humans/the 
environment (interest, likelihood, and scope 
of impact) and inward impacts to business 
(sales, costs, and risks).

•  Organize a stakeholder survey.
    -  Survey duration: March 24 to April 4, 2022
    -  Participants: 625 executives, employees, 

partners (suppliers), experts, etc.
    -  Mode: Online survey

•  Consider the impacts of the issues that have 
been chosen on the basis of the survey, 
along with the following factors:

    -  Analysis of media interests in 
environmental/human impacts;

    -  Opinions of executives/employees, 
industrial standards, and reporting 
requirements (MSCI and SASB) regarding 
impacts on business.

•  Decide thresholds of materiality.

•  Decide on the 10 material issues after review 
and confirmation by the Board of Directors.

MATERIAL ESG ISSUES 

UNDERSTANDING THE ORGANIZATION ASSESS DOUBLE MATERIALITY
IDENTIFY IMPACTS AND DECIDE 

THE POOL OF ISSUES

DETERMINE PRIORITIES AND 

MATERIAL ISSUES
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FINDINGS OF DOUBLE MATERIALITY ASSESSMENT

In consideration of the environmental, social, and business impacts, CJ Logistics has identified the following 10 material issues implicating customer satisfaction and quality control, safety and health, and climate change response:

ISSUE 

CATEGORY
MATERIAL ISSUE(*1)

POSITIVE/

NEGATIVE

ISSUE 

MATURITY

BUSINESS IMPACT HUMAN/

ENVIRONMENTAL 

IMPACT

REMARKS

RETURN COST REPUTATION GRI PAGE
RANK IN 

2021(*2)

Social Customer satisfaction and quality control Positive 416-1~2 70~74 13

Social Strengthening the EHS management system Negative 403-1~10 61~69 1

Governance Ethical management Negative 205-1~3 91~94 10

Economic Enhancing competitiveness through logistical innovations Positive 201-1, 203-1, 203-2 19~22 4

Economic Securing engines for future growth Positive 205-1~3 19~24 16

Social Mutually beneficial labor-management relations Negative 407-1 49 New

Environmental Climate change responses Negative 201-2, 305-1~5 26~36 2

Social Mutual growth with suppliers Positive 204-1 54~55 9

Environmental Increasing investment in eco-friendly technologies and services Positive 201-2, 203-2 23~24, 100 6

Social Reinforcing ESG risk management practices along supply chains Positive 308-1~2, 414-1~2 52~53 New

(*1) The material issues are listed on the descending order of their urgency.
(*2) Among the major issues in 2021, ‘Energy consumption control and efficiency’ and ‘An organizational culture based on trust and communication’ were excluded.

MATERIAL ESG ISSUES 

RESPONSES TO MATERIAL ISSUES

CJ Logistics has established and published its strategies and activities regarding material issues, using the published information to manage and evaluate its performance.

CATEGORY ISSUE MATERIALITY TO BUSINESS IMPACT STRATEGY AND RESPONSE
TARGETS/

INDICATORS

TARGET 

YEAR
PROGRESS

TIED TO 

COMPENSATION

Social Customer 
satisfaction and 
quality control

•  Active responses are needed to address customers’ 
diversifying needs as competition intensifies in the 
parcel/logistics industry.

Sales 1.  Communicate to customers CJ Logistics’ three-pronged strategy for enhancing 
customer satisfaction, i.e., innovating the structure of customer response, 
changing the roles of customer centers, and enhancing service capabilities.

2.  Survey customer satisfaction and make improvements accordingly.
3.  Offer innovative solutions (e.g., fulfillment service).

Cost of claims 
7.5 billion 
(by 2022)

Yearly 66.3% as of 
2022

Yes

Social Strengthening 
the EHS 
management 
system

•  Accidents and injuries, including those involving 
suppliers, increase legal and reputational risks. 

•  It is critical for companies to provide safe and 
healthy work environments, not just because it is 
their duty, but also because it is key to long-term 
growth.

Risks 1.  Upgrade the safety risk management system, particularly for managing core risks, 
strengthening monitoring, and conducting risk assessment.

2.  Establish the autonomous and voluntary safety management system implemented 
by each site of operation.

3.  Strengthen company-wide control of safety issues by establishing manuals and 
guidelines and conducting companywide audits.

Eliminate the 
top 5 risks in 

advance

2023 60.0% as of 
2022

Yes

Environmental Climate change 
response

•  Regulatory pressure is growing on reining in 
emissions in the transport sector and toward 
controlling and disclosing emissions throughout 
supply chains.

Costs/
risks

1.  Utilize logistics hubs to realize eco-friendly logistics.
2. Adopt and utilize energy-efficient/eco-friendly vehicles, machinery, and facilities.
3. Maximize logistical efficiency using an integrated logistics IT system.
4. Introduce a greenhouse gas emissions inventory.

Reduce 
greenhouse gas 

emissions

2040 0% as of 
2022

Yes

Governance Ethical 
management

•  The rise of social media and CJ Logistics’ growing 
liability for supply chain issues have raised the 
profile and risk of unethical conduct.

Risks 1.  Reinforce compliance efforts.
2. Operate a group-wide integrated reporting system.
3. Educate and train leaders and executives on compliance issues.

Report 
compliance 
violations

Yearly 100.0% as of 
2022

Yes

(*) Set 2021 targets and proceed with substantial greenhouse gas reductions after 2023
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STRATEGIC TOPIC, PERFORMANCES, AND MID- TO LONG-TERM GOALS

CJ Logistics’ ESG strategy identifies material issues and manages the company’s performances and mid- to long-term goals accordingly.

AREA STRATEGIC GOAL ACHIEVEMENTS IN 2022
MID- TO LONG-TERM GOALS REMARK

ISSUE CATEGORY MATERIAL ISSUE UN SDGS PAGE

Eco-friendly 
logistics

Establish a roadmap 
in response to climate 
change.

● Carbon Neutrality 2050 declared
●  The Detailed Action Plan for carbon neutrality 

established

●  Achieve carbon neutrality by 2050 ●  Response to climate change Goal 13 26~35

Establish leadership over 
circular logistics.

●  A resource-circulating system of plastic bottles 
introduced

●  Memorandum of Understanding on Resource 
Circulation Platform signed

●  Increase the amount of recyclables collected to 
10,000 kg/year by 2030.

●  Develop new engines of future 
growth.

Goals 8 and 12 19~21, 33~34

An ecosystem 
for mutual 
growth

Support suppliers’ ESG risk 
management and growth.

●  A sustainability evaluation process for suppliers 
established

●  Suppliers’ sustainability evaluated and rewarded

●  Increase the percentage of suppliers and supply 
chains subjected to due diligence to 100 percent 
by 2030.

●  Foster labor relations with mutual 
benefits in mind.

●  Foster suppliers’ growth.
●  Enhance ESG risk management 

through supply chains.

Goal 8 49, 52~55

Eliminate human rights- 
and safety-related risks.

●  A safety system built and internalized through 
training

●  Safety rules, protocols, and guides revised/
updated

●  Bring LTIFR to 0.87 by 2030.
●  Subject 360 sites of operations to human rights 

due diligence by 2030.

●  Enhance the EHS system. Goal 3 63~69

New engines 
for future 
growth

Accelerate eco-friendly 
transformation of 
infrastructure.

●  Memorandum of Understanding on Purpose-
Specific Electric Vehicle Development signed 
with Kia Motors

●  33 new EVs brought into the fleet

●  Complete the replacement of entire fleet with 
eco-friendly EVs by 2040.

●  Increase investment in eco-friendly 
technologies/services.

Goals 8 and 13 28, 33~35

Launch new projects 
embodying ESG values.

●  Regulatory sandbox granted on liquefied 
hydrogen logistics

●  Strategy and partnership established for 
transport of liquefied hydrogen

●  Test liquefied hydrogen logistics in 2023. ●  Increase investment in eco-friendly 
technologies/services.

Goal 13 28, 33~35

Common Enhance customers’ 
satisfaction through 
logistical innovations.

●  Parcel services awarded Grade A by MOLIT
●  e-Fulfillment services introduced

●  Maintain MOLIT’s A-grade for parcel services 
into 2030.

●  Enhance competitiveness with 
innovative logistics.

●  Ensure customer satisfaction and 
quality control.

Goal 8 19~21, 68~69, 
70~72

Strengthen ethical 
management.

●  Compliance Management Committee appointed
●  ISO 37301 certificate renewed

●  Bring the number of compliance violations down 
to zero by 2030.

●  Ethical management Goal 16 91~94
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MATERIAL ISSUES FROM THE POINT OF VIEW OF EXTERNAL STAKEHOLDERS

CJ Logistics identifies and manages issues that external stakeholders—partners and suppliers, customers, experts, etc.—deem as material, as indicated on the opinion survey that forms part of the 
double materiality assessment. The risks so identified are also assessed in terms of how they would affect stakeholders, and subjected to monitoring with the aim of minimizing potentially adverse 
effects and maximizing positive ones.

SUBJECT

INFORMATION SECURITY AND CUSTOMER DATA 

MANAGEMENT

INCREASING INVESTMENT IN ECO-FRIENDLY 

TECHNOLOGIES/SERVICES

ENHANCING COMPETITIVENESS THROUGH 

LOGISTICAL INNOVATIONS

Issue category Human/social Environmental Economic

Business value chain Operations
(50% or more subject to application)

Products/services
(50% or more subject to application)

Products/services
(50% or more subject to application)

Targets of impact End consumers Natural environment External stakeholders

Impact type Negative Positive Positive

Indicator of outcome Customer satisfaction Decreases in plastic use and greenhouse emissions Improvement in logistical productivity

Impact assessment Social costs:
●  Unauthorized attacks on customer data may lead to violation 

of privacy and other costly wrongdoings.
●  The loss of trade secrets can also threaten the company’s 

core competitiveness.
●  The breach of information security and privacy violations can 

lead to lawsuits and other claims for compensation.

Increased customer trust
●  The loss of privacy protection can compromise the public’s 

trust in the company and undermine its reputation.

Environmental costs/gains:
●  Increasing investment in renewable energy and eco-friendly 

activities can foster an ecosystem for development of an 
eco-friendly economy.

● Increasing investment can also help reduce emissions and 
waste.

Providing access to products/services with positive impacts:
● Minimizing waste generated in the end consumption stage
●  Raising customers’ awareness of eco-friendly offerings and 

increasing their participation

Social returns on investment:
●  Advancing logistics technologies and generating indirect 

ripple effects by investing in logistical innovations

Providing access to products/services with positive impacts:
● Enhancing customer service quality

Indicators of impact ●  Number of privacy breaches/total amount of compensation
●  Number of information security incidents/total amount of 

compensation

●  Transition rate to eco-friendly infrastructure(renewable 
energy, eco-friendly logistics, energy-efficient facilities on 
site, etc.)

●  Amount of investment in TES’ R&D
●  Customers’ satisfaction

STAKEHOLDER PARTICIPATIONIntroduction

ESG Strategy

ESG Management System

Key ESG Moments in 2022

Material ESG Issues 

Stakeholder Engagement

The leading global  
logistics company

Environmental

Social

Governance

Appendix

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 17

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

STAKEHOLDER INVOLVEMENT AND COMMUNICATION

SELECTION OF STAKEHOLDERS

CJ Logistics Corporation is strengthening communication for sustainable development with key stakeholders such as customers, partners, shareholders, investors, communities, executives and 
employees. It operates a stakeholder communication channel to form a consensus on sustainable management issues, and predicts changes in the business environment by collecting various opinions 
from them, and through this, it identifies and responds to corporate risk factors.

STAKEHOLDER PARTICIPATION

In order to strengthen the participation of stakeholders, CJ Logistics Corporation  has established and operated various communication channels to expand stakeholder participation management. 
We are actively collecting various opinions from stakeholders confirmed through communication channels, and major issues are reported to the board of directors to reflect the connection with 
management activities. In addition, we continue to monitor and provide feedback on promotion activities to enhance stakeholder participation. CJ Logistics Corporation  will continue to listen to the 
voices of all stakeholders and fulfill its responsibility as a global logistics company that grows together.

STAKEHOLDER PARTICIPATION

STAKEHOLDER

STAKEHOLDER 

COMMUNICATION 

CHANNELS

CJ LOGISTICS 

CORPORATION 

COMMUNICATION 

DIRECTION

①  Online and Call 
CenterOperation of 
Customer Counseling

②  Customer 
Satisfaction Survey

③  Courier Integration 
APP

④  Artificial intelligence 
chatbots andvisible 
ARS

①  Diversification of 
communication 
channels

②  Strengthen customer 
satisfaction

③  Improve customer 
inconvenience

CUSTOMER

①  Participation in 
domestic and 
international 
conferences

②  A general meeting of 
shareholders

③  1:1 Meeting, Email and 
Phone Consultation

④  Quarterly annual IR 
activity

①  Diversify business 
portfolio

②  Establishing medium- 
and long-term 
strategies

SHAREHOLDER

①  Meeting of business 
partners

②  Cyber Audit Office
③  VOP(Voice of 

Partner)

①  Win-Win Cooperation 
and Shared Growth

②  Compliance with fair 
trade

SUPPLIER

①  Community 
contribution activities

② NGO Partnership
③ Sports sponsorship

①  Expanding employees' 
participation in social 
contribution.

②  Diversification 
of community 
contribution 
programs.

③  Sports-linked social 
contribution

COMMUNITY

①  In-house Proposal 
Room, Knowledge 
DB, ICON Square

②  In-house campaigns, 
member meetings, 
and 11 organizational 
culture innovation 
programs

③  Channel CJ, CKN, 
and Nim newsletter

④ A trade union

①  Enhancement of 
employee capabilities.

②  Strengthen internal 
communication.

③  A work-family 
balance and family 
balance.

EMPLOYEE

STRENGTHEN STAKEHOLDER 

COMMUNICATION

CJ LOGISTICS CORPORATION WEBSITE 'NOW 

CORNER' WAS NEWLY ESTABLISHED TO

STRENGTHEN COMMUNICATION WITH 

BUSINESS REPRESENTATIVES.

HOSTING A RECOMMENDATION EVENT FOR 

“OUR NEIGHBORHOOD BEST DELIVERY DRIVER.”

STRENGTHEN CUSTOMER PARTICIPATION 

AND COMMUNICATION

"LIVE COMMERCE CHANNEL" 

REINFORCED TO

STRENGTHEN REAL-TIME INTERACTION 

WITH CUSTOMERS
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The center continues to improve the performance of the core sorting, picking, and packaging technologies 
in light of the different logistical customer needs. The center is also expanding the scope of automation. In 
addition to adopting leading technologies and increasing their use, such as shuttle/small AGVs, AMRs, and 
‘autostores,’ the center is also testing their operations at leading R&D centers across Korea and abroad.

TES INNOVATION CENTER: BEHIND CJ LOGISTICS’ SUPERIOR INNOVATIONS

Competition is growing ever steeper in the logistics industry as digital transformation and the rise of e-commerce have given rise to an ever-widening variety of logistics services.
With the aim of maintaining its technological superiority and dominance on the market, CJ Logistics launched the TES Innovation Center, tasking it with researching and developing new technologies 
and solutions as part of its drive to continue innovating in the field of logistics.

In addition to establishing a convergence-based e-commerce system capable of communicating via 
multiple channels and platforms with sellers, a decentralized parcel system able to process large amounts 
of parcels, and a warehouse management system that caters to each client’s specific needs for contract 
logistics, the center has also internalized core IT systems, including facility and big data platforms.

TES INNOVATION CENTER

•  Improves and optimizes operating bases.
• Manages consulting projects.
•  Analyzes, evaluates, develops, and applies 

TES solutions to contract logistics.

ENGINEERING DIVISION

•  Converges existing technologies with 
new ones.

•  Applies and diffuses new technologies.
•  Combines different robotic technologies 

to provide integrated solutions.

TECHNOLOGY DIVISION

Using its technologies for contract logistics, the center is optimizing fulfillment centers and networks. 
Meanwhile, its accumulated engineering capabilities also enable it to optimize and automate other related 
facilities. Moreover, the center provides detailed analyses of logistics data and consultation on solutions, 
helping the company attract more new customers and enhance its capabilities in contract logistics.

The center uses AI and big data to predict changing cargo volumes so as to help optimize the mobilization 
of necessary resources, including workers and vehicles. The center also uses digital twin simulations in 
collecting, analyzing and 3D-modeling data, with a view toward keeping fulfillment centers and networks 
always optimized through the increasing application of these sophisticated technologies

MAJOR 

TOPIC

•  Establishes IT strategies, plans and evaluates IT projects, 
and manages IT investments and resources.

•  Analyzes AI project data to improve the IT infrastructure.
•  Develops, manages, and innovates company-wide and 

common IT systems.

IT SOLUTIONS DIVISION SOLUTION OPTIMIZATION DIVISION

•  Predicting future cargo volumes using AI and big data
•  Ensuring optimization at all times using digital twin 

technology
•  Optimizing fulfillment centers and transport network 

designs based on simulations
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LEADING LOGISTICAL INNOVATIONS WITH CUTTING-EDGE TECHNOLOGIES AND PATENTS 

TES INNOVATION CENTER: BEHIND CJ LOGISTICS’ SUPERIOR INNOVATIONS

The growing diversity and complexity of orders has made it necessary for CJ Logistics to continue to invest in developing cutting-edge technologies that utilize big data and artificial intelligence to 
optimize logistical operations. The company presently leads in worldwide logistical innovations with a number of patented technologies on logistics systems.

•  This involves using algorithms that support prompt and precise 
order picking at fulfillment centers, which store a wide variety 
of goods at once.

•  Order picking is the process of finding and releasing ordered 
goods from a warehouse/fulfillment center. Picking carts or 
robots are often used to find the ordered goods via optimized 
routes.

•  Our system minimizes congestion at each location.

•  This involves applying a deep-learning algorithm to measure the 
volumes of boxes on a given pallet and determining how many 
of them can be lifted at once.

•  The AI system groups goods that can be double-picked and 
arranges the optimal order of tasks between the groups.

(*)  De-palletizer: A robot designed to move boxes stacked on a pallet onto 
a conveyor belt. 

•  Reduces, using big data, the overall travel distance of order-
picking robots or carts by reducing the number of visits they 
need to make in order to pick up their orders.

•  The reduced distances of carts and robots also means an 
overall decrease in their working hours.

•  Prevents bottlenecks that could result from a concentration 
of carts and robots at specific locations at certain hours, and 
thereby minimizes wait times.

•  Uses algorithms to maximize the productivity of logistical 
operations.

•  Keeps the whole logistics center operating optimally by 
enabling robots to perform simple and repetitive tasks avoided 
by human workers.

DESCRIPTION EFFECTS

ORDER PICKING 

OPTIMIZATION

DE-PALLETIZER* 

SYSTEM AND 

CONTROL

•  The WCS is a standard platform that controls and operates 
various facilities on-site at once so as to ensure and maximize 
efficiency in warehouse management.

•  When the WMS releases the information on an order to the 
WCS, the WCS scans the data and orders the AGV working 
in the given logistics facility to find the shelf containing the 
ordered good and move it to a location where human workers 
can process it.

*  WCS: ensures the integrated management of automated logistics 
facilities.

•  The standard protocol that maintains connection between 
different facilities is proprietary to CJ Logistics, and it helps to 
maintain the interoperability of its facilities.

WAREHOUSE 

CONTROL 

SYSTEM (WCS)*

MAJOR 

TOPIC
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TES INNOVATION CENTER: BEHIND CJ LOGISTICS’ SUPERIOR INNOVATIONS

AMR-BASED SYSTEM FOR AUTOMATING TRANSPORTATION OF 

HETEROGENOUS CARGOES

At our fulfillment centers, human workers and self-driving robots work together to achieve 
maximum efficiency. CJ Logistics has developed and acquired these robots to ensure 
maximum operability.
The system diminishes the distances that workers have to travel carrying heterogenous 
cargoes, thereby maximizing operational efficiency.

TRANSPORT OPTIMIZATION

Our automated, scientific decision-making mechanism involves the use of simulations for 
optimizing our logistics networks and helps us establish the best possible logistics strategies.

PDA DIGITAL ASSORTING SYSTEM (PDAS) SUPPORTING MANUAL PICKING AND SORTING

The conventional digital assorting system (DAS) sorts goods using structures that feature lightweight racks and digital 
display devices. The PDA DAS, on the other hand, replaces the display display devices with PDA devices. As a worker scans 
a box, his or her PDA device automatically displays where and how that box should be stored. Some working zones with 
PDA DAS lack lightweight racks, while others have them. 
Both the conventional and PDA systems sort and arrange goods using the same mechanism. 
Our PDA DAS is especially handy in places like apparel fulfillment centers, where the conventional DAS cannot be installed 
and/or where the demand for picking and sorting varies significantly.

Generate delivery 
zones

Rearrange delivery 
zones

Simulate delivery 
routes by zone

STEP

1

STEP

2

STEP

3

LEADING LOGISTICS INNOVATION THROUGH THE DEVELOPMENT OF LOGISTICS TECHNOLOGY AND ACQUISITION OF PATENTS
MAJOR 

TOPIC
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빠르게 변하는 세상!

배송에 대한 고객의 기대도
매 순간 다르게 변합니다.

빠르고 안전한 배송은 기본
더 섬세한 배송 서비스를 바라는

모든 고객들의 기대를 한번에 담아
‘CJ대한통운 오네 (O-NE)’가 탄생했습니다.

CJ대한통운의 촘촘한 물류 인프라와
광범위한 배송 네트워크, AI·빅데이터 기반

첨단 자동화 기술을 결합한
CJ대한통운만의 융합형 배송 솔루션을 통해

배송의 새로운 변화를 경험해보세요.

제품에 자신 있지만 배송엔 자신 없었던
세상 모든 판매자를 위한

‘모두를 위한 단 하나의 배송, CJ대한통운 오네’

오네(O-NE)스토리가 궁금하신가요?
QR코드를 스캔하여
더 많은 정보를 확인하세요!

설렘이 오네!
성공이 오네!

즐거움이 오네!

CJ대한통운은 물건을 전달하는 것,
그 이상의 가치를 고민합니다.

사람과 사람을,
공간과 공간을 연결하며

물류의 새로운 이야기를 만들어갑니다.

모두를 위한 단 하나의 배송 솔루션
CJ대한통운 오네

따뜻한 친구처럼
당신의 편리하고 즐거운 일상을 함께 만드는

다정한 브랜드로 다가가겠습니다.

모두를 위한 단 하나의 배송
‘CJ대한통운 오네(O-NE)’

CJ대한통운 오네

CJ대한통운 오네(O-NE)

‘CJ대한통운 오네’는 언제든, 어디서든, 무엇이든
배송이 필요한 모두를 위해 탄생한
배송 솔루션 브랜드입니다.

오네(O-NE) 브랜드에는
‘단 하나(ONE)의 배송’이라는 의미와 함께
‘설렘과 즐거움이 온다’는 배송 서비스의 본질이
순우리말로 담겨 있습니다.

로고디자인은 고객에게 다가오는 배송 박스를 형상화했으며
혁신적인 첨단 물류 서비스를 통해
고객과 함께 성장해나가겠다는 약속을 담고 있습니다.

오네는 고객이 원하는
다양한 배송 솔루션을 갖추고 있습니다.

CJ대한통운 오네(O-NE)는
빠르고 정확하며 안정적인 배송 서비스로
고객의 신뢰를 얻는 이름입니다.

고객이 원하는 형태의 다양한 배송서비스로
판매자에게는 비즈니스의 성장을
소비자에게는 편리한 생활을 선사합니다.

CJ대한통운 오네의
다양한 배송 솔루션

내일 도착이 예상되는
익일배송 서비스

내일 오전 7시 이전에 도착하는
새벽배송 서비스

오늘 안에 도착하는
당일배송 서비스

일요일에도 도착하는
일요배송 서비스

오네 배송 서비스

내일 반드시 도착하는
내일 도착보장 서비스
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소비자에게는 편리한 생활을 선사합니다.
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다양한 배송 솔루션

내일 도착이 예상되는
익일배송 서비스
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더 섬세한 배송 서비스를 바라는

모든 고객들의 기대를 한번에 담아
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모두를 위한 단 하나의 배송 솔루션
CJ대한통운 오네
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모두를 위한 단 하나의 배송
‘CJ대한통운 오네(O-NE)’

CJ대한통운 오네

CJ대한통운 오네(O-NE)
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CONSOLIDATING LEADERSHIP IN THE PARCEL MARKET: 

“THE O-NE SOLUTION FOR EVERYONE”

The brand name, “O-NE” (pronounced “o-nay”), is a trustworthy symbol of prompt, accurate, and reliable delivery solutions for customers.
The logo, taking its visual motif from the shape of a parcel box, represents CJ Logistics’ promise to achieve customer growth by providing innovative and cutting-edge logistics services.
The company’s tightly knit and extensive logistical infrastructure, coupled with a broad-ranging delivery network and AI-based cutting-edge automation technologies, has enabled CJ Logistics to 
introduce innovative, multi-technology parcel solutions.
The company will continue to consolidate its dominance in the parcel market, striving to continue improve customer satisfaction.

O-NE: BRAND NAME FOR INTEGRATED PARCEL SOLUTIONS

The name is a fun word play on the English word, “ONE,” and also the Korean word, “O-NE,” 
which means “to come.”

ECONOMIC VALUE OF O-NE

By innovating the existing network structure and gradually increasing capacity, CJ Logistics has 
significantly improved its capability for next-day delivery, delivering 91.1 percent of all handled 
parcels the following day in the first quarter of 2023, a 6.2-percentage point growth year-on-
year. Enhancing the rigors of the delivery process throughout the network (from hub to sub 
and to manpower and systems) also raised the company’s ability to guarantee delivery for 98.0 
percent of parcels in the first quarter of 2023.

MUTUAL PARTNERSHIP AND GROWTH UNDER O-NE

O-NE not only improves CJ Logistics’ financial performance, but also promotes the welfare of 
delivery personnel.

Annual health 
check-up

Monetary gifts 
on celebratory 

occasions/
condolences 

Financial aid for children;
Financial gifts for 

children entering new 
schools;

Gifts for childbirth

Source: Investor relations data, first half of 2023 (see attachment).

KEY PERFORMANCE INDICATORS FOR 

ARRIVAL ASSURANCE

CHANGES IN CUSTOMER PERFORMANCE 

AFTER IMPLEMENTING ARRIVAL ASSURANCE

december february N社(F&B)january J社march volume

(*)  In March, the arrival assurance rate was temporarily affected by the tire manufacturing plant fire near the Daejeon Hub

(Unit: %) (Unit: %)arrival assurance 
order ratio

januaryarrival assurance 
rate

march

DAWN 

O-NE

TODAY 

O-NE

Next-day delivery 
service expected to 
arrive tomorrow.

Only one delivery 
service for everyone. 
"CJ Logistics (O-NE)"

Early morning arrival 
service that arrives before 
7 a.m. tomorrow

Tomorrow's arrival 
guarantee service that will 
definitely arrive tomorrow.

Same-day arrival 
service that must 
arrive today

Sunday arrival 
service that could 
arrive on Sunday.

CERTAINLY 

TOMORROW!

O-NE

Curious about story of 
O-NE?
Scan the QR code for 
more information!

Introduction

ESG Strategy

The leading global 
logistics company

TES Innovation Center 

Consolidating Leadership in 
the Parcel Market “The O-NE 
Solution for Everyone”

�ONLYONE Service for the Future 
of Eco-Friendly Logistics

Environmental

Social

Governance

Appendix

14

91

4

98

80
96

97.60

76.10

98.30

85.60

98.70

81.50

97.20(*)

88.20

SUNDAY 

O-NE

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 23

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

PRODUCTSMATERIALS

COLLEC-

TION AND 

SORTING

①

②③

A PARTNERSHIP TO PROMOTE PLASTIC RECYCLING THROUGH 

A RESOURCE-CIRCULATING PLATFORM

Recognizing the quality plastic bottles produced and used in Korea and the difficulty with recycling these 
quality plastic bottles because they are thrown away with other less recyclable plastics, CJ Logistics 
created a circular logistics system utilizing its nationwide logistics networks and capabilities. As a member 
of the Save the Planet Alliance, CJ Logistics now recovers transparent plastic bottles as part of its parcel 
services so that they can be reused/recycled into cosmetic product packaging. The resulting proceeds 
are used to provide environmental education for children participating in CJ Donors Camp. This way, CJ 
Logistics not only reduces plastic waste and carbon emissions, but also raises environmental awareness at 
the level of communities.

LIQUEFIED HYDROGEN TRANSPORT USING TANK TRUCKS

With the Ministry of Trade, Industry and Energy (MOTIE)’s approval, CJ Logistics is 
now working with a regulatory sandbox, testing the commercial transport of liquefied 
hydrogen for the first time in Korea. The absence of legislative bases and regulatory 
requirements on services and safety has prevented the rise of a hydrogen market in 
Korea so far, but new testing projects involving regulatory sandboxes will lead to the 
development of industry-wide standards on transporting liquefied hydrogen, such as 
the safety and other requirements of tank trucks used to transport it.
CJ Logistics intends to bring in 40 new tank trucks to carry liquefied hydrogen, and 
increase the hydrogen charging stations it serves from the current 12 in Incheon, 
Cheongju, Gumi, Busan, and elsewhere to other regions as well. The interest in hydrogen 
as an alternative fuel has been growing rapidly worldwide. By helping establish hydrogen 
standards, CJ Logistics will play its part in fostering a thriving hydrogen industry in 
Korea.

A PACT FOR REDUCING AND RECYCLING PLASTIC WASTES

RECYCLING STRUCTURE FOR PLASTIC BOTTLES USED 

FOR COSMETIC PRODUCTS

CONCEPT DIAGRAM FOR LIQUID HYDROGEN TRANSPORTATION BUSINESS

SK E&S 
liquid hydrogen plant

① Liquid hydrogen transportation

② Charging station offloading

Hydrogen

Hydrogen

③ Return transportation to the 
shipping point

PRODUCTION TRANSPORTATION SALES

HYDROGEN 

PRODUCER
HYDROGEN PRODUCER

PLASTIC CONTAINERS RECYCLED BY CJ LOGISTICS(*) 

(*)  The partnership lasted from January to May, 2022, and the description 
herein reflects part of the progress made in 2023 as well.

183,700
BOTTLES

2,755KG

1,837BOXES

ONLYONE SERVICE FOR THE FUTURE OF ECO-FRIENDLY LOGISTICS

Charging

Replace-
ment

Hydrogen 
shipping 

point

SUBJECT UNIT 2022 2025 2030

(1) Amount of 
recyclables collected

Kg 2,755 5,000 10,000

(2) Amount of waste 
discharge cost saved

KRW 413,250 - -

(3) Amount of landfill/
incineration cost saved

KRW 145,750 - -

(4) Revenue from 
recycling

KRW 940,000 - -

(5) Economic value of 
collected recyclables

KRW 20,000,000 - -

Sum ((2) through (5)) KRW 21,499,000 - -

(6) Amount of emissions 
reduced

kgCO2 
eq

316.8 - -

SOCIAL VALUE OF RESOURCE CIRCULATION USING 

CJ LOGISTICS’ PARCEL SERVICES

RECYCLING

①  Inner Bottle produces containers for cosmetic 
products using plastic materials provided by LG Chem. 

②  CJ Logistics collects the used containers.
③  LG Chem and Inner Bottle recycle the used containers.
*  This partnership enabled all the parties to collect, sort, and recycle 

all the plastics completely in an efficient and timely manner because 
the plastic containers were made initially of single materials and CJ 
Logistics facilitated their collection.
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Eco-friendly packaging materials, including paper tape, have been developed to prevent 
unnecessary packaging, reduce plastic waste, and enhance the efficiency of recycling. By 
establishing an efficient resource management system, Major improvements that have been 
made include combining the automatic boxing, barcoding, and big data technologies together to 
eliminate the label-attaching process. When the automatic boxing machine folds the cardboard 
box, the ink sprayer automatically sprays a barcode onto a side of the box. This eliminates the 
need either to move the content of each box into another or to print and attach a label onto each 
box. CJ Logistics will continue in its efforts to prevent resource depletion, minimize pollution, and 
facilitate resource circulation.

Due to the increase in online shopping, delivery volume in 2022 jumped 62% compared to 2018 
before COVID-19.
CJ Logistics is actively participating in the government's plastic reduction policy, and in order 
to participate in the distribution center, the discarded stretch film is recycled and used as a 
packaging material for the distribution center.
Stretch film is a thin plastic plastic film mainly used in distribution centers and industrial sites, and 
is used to wrap and secure items loaded on pallets (cargo stands) so that they do not shake when 
transporting them. All commonly used stretch films have been discarded since the delivery was 
completed, and the stretch fill is discarded annually
The quantity of LUM was about 2,000 to 3,000 tons. To facilitate the project, LG Chem, which 
has expertise and infrastructure in the petrochemical industry, signed a business agreement to 
recycle plastic resources and build a recycling economy
CJ Logistics developed a recycled stretch film. In the future, we plan to expand the introduction 
and use of recycling packaging by making air caps and envelopes using discarded waste.

SMART ECO-FRIENDLY PACKAGING
PROMOTION OF A VIRTUOUS CYCLE OF 

DISTRIBUTION CENTER WASTE

COATING LABEL SAVINGS

35 MILLION COPIES 

(3 YEARS)

PAPER MATERIAL SAVINGS

438TREES BORN IN 30

COATING LABEL SAVINGS

34.4
TIMES THE SIZE OF THE 

SOCCER FIELD

1 sheet of A4 paper = size of 16 labels, based on labels 7cm and 5cm in length respectively.

SQUID INK 

BARCODE

INK-SPRAYED 

BARCODE

NO ATTACHABLE 

LABEL NEEDED
CLEANING AND 
CRUSHING

DISTRIBUTION 
CENTER PLASTIC 

PACKAGING WASTE 
GENERATION

FILM 
MANUFACTURING

USING AT THE 
DISTRIBUTION 

CENTER

MAJOR 

TOPIC

MAJOR 

TOPIC
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GREEN LOGISTICS 

CJ Logistics strives to maintain and strengthen its environmental management system by 
identifying and eliminating root causes of potential environmental risks in all its activities and by 
undertaking environment-conscious projects specific to the different areas of business in which 
it is involved, including logistics and construction. The company has appointed a committee and 
identified eight major environmental goals, with a renewed sense of commitment to environmental 
sustainability. The company tightly manages the environmental impacts of its resort businesses 
by conducting environmental impact assessments at all stages and ensuring control over 
pollutants.
All employees of CJ Logistics will continue to enforce the company’s environmental policies 
across all areas of business so as to realize its vision of having a world-class and top-notch green 
management system and to achieve its environmental goals.

Due to its commitment to its environmental sustainability goals, CJ Logistics aims to instill a 
thoroughgoing sense of accountability in all stakeholders, including employees of suppliers, and 
ensure their full commitment to the necessary practices toward minimizing the environmental 
impacts of all its operations and helping enhance the sustainability of society at large. Specifically, 
the company shall commit itself to the following:

ENVIRONMENTAL MANAGEMENT SYSTEM ENVIRONMENTAL MANAGEMENT POLICY

Comply with all environmental laws, regulations, and treaties pertaining to sustainable logistics 
and strive to minimize waste and emissions accordingly.

Recognize the importance of changing the climate environment and engage in emission-reducing 
activities toward helping societies realize carbon neutrality.

Minimize waste generated from logistical processes and recycle and transform necessary waste 
into new products and services of high added value.

Educate and train executives and employees on environmental awareness and participation 
issues, helping them recognize the importance of environmental management practices.

Communicate and disclose the company’s environmental management policy to all stakeholders, 
including customers and employees, and strive to improve it.

01

02

03

04

05

ENVIRONMENTAL MANAGEMENT STRATEGY

STRATEGY

VISION REALIZE WORLD-CLASS AND TOPNOTCH GREEN MANAGEMENT

GOAL ESTABLISHMENT OF FUTURE AND SUSTAINABLE 

ENVIRONMENT MANAGEMENT SYSTEM

GREEN SYSTEM

GREEN SOFTWARE

GREEN MANAGEMENT

GREEN NETWORK

GREEN HARDWARE

GREEN FACILITY

MAJOR 
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GREEN LOGISTICS 

CJ Logistics has an organization dedicated entirely to the governance of the company’s environmental management, identifying and responding to potential environmental risks and undertaking major 
projects of environmental management toward ensuring the sustainability of the company’s operations in Korea and abroad.
All executives and employees of CJ Logistics are committed to faithfully executing the company’s environmental management policy and improving the environmental implications of their practices.

WORKING-LEVEL ESG COMMITTEE 

(COMPRISED OF WORKING-LEVEL OFFICERS FROM ALL THE DIVISIONS)

REVIEW AND DECISION-MAKING 

ON STRATEGIES AND ISSUES

PERFORMANCE REVIEW AND 

IMPROVEMENT

ISSUES IDENTIFIED AND 

DISCUSSED

AGENDA REVIEWED AND 

SUBMITTED

PROGRESS AND 

OUTCOMES REPORTED

ESG COMMITTEE

ESG MANAGEMENT 

COUNCIL

OFFICE OF SUSTAINABLE 

MANAGEMENT(*)

GOVERNANCE OF ENVIRONMENTAL MANAGEMENT

RISKS AND OPPORTUNITIES FROM CLIMATE CHANGE: OVERSIGHT BY THE BOARD OF DIRECTORS

In 2022, the ESG Committee discussed and approved various issues pertaining to 
the company’s ESG management strategy, including necessary changes to the ESG 
management strategy system, the development of a roadmap for responding to climate 
change, and a strategy for strengthening the company’s responses to ESG evaluations.

With the aim of strengthening its ESG management policy, CJ Logistics appointed the ESG 
Committee in May 2021, under a Board of Directors resolution. The Committee, comprised 
of the CEO, the President of Parcel Services, and four Independent Directors, helps the 
company determine its ESG management strategies and directions.

The Board of Directors at CJ Logistics reviews the company’s ESG management 
strategies and plans. It is under the Board’s oversight that the company discusses and 
decides its goals and efforts concerning climate change and energy transition.

COMMITTEE ACTIVITIES

DATE DESCRIPTION STATUS ATTENDANCE RATE

2022.03.10 Approval of ESG management strategy Approved 100%

2022.11.07 Changes in the ESG strategy system Approved 83%

2022.11.07 Roadmap for responding to climate change Approved 83%

2022.11.07 Strategy for strengthening responses to ESG evaluations Approved 83%

E(Environmental) S(Social) G(Business/Governance)

Business Management Team

FT) Transportation Innovation Team
O-NE) Transport Team

Packaging Technology Team, 
Purchasing Team

Labor-Management 
Cooperation Team, 

Talent Development Team

Safety Management 
Planning Team

Compliance TeamㆍCommunications TeamㆍBrand Growth Teamㆍ IR Teamㆍ Change & Innovation Team

Strategic Planning Team 

New Business Planning Team

Each Business level·Headquarters and Group planning team

(*)  As the executive officer of environmental management, the director of sustainable management is responsible for the management and 
supervision of environmental management activities of the company and the working department.
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The climate risks that a company may face can be divided between social and transitional risks, such as those stemming from new climate policies and regulations as well as technological innovations for 
lowering carbon emissions, etc., and physical risks, involving the physical impacts that climate change exerts. At CJ Logistics, we categorize and identify these risks in detail, analyzing their likely effects 
on the company as part of developing our response strategy.
Determined to make climate risk management an essential part of all its value chains, CJ Logistics strives to reduce greenhouse gas emissions and to promote resource circulation in all areas and 
stages of its operations, from increasing the energy efficiency of its vehicles and buildings to acquiring more eco-friendly vehicles and to innovating parcel boxes so as to minimize waste. The company 
continues to monitor and manage these risks with a view toward identifying improvements to be made and optimal courses of action to be taken.

RISK MANAGEMENT STRATEGY

TRANSITIONAL 

RISKS

PHYSICAL 

RISK

TYPES OF CLIMATE CHANGE RISKS AND OPPORTUNITIES RESPONSE STRATEGY

•  Rising cost of operation due to rising cost of emissions reduction
•  Growing demand for more investment in improving energy 

efficiency 

•  Growing demand to adopt and increase the use of low-carbon 
vehicles, modes of transport, etc.

•  Growing market demand for more eco-friendly/resource-
circulating logistics

•  Increasing uncertainty over construction projects due to rising 
prices of supplies 

•  Consumers’ growing preference for eco-friendly logistics (parcel 
boxes, modes of transport, etc.)

•  Increased risks of losses and damage to properties due to natural 
disasters

•  Growing risks concerning lowland fulfillment centers, harbor 
facilities, etc. as the sea level rises

•  Reduce greenhouse gas emissions in all areas and stages under 
the 2050 Net Zero Goals, including vehicles, fulfillment centers, 
and  harbor services.

•  Join K-EV 100 to accelerate fuel transition for vehicles.
•  Carry out energy-efficiency activities (TES, efficient transport, 

etc.).

•  Increase recyclables collected and used (aluminum, plastic 
bottles, etc.).

• Diversify supply chains for construction to reduce costs.

•  Optimize parcel box designs to reduce waste.
•  Incorporate use of reusable plastic containers to reduce paper 

waste. 

•  Formulate and analyze scenarios of financial implications of 
natural disasters.

•  Review relocation of assets vulnerable to climate change. 

Policy/regulatory

Technological

Market

Reputational

Acute

Chronic
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In acknowledgement of both the risks and opportunities presented by climate change and of the growing necessity to ensure 
systematic control and reduction in greenhouse gas emissions, CJ Logistics has established a step-by-step roadmap toward reducing 
emissions from all its activities. The roadmap, supported by the company’s data platform and emissions-managing IT system, requires 
automatically measuring emissions and energy demands across all sites of operation. The data so gathered will then be analyzed so 
that the company can determine specific reduction targets it can commit itself to. The roadmap is to be applied to all employees and 
executives as well, who are to be trained to internalize emissions-related key performance indicators and climate issues. CJ Logistics’ 
roadmap also provides specific plans for proactively dealing with the Korean government’s emissions trading scheme. The roadmap 
will be submitted to independent review by a third party so that its reliability can be guaranteed. CJ Logistics will comply with all 
environmental regulations and continue to upgrade its emissions control system toward realizing green logistics operations and 
reducing emissions.

GREENHOUSE GAS EMISSIONS REDUCTION ROADMAP

GREENHOUSE GAS EMISSIONS REDUCTION ROADMAP

DESCRIP

TION

GOALS

VEHICLE

FACILITIES

MAIN EMPHASES

EFFICIENT MOBILITY
LOGISTICS EFFICIENCY 

WITH ECO-DRIVING

•  Improving efficiency of mobility and equipping vehicles with 
emissions-reducing devices

SMART FACILITY
SMART FACILITY FROM 
AI, IOT TECHNOLOGY

•  Using AI, IoT, and other such advanced technologies to design and 
build smart buildings

•  Maximizing energy efficiency of buildings

SUSTAINABLE ENERGY
NET-ZERO BUIDING WITH 

RENEWABLE ENERGY

•  Making buildings net-zero by retrofitting them with renewable 
energy facilities

•  Installing solar panels and purchasing certificates/green tariffs

ECO-FRIENDLY MOBILITY

CARBON-FREE LOGISTICS 
WITH ECO-FRIENDLY 
TRANSPORTATION

•  Establishing a net-zero mobility system by switching to electric/
hydrogen vehicles, etc.

SCOPE 3 EMISSIONS REDUCTION

CJ Logistics undertakes various efforts to reduce Scope-3 emissions.
It has adopted a video-conferencing system and been resorting more and more to online communication in the place of international 
business trips so as to help reduce jet emissions. The company is also fostering a “smart work” culture that digitalizes meetings and 
reports. The resulting significant decrease in the demand for paper is helping reduce emissions from the use of capital goods. The 
company is also training truck drivers on eco-driving techniques with the aim of helping them acquire driving habits and skills that 
minimize emissions. The company also prioritizes partnering with suppliers that actively adopt eco-friendly vehicles.

MAJOR 

TOPIC

CLIMATE-CHANGE RESPONSE 

CARBON NEUTRAL EXTERNAL 

DECLARATION AND ESTABLISHMENT OF 

COMPANY-WIDE RESPONSE SYSTEM

• Board Report ('22.11)
•  Carbon Neutrality External 

Declaration (~’22.12)
•  Establishment of imputation response 

system (~’22.12)

•  Review of carbon reduction 
application (~'23.1)

•  Building a foundation for global 
expansion (~’23.3)

•  Financing investments (~’23.2)
•  Pilot operation of reduction 

technology introduction (~’23.7)
•  Carbon Measurement Platform Open 

(~’23.7)

• Expanding carbon accumulation

FULL-SCALE EXPANSION OF CARBON 

REDUCTION AND ESTABLISHMENT OF A 

FOUNDATION FOR CREATING RESULTS

•  ESTABLISHMENT OF A FOUNDATION 

FOR THE INTRODUCTION OF 

CARBON REDUCTION TECHNOLOGY

•  STRENGTHENING THE ABILITY TO 

IMPLEMENT FULL-SCALE CARBON 

REDUCTION

2022 20242023
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GOALS AND ANTICIPATED EFFECTS OF CARBON REDUCTION

ADAPTING TO CLIMATE CHANGE THROUGH EMISSIONS REDUCTION AND ANTICIPATED EFFECTS

MAJOR 

TOPIC

CLIMATE-CHANGE RESPONSE 

STAKEHOLDERS’ 

DEMANDS

CJ LOGISTICS’ STRATEGY

(MAIN METHODS FOR REDUCING EMISSIONS)
GOALS EXPECTED EFFECT

EFFICIENT MOBILITY

REDUCING EMISSIONS BY 14% BY 2030 

→ 30,910tCO2eq 
•  Air-conditioning units that don’t require drivers to 

start engines
•  Optimal transport routes and eco-driving aids

BUILDING ENERGY EFFICIENCY

REDUCING ENERGY CONSUMPTION BY 13% BY 2030

→ 30,009tCO2eq 
• EMS (building energy efficiency solution)
• Digital twins
•  LNG heat sources to be installed in refrigerated/

freezer warehouses

SWITCH TO ECO-FRIENDLY VEHICLES

100% OF ALL VEHICLES OWNED BY CJ LOGISTICS (OR 

50% OF ALL VEHICLES IN SERVICE) BY 2040 

→ 113,487tCO2eq  
•  Replacing vehicles at or under 1-ton with electric 

vehicles
•  Replacing vehicles over 1-ton with hydrogen vehicles

Carbon emissions in 2021: 
228,274tCO2eq 

reduced

37%
reduction by 2030
(83,899tCO2eq)

NET 

ZERO 
by 2050

RENEWABLE ENERGY

SERVING 4% OF ALL ENERGY DEMAND WITH 

RENEWABLE ENERGY BY 2050

→ 9,810tCO2eq  
• Introducing renewable energy (solar panels)
• I Making fulfillment centers running on coal/limestone 

net-zero
Governmental

Evaluators

Investors

Clients

VEHICLES

FACILITIES

SECURING 

SUSTAINABLE 

CORPORATE 

COMPETITIVENESS
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GOALS AND ANTICIPATED EFFECTS OF CARBON REDUCTION

SCOPE 2

196

SCOPE 1

•  Greenhouse gas emissions due to 
electricity consumed by sites of 
operation (including subs and hubs)

•  Emissions from operation of vehicles
•  Emissions from other sources

126,807

Quantities of building materials used x 
Environmental Performance Index / emissions 

coefficient indicated in Environmental Assessment 
Guidelines for Greenhouse Gas Emissions

202,714

Quantity of fuels consumed x 
fuel emissions coefficient

153

Quantity of wastes generated x 
emissions coefficient by waste 
type or disposal type

Quantities of products purchased 
(computers, paper, etc.) x 

carbon emissions coefficient 

2,821

Quantity of fuels purchased x 
annual production emissions coefficient

2,022

Distance traveled by public transit x 
emissions coefficient per trip by public transit

Transport and delivery

Waste

Fuel and energy

*Both Scope-1 and Scope-2 estimates are based upon the emissions trading scheme.

SCOPE-1 AND 2 EMISSIONS

In 2022, CJ Logistics generated 228,492 tCO2eq in Korea. Of these, 112,736 tCO2eq, or 49.33 
percent, came from the operation of vehicles, including cargo trucks. The other 115,776 tCO2eq, 
or 50.67 percent, came from energy use in the company’s buildings, such as fulfillment centers.

SCOPE-3 EMISSIONS ANALYSIS*

The growing profile of ESG issues in supply chain management requires companies worldwide to 
do more to manage and reduce emissions from not only their own sites of operations, but also from 
participants in their supply chains. Since 2021, CJ Logistics has been estimating and disclosing its 
Scope-3 emissions, which encompass emissions from a comprehensive range of the company’s 
activities, including sourcing, transport and logistics, use of products, and disposal of products.

112,736 115,776

(Unit: tCO2eq)

1,374

Quantities of goods and services purchased x  Environmental 
Performance Index emissions coefficient

Goods and services purchased

Capital goods

Business trips

336,087

SCOPE 3

(Unit: tCO2eq)

*  CJ Logistics included emissions from all vehicles operated by outside parties in upstream emissions, whereas other similar 
companies categorize such emissions as downstream.

MAJOR 

TOPIC

CLIMATE-CHANGE RESPONSE 

DETAILS OF CARBON EMISSIONS

SUBADETAILS (SEE BREAKDOWNS) UNIT SCOPE 1 SCOPE 2 COPE 3(*)

Passenger cars tCO2eq  531 　 　

Vans tCO2eq  26 　 　

Freight trucks  tCO2eq  76,576 85 202,714

Purpose-specific vehicles  tCO2eq  26,786 　 　

Other vehicles(for-road conditions) tCO2eq   3,025 　 　

Ships tCO2eq  917 　 　

1) Carbon footprint 1 - Total transport 
emissions (scope-1, 2, and 3)

tCO2eq  310,660

2) Carbon footprint 1 - Unit transport 
emissions

tCO2eq /
KRW Billion

 2.56

Revenue in 2022 (consolidated) KRW Billion  121,307

(*) All vehicles operated by outside parties
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GOALS AND ANTICIPATED EFFECTS OF CARBON REDUCTION

INDICATORS AND GOALS

CJ Logistics strives to reduce its carbon footprint by projecting likely emissions based on its plans to invest in buildings and vehicles. In addition to benchmarking various emissions-reducing activities, 
the company has also analyzed its current carbon footprint to establish its strategy for reducing emissions. The company intends to reduce its emissions by 37 percent from 2021 to 2030, with a view 
toward achieving carbon neutrality by 2050. Accordingly, the company plans to replace all its vehicles with electric vehicles and activate energy efficiency programs in its buildings and on its vehicles.

15% 17% 37%
EMISSIONS 

IN 2022

2
2

8
,4

9
2

3
9

,3
0

9
2022 2023 2025 20252027 20272028 2030 20302040 2050

Energy-efficiency solutions for 
buildings; air-conditioning units 
on vehicles that can run without 

starting engines

LNG-fueled 
heat sources for 

buildings

Replacing all 
vehicles at 

1-ton or less 
capacity with 

electric vehicles 
by 2030

Replacing all 
vehicles over 

1-ton capacity 
with hydrogen 

vehicles by 
2040

Achieving 
complete 

transition into 
renewable 

energy

Emissions after reduction Passenger cars

Total count

Emission reduction Vans 1-ton trucks or less

TARGET 1: GREENHOUSE GAS EMISSIONS TARGET 2: ECO-FRIENDLY VEHICLES

390

842

1,188

312

3543

674

76
92

951

107
130

100%

32.8%

70.9%

100%

67%1% 6%

2
,2

8
4

8
5

,5
5

5

13
,8

7
4

15
4

,9
2

5

3
4

,6
8

5

2
2

8
,4

9
2
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(*) Scope 1 : 112,736 tCO2eq, Scope 2 : 115,776 tCO2eq
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10% to be first replaced (5-ton)

Vehicles over 1-ton capacity

10% to be first replaced (10-ton)

Other (special)

524

1704

1,540

852

262

BUDGETS

INVOLVED DEPARTMENTS

STEPS

TARGETS

REDUCING GREENHOUSE GAS EMISSIONS: LOGISTICS

426

14,671

2,654

53,124

106,248

2030 20302035 20352040 2040

2,654 VEHICLES IN TOTAL, 
including freight vehicles over 1-ton 

capacity and special vehicles

Vehicle management teams of different 
divisions and ESG Team

20% replacement by 2030, 50% by 2035, 
and 100% by 2040

Applying available governmental subsidies
• Five- and 10-ton hydrogen vehicles
• Special hydrogen vehicles
•  Midsize hydrogen vans for off-road use

ECO-FRIENDLY MOBILITY SYSTEM

CJ Logistics’ plans to establish an eco-friendly mobility system for its operations include replacing all the vehicles that it either owns or rents from outside parties with electric and hydrogen vehicles 
by 2030 under its Mobility Transition 100 initiative. In 2021, the company already adopted 44 electric single-ton trucks. The company also signed onto the Memorandum of Understanding on the Trial 
Project on Hydrogen Freight Vehicles in May 2021, adopting two 11-ton hydrogen trucks for logistical operations. Through this and other measures, CJ Logistics participates actively in the Korean 
government’s drive to foster a hydrogen and eco-friendly economy in Korea, taking proactive steps to reduce carbon emissions from its transport processes and setting an example of ESG management 
for others to emulate.

MOBILITY AT CJ LOGISTICS* NUMBER OF NEW ECO-FRIENDLY VEHICLES 

TO BE ACQUIRED BY YEAR

ESTIMATED AMOUNTS OF REDUCTION IN CARBON 

EMISSIONS BY YEAR

VEHICLE TYPE COUNT (2022)

Freight vehicles (over 
1-ton capacity)

2,130

Special vehicles 472

Other vehicles (off-road) 52

*  As indicated in the company’s detailed 
balance sheet as of 2022.

(Unit: Number of vehicles)(Unit: Number of vehicles)

10% to be first replaced (5-ton)

Vehicles over 1-ton capacity

10% to be first replaced (10-ton)

Other (special)

213 213 213
7,336 7,336 7,336

22,006

58,683

16,447

32,894

213 213 213 7,335 7,335 7,335
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•  Analysis of transportation 
performance (customer, segment, 
vehicle, etc.)

•  Predict transportation demand by 
comparing and analyzing patterns 
such as unstructured transportation 
order frequency by customer 
company with performance.

•  Collect transport performance data

REDUCING GREENHOUSE GAS EMISSIONS: LOGISTICS

ALGORITHMS TO OPTIMIZE LOGISTICAL EFFICIENCY

Using its data-driven backhauling algorithms, CJ Logistics optimizes logistics networks and reduces carbon emissions.
The TES Innovation Center has developed its own solution of algorithms that simultaneously analyze and decide the 
origins and destinations, travel distances, truck sizes, information, and in-transit volumes of cargoes. The solution is 
now protected by a patent in Korea.
The network-optimizing simulations enable CJ Logistics to make better and more informed decisions about its logistics 
network strategy, ensuring greater stability in its operations.

AUTOMATIC BOX HEIGHT ADJUSTMENT SYSTEM

As the growth of e-commerce has greatly diversified the sizes and volumes 
of parcel boxes, CJ Logistics has developed a system for reducing the 
number of vehicles needed to transport all these parcels and also for 
reducing the filler materials needed. This automatic system for adjusting the 
heights of parcel boxes allows the company to offer customized packaging 
that reduces unnecessary spaces inside boxes around the contents by as 
much as 10 percent.

COLLECTING TRANSPORT 

PERFORMANCE DATA

LEVERAGE DATA ANALYSIS AND 

OPTIMIZATION ALGORITHMS

EXPLORING THE TRANSPORTATION 

COMPOUND ROUTE

CUSTOMER INFORMATION 

SECTION INFORMATION 

CONTRACT INFORMATION 

VEHICLE INFORMATION 

(TONNAGE/CAR MODEL) 

…

PERFORMANCE COMPARISON

performance

24%

pattern 1

pattern 2
pattern n

1ST ROUND 

TRIP

2ND RANK 

TRIANGULAR 

DISPATCH

3RD RANK SQUARE 

DISPATCH

80%

40%
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MEASURES TARGETS GOALS TOTAL EMISSIONS REDUCED 

REDUCING GREENHOUSE GAS EMISSIONS: FACILITIES

2025 2030 2040 2050

BUILDING ENERGY EFFICIENCY

CJ Logistics is taking proactive steps toward making its facilities net-zero by 2050, expediting transition into more sustainable and renewable energy use with increasing installations of solar panels and 
energy-efficient designs for new buildings as well as retrofitting plans for existing ones.

Resorts and other facilities 
running on photovoltaic energy

Coal stations in Ulsan and Gunsan; 
limestone pier in Gangwon

All properties

1MW FOR 
RESORT IN 

JEJU

1MW FOR 
RESORT IN 

YEOJU

110 MW IN 
ADDITIONAL 

INSTALLATIONS 
REPLACING EXISTING 

ENERGY SYSTEMS

3,389

63,554

6,421

GANGWON (2035); 
ULSAN AND GUNSAN 

(2040)

63,554 
(WITH RECS 
PURCHASED)

On rooftops, parking lots, 
and other vacant spaces

SOLAR PANEL INSTALLATIONS

Making facilities zero-energy buildings (ZEBs) 
according to overall plans on eliminating carbon 

emissions (methods and schedules for ZEB(*) 
transformation to vary depending on business plans).

MAKING FACILITIES NET-ZERO ACCORDING 

TO OVERALL BUSINESS PLANS

Running all facilities on renewable energy

RENEWABLE ENERGY

(Unit: tCO2eq)
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RELEASED

REDUCING GREENHOUSE GAS EMISSIONS: FACILITIES

WATER MANAGEMENT

CJ Gemadept, CJ Logistics’ logistical partner and subsidiary in Vietnam, 
channels rainwater into an underground reservoir to support firefighting 
and watering of plants. The company carries out the sewer sanitation and 
extension works according to long-term plans and ensures thoroughgoing 
control and treatment of wastewater and sewage according to the local laws 
on the environment.

The freezer fulfillment center of CJ Gemadept on the 
Mekong Delta features 10,880 solar panel modules 
across its roof, which has an area of 25,000 square 
meters. This solar energy enables the fulfillment center 
to reduce emissions by 4,840 tCO2eq each year.

Converts Direct Current(DC) to 
Alternating Current(AC)

SELF USE DEFICIT ELECTRICITY FROM THE GRID

ELECTRICITY 
FROM 

MODULES

EXCESS 
ELECTRICITY IS 

FED TO THE GRID

SOLAR PANEL

EVN

MEKONG LOGISTICS

METERINVERTER

USEDSURFACE WATER

GROUNDWATER

WATER SUPPLY
OVERALL ELECTRICITY USE, 2022

NORMAL(KW) PEAK(KW) OFFPEAK(KW) FROM SOLAR(KW) % OF SOLAR

January 2022 105,500 44,200 98,900 113,365 22.7%

February 2022 82,400 35,300 81,600 133,309 30.2%

March 2022 99,900 45,300 98,900 145,873 27.8%

April 2022 104,700 45,200 101,000 152,843 28.2%

May 2022 115,000 48,900 101,000 144,849 25.8%

June 2022 124,000 51,100 113,600 155,412 25.7%

July 2022 145,400 56,800 124,200 167,018 24.7%

August 2022 143,700 58,400 121,900 175,285 25.6%

September 2022 150,000 60,200 122,600 166,642 24.1%

October 2022 158,700 58,400 123,100 161,064 23.2%

November 2022 146,900 57,100 115,000 149,905 22.9%

December 2022 94,500 37,200 77,500 166,722 25.0%

46,300 20,900 42,100

TOTAL 1,517,000 619,000 1,321,400 1,832,286 25.3%

SOLAR ENERGY SYSTEMS

CJ Logistics aspires toward becoming a global leader of eco-friendly logistics, aligning its management practices with 
the rapidly changing business paradigms around the world, committing itself to ESG management, carbon neutrality, 
and RE100. The company’s freezer fulfillment center in the Mekong Delta boasts the largest single solar energy system 
on its rooftop. The system is equipped with nearly 10,000 solar modules that generate 7,066 MWh of renewable 
energy each year, enough to power a major part of the center’s operations. The solar modules help the fulfillment 
center save 25 percent on its electricity cost and reduce carbon emissions by 4,840 tons—equivalent to planting 1,936 
trees—each year.
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ENERGY MANAGEMENT POLICY

CJ Logistics uses big data to aid its efforts to increase 
energy efficiency and reduce emissions across its sites 
of operation. The backhauling algorithms for operations 
in Korea, for example, help the company optimize parcel 
transport routes and maximize the efficiency of parcel 
operations. The company is also equipping its business 
locations abroad with eco-friendly devices and facilities, 
such as solar panels, in order to maximize their energy 
efficiency.
The TES Innovation Center develops a variety of tools and solutions to realize green logistics 
goals, including in areas of parcel delivery and contract logistics. CJ Darcl, the largest transport 
company in India, has adopted many of these solutions to optimize the routing and networking of 
trucks traveling between their fulfillment centers and hubs and clients.
Having declared its commitment to realize carbon neutrality by 2050, CJ Logistics is continuing 
to introduce renewable energy solutions to reduce greenhouse gas emissions from energy use in 
its facilities. It is also retrofitting existing facilities with advanced solutions for energy efficiency.

WATER MANAGEMENT AT RESORTS

CJ Logistics strives to ensure maximum efficiency in water use across all its sites of operations. 
The 3R policy (reducing, reusing, and recycling) underpins the overall management of all its resort 
complexes. The company assesses risks from multiple perspective with the goal of minimizing 
possible environmental impacts. It also publishes water information on water stress regions. 
Haesley Nine Bridges, for example, is situated in such a region, as indicated by coordinates of 
the WRJ aqueducts. CJ Logistics therefore publishes information on how much water the resort 
gathers from the surrounding community and how much it consumes.
One way Haesley Nine Bridges prevents wasting water is by practicing hand-watering actively 
in the place of automatic irrigation. The company has also installed low-flow toilets and water 
tank compressors on all its golf courses. Another Nine Bridges resort on Jeju Island features a 
cutting-edge water treatment system that effectively removes contaminants, such as organic 
compounds, nitrogen, and phosphorus from wastewater and sewage. State-of-the-art 
membrane separator technologies have been used to optimize the designs, construction, and 
maintenance of its wastewater, sewage, and heavy water treatment facilities. The high capacities 
of these facilities help minimize the resort’s environmental impact. Thanks to these efforts, CJ 
Logistics’ Haesley Nine Bridges and Club Nine Bridges became the only two golf courses in 
Korea to win an eco-friendliness certificate from the Golf Environment Organization (GEO).

PRACTICES FOR SUSTAINABILITY

Championing sustainability.
In golf. Through golf.

Find out more at sustainable.golf

Jonathan Smith
Executive Director

Haesley Nine Bridges

Certified in 2014, 2017 and
October 2020 for renewal in

2023

Certified 2022
 

For renewal 2025

Assured and awarded by

Find out more at sustainable.golf

ENERGY MANAGEMENT SYSTEM

BACKHAULING 

ALGORITHMS

ENERGY 

EFFICIENCY 

SOLUTIONS

ENERGY EMISSION TARGETS CLASSIFICATION 2022 REMARKS

Energy Emission Intensity 
(Ton/KRW billion)

Target 0.03

Performance 0.03 Meet performance against target

ENERGY 

EFFICIENCY 

TARGETS

GREEN 
LOGISTICS

EMISSIONS 
REDUCTION

Installing eco-friendly 
systems and devices

Installing solar energy systems

Eco-driving training

Reducing trucking distances and travel 
of unloaded trucks

BIG DATA 
ANALYSIS
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CLIMATE-CHANGE RESPONSE 

INSPECT WASTE 

HANDLING BY THIRD 

PARTIES FREQUENTLY 

AND REGULARLY

•  The person who 
discharges the 
industrial waste 
must ensure 
that the waste 
disposal process 
is in accordance 
with the principles 
and compliance 
stipulated by the law.  

WASTE MANAGEMENT POLICY

CJ Logistics sorts, stores, transports, treats, and reports the waste generated across its sites of operations around the world in 
accordance with the Wastes Control Act (WCA)* of Korea as well as the company’s own policy and protocols. The company 
ensures the systematic management of the waste using the Allbaro System of the Korean Ministry of Environment. The company 
strives to minimize possible waste, starting with the very designs of its facilities. Its plans for waste reduction include improving 
working conditions and practices on-site and ensuring efficiency in the management of materials and inputs.
The company has adopted smart eco-friendly packaging materials as well as a cutting-edge packaging system to prevent excessive 
packaging, ensure the use of paper tapes, and thereby reduce plastic and other wastes. The company remains firmly committed to 
ensuring the most efficient use of resources and minimizing environmental impacts by expanding its efficient resource management 
system.

WASTE MANAGEMENT PROCESS

WASTE REDUCTION TARGET AND PERFORMANCE

SUBJECT TYPE 2022 REMARK

Waste intensity
(Ton/KRW 100 million)

Target 0.85

Performance 1.06 0.21 higher 
than target.

SUBJECT 2020 2021 2022

Total waste generated 61,694 97,518 128,352

Waste intensity 0.57 0.86 1.06

PRACTICES FOR SUSTAINABILITY

(*)  Articles 17 and 35 of the WCA and Articles 18 and 50 of the Enforcement Decree of the same Act: Industrial waste dischargers shall either dispose of and treat the wastes they generate on their own, or hire and commission persons permitted to handle waste, to 
report waste disposal, and/or to operate waste disposal facilities.

SURVEY THIRD 

PARTIES SPECIALIZED 

IN HANDLING WASTE 

ON COMMISSION

REQUEST 

SUPPORTING 

DOCUMENTATIONS 

FROM THE PARTIES 

AND REVIEW THEM

SIGN THE WASTE 

HANDLING 

AGREEMENT

MANAGE WASTE 

INFORMATION 

ELECTRONICALLY 

(ALLBARO SYSTEM)

•  Verify the validity of the parties’ business licenses.
•  Require and review legal documents:
    -  Permit to handle waste disposal
    -  Certificate of waste handling capacity
    -  Performance insurance on waste disposal

•  Verify what the party 
is licensed to handle.

    -  If the chosen party 
is licensed solely to 
handle the collection 
and transport of 
waste, the company 
needs to hire a 
different party 
licensed to dispose 
of/recycle waste and 
sign a three-party 
agreement.

•  All industrial waste 
dischargers must 
enter data on their 
wastes into Allbaro 
System.

REPORT THE WASTE 

HANDLER TO THE 

AUTHORITIES

•  Businesses required 
to report as industrial 
waste dischargers 
must verify waste-
handling parties’ 
certificates of 
handling capacities 
and report them to 
local governments.
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EFFORTS TO PROTECT BIODIVERSITY AND MINIMIZE ENVIRONMENTAL IMPACTS

CJ Logistics complies with all legal requirements pertaining to biodiversity in the regions where it has sites of operations and that are subject to the 
International Convention on Biological Diversity (including the World Heritage areas and IUCN(*1) Category I-IV protected areas). The company also 
uses the ENCORE(*2) method to identify and assess environmental risks associated with its diverse business activities. The company takes particular 
care to assess potential impacts on biodiversity that could be generated by developing new facilities, such as a fulfillment center. The company 
applies the BNBP(*3) approach to the assessment of areas within a two-kilometer radius of the project site. Upon identifying potential negative 
impacts on endangered species and other concerns of biodiversity, the company informs its Risk Management Committee, who then reviews and 
deliberates upon measures to avoid or mitigate such impacts.

BIODIVERSITY PROTECTION 

BIODIVERSITY PROTOCOLS MID- TO LONG-TERM BIODIVERSITY GOALS

GOAL

SHORT-

TERM

MID- TO LONG-

TERM

2024 2027 2030

Alternative 
forest 
develop-
ment and 
vegetation 
transplant(*)

1,000 
trees

2,500 
trees

4,000 
trees

Elimination/
prevention 
of ecological 
disruptor 
species

Inventory 
of 
disruptor 
species 
(plants)

Elimination 
by 30%

Elimination 
by 100%

Environ-
mental 
cleaning 
around sites of 
operations(**)

Around 
30% of 
sites in 
Korea and 
abroad

Around 
70% of 
sites in 
Korea and 
abroad

All sites in 
Korea and 
abroad

(*)  Assuming 500 trees are newly planted or transplanted 
each year.

(**)  The main environmental purification activity referred 
to here is plogging (jogging and picking up garbage and 
litter) in the natural environment (mountains, beaches, 
rivers, etc.) and public spaces around sites of operation. 
The target numbers are cumulative total percentages 
of sites of operations that engage in plogging at least 
once.

PRIORITIZE KEY ISSUES OF 

COMPLIANCE AND AREAS 

OF INTEREST UNDER MAJOR 

INTERNATIONAL CONVENTIONS 

AND KOREAN LAWS, INCLUDING

DECIDE AND 

IMPLEMENT RISK-

MITIGATING 

MEASURES AND 

KEEP MONITORING.

IDENTIFY AND SORT BIODIVERSITY RISKS SPECIFIC TO CJ LOGISTICS’ ACTIVITIES

World Heritage areas;

IUCN Category I-IV protected 
areas;

Areas subject to international 
conventions (Biodiversity 

Convention, Ramsar Convention, 
UN Convention to Combat 
Desertification, etc.); and

Areas protected by Korean laws 
(Natural Environment Conservation 

Act, Wetlands Conservation Act, 
etc.).

RISK CATEGORY

AREAS OF CJ LOGISTICS’ BUSINESS

CARGOES AND 

LOGISTICS

CONSTRUCTION AND 

ENGINEERING

HOTELS AND 

RESORTS

DEPEN-

DENCY 

ON 

NATURE

HIGH Climate regulations Groundwater, 
surface water

MID Flood and storm 
protection

Soil stabilization and 
erosion control

Water pollutants
Soil pollutants

Textile and other 
materials

Climate change
Flood and storm 

protection
LOW Water quality

Soil stabilization and 
erosion control

IMPACT 

ON 

NATURE

VERY 

HIGH

Use of land ecosystems
Use of maritime 

ecosystems
HIGH Greenhouse gas 

emissions
Air pollutants

Ecosystem disruptors

Water use
Use of freshwater 

ecosystems
Greenhouse gas 

emissions
Air pollutants
Soil pollutants

Ecosystem disruptors
MID Use of maritime 

ecosystems
Water pollutants

Waste
Waste

Water pollutants
Soil pollutants

(*1)  International Union for Conservation of Nature and 
Natural Resources

(*2)  ENCORE: Exploring Natural Capital Opportunities, 
Risks and Exposure

(*3) BNBP: Biz N Biodiversity Platform

Introduction

ESG Strategy

The leading global 
logistics company

Environmental

Green Logistics 

Climate-Change Response 

Efforts to Protect Biodiversity 
and Minimize Environmental 
Impacts

Social

Governance

Appendix  

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 40

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

BIODIVERSITY RISK ASSESSMENT

Haesley Nine Bridges and Club Nine Bridges, which became the first golf courses in Korea to win 
eco-friendly golf course certificates from the Golf Environment Organization (GEO) in the United 
Kingdom, incorporate designs and development practices that minimize impacts on surrounding 
nature and conserve as much of the existing landscapes as possible based on assessments 
of environmental impact and biodiversity across six areas of concern, including nature, water 
resources, contamination, energy, supply chains, and local communities.
The bent grasses planted across these courses require heavy fertilization. CJ Logistics dealt with 
this demand by using only eco-friendly fertilizers and applying system designs that prevent the 
contamination of surrounding soil and river systems. The golf courses also preserve the natural 
habitats of local wildlife, including the protected species of eagle owls, Korean buzzards, and 
kestrels as well as snakeheads.

EFFORTS TO COMBAT DEFORESTATION

CJ Logistics, its employees, and its clients participate together in various efforts to increase 
green spaces and biodiversity, organizing such public events as the Carbon Offset Forest 
Campaign and the Urban Forest Campaign. The company has committed itself to the prevention 
of deforestation, which destroys species and their habitats in forests, and to the reduction of 
industrial wastes. It is now leading efforts to preserve and strengthen natural ecosystems in 
the communities surrounding its sites of operations. The company also intends to encourage 
its suppliers (contractors) and their suppliers (subcontractors) to undertake anti-deforestation 
efforts and monitor their progress. The company promises to abstain from developing new 
facilities at the expense of existing forests, and to promote environmental values through its 
forestation activities.

BIODIVERSITY RISK IDENTIFICATION AND MANAGEMENT

HAESLEY 

NINE 

BRIDGES

CLUB NINE 

BRIDGES

AREA PROTECTED SPECIES
MITIGATING 

ACTIONS
BIODIVERSITY RISK ASSESSMENT EXPOSED MAJOR RISKS PLANS

1,147,217 m2 55 species Renew
•  Reassess the impact of newly 

acquired plots of land into golf 
course planning.

Possibility of degrading natural 
habitats for Natural Monument and 

Endangered species

•  Develop alternative habitats for 
affected species.

•  Transplant trees and plants likely to 
be damaged and incorporate them 
into the golf course’s landscaping.

1,374,626 m2 96 species Diminish

•  Conditions of new plants to be 
planted; 

•  Conditions of plants in preserved 
areas; 

•  Changes in animal life; 
•  Frequency of protected species 

being spotted; 
•  Conditions of existing rivers

Number of ecosystem-disturbing 
species increasing from one to five

•  Remove and contain ecosystem-
disturbing species.

→  Remove these species upon 
landscaping and mowing.

→  Keep track of species removed and 
contained.

BIODIVERSITY PROTECTION 
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ESG EDUCATION CONTENT PRODUCTION

CJ Logistics continues to develop and provide its own environmental education contents for all 
executives and employees, raising their awareness of important issues.

ESG EDUCATION AND TRAINING PROVIDED TO EMPLOYEES

CJ Logistics continues to educate and train all its executives and employees as well as suppliers 
on environmental sustainability issues. In 2022, all the 6,061 executives and employees were 
required to complete an hour-long course entitled “Climate Crisis and Corporate Sustainability.” 
The company also provides suppliers with the Supplier Code of Conduct to help them improve 
their practices.

ESG EDUCATION AND TRAINING FOR EMPLOYEES

Importance of corporate 
sustainability

The concept of carbon 
neutrality

Cases of businesses managing 
climate change (education, 

practices, etc.)

Everyone’s efforts 
needed to combat 

climate change

COURSE SESSION 1 SESSION 2

Title Climate Change and Corporate Sustainability Awareness of Carbon Reduction

Topics Corporate sustainability and ESG management Importance of evaluating emissions-reducing 
performances and effects of the emissions 

trading scheme
Changing perceptions of climate change and 

businesses’ roles

Targets All 6,061 employees and executives 30 members of ESG Council

Dates Quarterly throughout 2022 September 20, 2022

Duration 1 hour per person 1 hour per person

Format Online and offline education Group offline education

Meaning of ESG 
management

Causes of climate 
change and people’s 

perceptions

CORPORATE 

SUSTAINABILITY 

AND ESG 

MANAGEMENT
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RESPECT FOR EMPLOYEES AND DIVERSITY

RECRUITMENT AND HIRING

CJ Logistics follows the overall recruitment and hiring policy of the CJ Group in making 
employment decisions. The policy requires CJ Logistics to prioritize veterans, persons with 
disabilities, and other such groups of people that the Korean law seeks to protect and support in 
the labor market. Furthermore, the company complies strictly with all its internal code of ethics 
to ensure the transparency, fairness, and competitiveness of its hiring processes. By upholding its 
declaration of human rights and agreements with the union, the company ensures the monitoring 
and prevention of any discrimination based on gender, education, age, or regional background.
CJ Logistics offers various open and competitive recruitment routes, including the Logistical 
Innovation Challenge, the Future Technology Challenge, internships, and the open hiring of 
promising local job seekers.

HIRING PRINCIPLES

CJ Logistics complies with all laws pertaining to the fairness and transparency of the hiring 
processes. The company strives to protect the rights of job seekers and guarantees them fair 
hiring chances.

RECRUITMENT AND HIRING

Contestants are invited to give presentations on 
their ideas for innovating logistics. This competition 
provides opportunities to find creative job 
candidates with interest and insights into logistics.

APPLICATION RECEIVED

01

06

02

05

03

04

MEDICAL TEST PERFORMED 

AND QUALIFICATIONS 

VERIFIED

DOCUMENTS SCREENED

SECOND INTERVIEW

PERSONALITY TEST

FIRST INTERVIEW

Winners who display competency and expertise 
as well as inclination to innovative thinking are 
offered opportunities to work at CJ Logistics.

These internships are provided to find job 
candidates with proven abilities and skills to adapt 
to CJ Logistics.

This process provides opportunities for job 
candidates from all regions across Korea to work 
at CJ Logistics, as part of the company’s efforts 
to foster local human resources and support local 
communities.

HIRING PROCESS

LOGISTICAL INNOVATION CHALLENGE

SUMMER AND WINTER INTERNSHIPS

FUTURE TECHNOLOGY CHALLENGE

OPEN HIRING OF LOCAL JOB SEEKERS

Informing job 
candidates of 
hiring process 
and schedule

No demand for 
job seekers to 

pay for their own 
expenses

No pressure 
to hire certain 

candidates

Return of 
documents back 
to job candidates

No false 
advertising

No demand 
for personal 
and sensitive 
information

CJ LOGISTICS 

RECRUITMENT 

PRINCIPLES
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RESPECT FOR EMPLOYEES AND DIVERSITY

FUTURE TECHNOLOGY CHALLENGE 2022 AWARDS

CJ Logistics hosted the Future Technology Challenge, getting a call out to talented individuals 
and teams to submit their creative ideas for innovating logistics and related IT. The Challenge, 
held for the second time annually in 2022, drew 193 individuals grouped in 103 teams. Of these, 
six teams won prizes, winning a total of KRW 43 million and preferential treatment in applying for 
job postings at CJ Logistics. Indeed, six of the winners from the first Challenge are now working 
at the company. Through this and other ways, CJ Logistics seeks to discover talented and 
creative individuals capable of leading the next generation of logistics in Korea.

HUMAN RESOURCE DEVELOPMENT RECRUITMENT AND HIRING 

AIMS OF HUMAN RESOURCE DEVELOPMENT

CJ Logistics is reinforcing its “selection and focusing” strategy to develop core human resources 
as part of enhancing capabilities for its important businesses. The company provides a wide 
range of learning opportunities to help foster a more equal and cohesive corporate culture while 
also revolutionizing how people work.
Employees and executives are encouraged to establish their own competency development plans 
and make use of all the resources that the company provides for around-the-clock learning. 
Leadership training is provided for employees and executives at different levels of the company’s 
hierarchy so that they can better internalize and master the roles expected of them. Employees 
and executives are also encouraged to align their goals for personal growth with the company’s 
vision through various organizational development programs.

ON-BOARDING SUPPORT FOR NEW HIRES

CJ Logistics supports the adaptation and growth of all new hires at all stages of their initiation. 
New hires are invited to attend an orientation about the company, to tour major sites of 
operation, and to take other opportunities for learning about the organization, its activities, and 
its policies. After this initial orientation, new hires can still enjoy on-the-job training and on-site 
on-boarding programs that enhance their sense of community and support their growth into 
leading professionals.

ENHANCING CORE CAPABILITIES

Aiming to become an international leader of supply chain logistics and management, CJ Logistics 
has established a specialized training system based on analyses of the TES Innovation Center/
IT, e-commerce, and other such core jobs at the company. All employees are given a basic 
course on the company’s TES policy and pursuits as well as more detailed courses customized to 
different stages of job skills development. The company also actively supports the external and 
customized training of its employees.

ATTRACTING AND SUPPORTING GLOBAL TALENTS

CJ Logistics maintains a global pool of talented prospective hires, with experiences overseas 
and global sensibilities, to support human resources development and strategic planning at its 
subsidiaries and facilities abroad. The company provides a wide range of education and training 
support for the candidates included in this pool, such as intensive language-learning programs, 
CBO training, and GE training.
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5,982

HUMAN RESOURCES DEVELOPMENT (HRD)

GOAL SELECTION

FINAL EVALUATION 

AND FEEDBACK (YEAR 

END)

ONGOING PERFORMANCE MANAGEMENT

Keeping track of the progress of goals
Feedback provided by evaluators on results

Personal goals aligned 
with the organizational 

vision

First quarterly check 
(May)

Second quarterly 
check (July)

Rating employees 
according to their 
contributions and 

pegging incentives and 
wages accordingly

PMDS+

Personal 
capability-

related goals

Multidimen-
sional feedback 

(October)

Ongoing 
feedback

Incentive linked

(*) Management By objectives

6,685

MBO(*)

5,451

20212020

6,104

2022

6,097

MULTIDIMENSIONAL 

FEEDBACK

5,961 5,977

6,688

RELATIVE 

EVALUATION

6,659

(unit : Number of employees)

20212020 2022 20212020 2022

RESPECT FOR EMPLOYEES AND DIVERSITY

• Enhancing logistics AI capabilities
• Self-business intelligence (BI) data analysis
• IT project manager training (basic/advanced)
• Customer data platform development
• e-Commerce Insights (lectures)

• Global Voyage
• CBO/Global Expert Programs
•  Language learning available at all times for 

employees included in the Global Pool

ENHANCING CORE CAPABILITIES ENHANCING GLOBAL CAPABILITIES

FAIR EVALUATION AND COMPENSATION

The PMDS+(*) at CJ Logistics is a new tool used by the company to encourage employees to 
align their goals with organizational visions and manage their performance and compensation. 
Using the system, the company provides employees with customized leadership training at every 
stage of their development so that they can understand and embrace the new evaluation and 
compensation policy. The system provides needs-based micro-learning modules through which 
trainees can acquire the knowledge and skills they need in a timely manner. It also provides 
coaching for leaders in all positions, helping them find answers to realistic issues of leadership and 
improving the quality of interviews with them over their performances.
CJ Logistics complies with all the labor laws, including provisions on flexible working hours and 
legally required compensations for overtime. And the average salary of a single employee in 2022 
is about 69 million won (34,778 won per hour), which is higher than the hourly wage based on the 
living wage in Seoul. In addition, CJ Logistics does not have a gender difference in compensation 
for the same rank, the same annual leave, and the same job. However, there is a difference in 
remuneration between men and women depending on whether they are recognized for their 
military experience. The company will continue to provide leadership training to employees and 
foster an appropriate culture of performance through its fair evaluation and compensation system.
(*) Performance Management & Development System

INCREASING DIVERSITY AMONG EMPLOYEES AND EXECUTIVES

GOAL
PERFORMANCE MID- TO LONG-TERM

2022 2025 2030

Percentage(*) of women in senior managerial or higher 
positions

26.0% 31.9% 34.3%

(*) Percentage of female office workers (A to P3 Level) who are at responsible (M) or highe level.
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DAN-CCAN SURVEY CJ VOICE ON

ASSESSING AND IMPROVING CULTURE

As part of its efforts to foster an innovative, free and open culture, CJ Logistics regularly 
assesses its organizational culture using a questionnaire containing 18 questions guided by three 
keywords, i.e., determination, cohesiveness, and ‘dynamicity.’ The company organized these 
surveys twice in 2022 (titled “Sweet and Savory Survey” at first and “Voice On” later) to assess 
the state of organizational culture, identify measures to take for improving it, and decide ways to 
improve employees’ satisfaction and productivity.

INNOVATING THE ORGANIZATIONAL CULTURE

CEO Wants to 
Build Rapport

CJ Logistics 
Townhall 
Meeting

Talks with 
Department 

Heads

Departmental 
Townhall 
Meetings

Trending Issues Cross-Border 
Meeting

Daetong 
Sseoljeon

Dadoem 
Project

What 
Makes a 
Leader?

You Quiz 
Daetong

Compliment 
Challenge

INTRODUCING 

PROGRAMS TO 

KEEP EMPLOYEES 

ENGAGED

BUILDING 

CONSENSUS ON-

SITE (WITH SUPPORT 

FOR MIDLEVEL 

MANAGERS)

REINFORCING ON-

SITE INSPECTION 

AND MONITORING

STRATEGIC GOALS

11 PROGRAMS FOR INNOVATING ORGANIZATIONAL CULTURE IN 2022

Satisfaction 
with job

Motivation

Happiness

Stress

•  How important is it to change and 
innovate at the personal level in alignment 
with the company’s vision and strategies?

•  Do you feel that you are growing as a 
person at CJ Logistics?

•  How ready are you to take part in 
organizational reform and innovation?

•  Are different opinions and perspectives 
respected in decision-making?

•  Are you proud to be working at CJ Logistics?
•  Do you think CJ Logistics is a good place to work? 

•  Do you want to see improvements in 
organizational culture/atmosphere/rules/
practices/policies?

•  How satisfied are you with working at CJ 
Logistics?

•  Checklist of factors affecting employees’ 
motivation

•  Have you set yourself challenging 
goals and tried to achieve them?

•  Do you feel comfortable 
suggesting new methods and 
approaches at work?

•  Have you tried working from 
home, taking annual leaves, and/or 
working flexible hours?

•  Do you and your colleagues 
respect and support one another?

•  Do you feel that all employees 
are treated equally regardless 
of how they were hired, what 
their genders are, and what their 
socioeconomic backgrounds are?

•  Do you make efforts to reduce 
inefficiency at work?

•  Do you do your job with a sense 
of your own direction and 
motivation?

•  Would you be willing to recommend CJ 
Logistics to a friend who is looking for work?

•  Do you ever think about finding another 
workplace?

•  Do you believe working at CJ Logistics will 
help you grow into a recognized expert in the 
industry?
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CHANNELS OF COMMUNICATION

Internal broadcasting has served as an important medium utilized by employees of different 
generations—including millennials and Zoomers—to communicate their thoughts and feelings. 
Daetong Sseoljeon is a talk show that highlights the perspectives of employees from different 
generations on CJ Logistics’ corporate culture. You Quiz Daetong, Dadoem Vlog, and 
Compliment Challenge are other broadcast and streamed programs that encourage employees to 
communicate more freely through entertaining and informative bits.
Town Hall Meetings are also regularly held so that the CEO and other members of the 
management teams can update employees on the latest state of the company and engage 
in earnest discussions through Q&A sessions. Cross-Border Meetings bring executives and 
employees of different departments together so that they could bridge their differences across 
departmental barriers. Let’s Do’s & Don’t’s is another companywide channel encouraging 
employees to talk to one another, narrow their divides, and work together toward improving the 
culture at CJ Logistics.

FOSTERING AN ENJOYABLE WORK CULTURE

A FAMILY-FRIENDLY WORKPLACE

CJ Logistics allows employees to work flexible hours so that they may better balance their work 
and lives. Employees can decide how many hours and when they are to work insofar as they 
can meet the minimum number of work hours required of them. They can also elect to work 
from home with departmental consensus. This flexible approach to work is meant to enhance 
employees’ productivity by enabling them to maintain their work-life balance. Employees are also 
encouraged to take parental leave, even at the last minute. CJ Logistics has obtained the Family-
Friendliness Certificate with its commitment to making its workplaces family-friendly.  

IMPROVING WORKING CONDITIONS

CJ Logistics’ relocation to a new building has improved working conditions for employees. The 
smart offices and unassigned seating allow employees alike to sit and work wherever they please 
throughout the day. They can choose among “intensive work” units resembling private studies, 
partition-free “collaboration” zones, and café-like “window side” seats and book these spots in 
advance using an app on their smartphone. Even meetings have gone paperless, with employees 
now able to connect their laptop computers wirelessly to electronic boards and thereby be 
able to save paper. The new office, complete with customer lounges, conference rooms, and 
employee lounges (featuring massaging chairs), is designed to provide comfort and relaxation 
throughout the day.

RESPECT FOR EMPLOYEES AND DIVERSITY

MAJOR 

TOPIC

USING METAVERSE FOR 

COMMUNICATION AND SYMPATHY

Keeping millennial and Gen-Z employees 
engaged and motivated is an important goal 
for CJ Logistics. Metaverse Rapport Talk 
is an event that enables all executives and 
employees to participate in this Metaverse 
forum and talk freely about the difficulties 
and challenges they encounter at work, all 
in anonymity, with the CEO. The company 
continues to reach out to its younger 
employees and hear them out.
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DEVELOPING

•  Creative Work (studying abroad and/or taking 
paid leaves of absence)

•  Global Knock (studying abroad according to 
one’s own needs and plans without being paid)

•  CJ Campus training programs

BEING HEALTHY

• Medical checkups
•  Anonymous opinion polls for stress 

management
• Medical bill subsidization
•  Special leaves for employees on infertility/

miscarriage treatment
•  Fetal health and checkups
•  Grants for heart disease treatments
•  Workers’ compensation insurances

REFRESHING

• Priority access to select resorts in Korea
• Priority access to select hotels abroad
•  Special discounts on admissions to 

performances, exhibits, etc.
• Financial support for employee clubs
•  gifts on certain days (Parents’ Day, personal 

occasions, holidays, etc.), free parcel delivery 
coupons.

• Family cars

LIVING

•  CJ Employee/
Executive Cards

•  CJ Food Court points
•  Financial support for 

special occasions
•  Wedding cars
•  Childbirth gifts
•  Childbirth leaves
•  Interest-free housing 

loans

•  Loans from Employee 
Welfare Fund

•  Job posting 
allowances

•  Housing support 
for out-of-town 
employees

•  Parental leaves
•  Young retirement 

leaves

PROTECTING EMPLOYEES’ HEALTH

All employees at CJ Logistics are entitled to free medical checkups. These checkups are crucial to 
ensure early detection and treatment of diseases, as well as work-related injuries and conditions. 
CJ Logistics strives to minimize losses due to poor health and aims to make the company a 
healthy and enjoyable workplace for all.

Suspected conditions

EMPLOYEE BENEFITS

Work-life balance is central to CJ Logistics’ personnel policy. The company continues to 
develop and expand various benefits so that employees can enjoy working in healthy and happy 
circumstances.

EMPLOYEE BENEFIT

STEP PLAN DO CHECK ACTION

Establishes 
medical 

checkup plans

Results

Follow-up

Evaluation of 
fitness to work

RESULTS
Medical checkups 

provided
EMPLOYEES

DEPARTMENT 

(SAFETY 

OFFICER)

OUTCOME

FOSTERING AN ENJOYABLE WORK CULTURE
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THE ROUNDTABLE OF WOMEN LEADERS AND THE CEO

A roundtable was held between female leaders and the CEO, with the CEO sharing his vision 
for the growth and success of women at the company and motivating participants to strive to 
achieve that vision. Participants discussed the reasons why there are so few female executives 
on the Board, and what women can do amid the changes in the logistics industry. The female 
leaders showed excitement for being able to talk directly with the CEO instead of going through 
other senior or managerial positions to have their voices heard. 
The talk on leadership qualities required of not just female leaders, but also of mid-level 
managers, as well as on the examples set by other companies and the strategies of different 
departments, gave the participating women new insights and hopes about what roles they could 
play at CJ Logistics.

DADOEM PROJECT

LAUNCHES LOIS FORWARDERS

CJ Logistics organizes the “Dadoem 
Project”, encouraging executives and 
employees to submit their innovative and 
creative ideas for the company’s future 
businesses. One result of the project is 
the recent launching of LoIS Forwarders, 
a digital forwarding system inspired by 
one of the entries to the contest. The 
system provides an integrated range of 
all forwarding-related services, including 
quotes, customs clearance, insurance, 
and card payments. In this and other 
ways, CJ Logistics continues to encourage 
employees to be creative and take 
initiatives.

CJ DARCL CERTIFIED 

AS A GREAT PLACE TO WORK

CJ DarcL , one of the international 
subsidiaries of CJ Logistics, has been 
certif ied as a “Great Place to Work” 
(GPT W) in India. It is based on an 
evaluation of the company in light of five 
values, i.e., trust, respect, fairness, pride, 
and solidarity. CJ Logistics and CJ DarcL 
continue to work to usher in a corporate 
culture where all participants can trust 
one another and achieve growth together.

LABOR-MANAGEMENT COUNCIL

CJ Logistics meets with the representatives of the union every quarter, in addition to having 
unscheduled meetings whenever necessary, in the belief that close communication and 
cooperation with workers is crucial to their welfare and growth. The council consists of eight 
representatives of management and eight of employees. They discuss matters of personnel, 
labor relations, safety and health for workers and working conditions that need to be improved, 
difficulties faced by workers, and how to improve productivity and allocate returns on 
performances.
There is also the Complaint Resolution Committee, comprised of three representatives of the 
management and three of the workers, to hear and review complaints from employees.
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COMPLAINT RESOLUTION 

PROGRAM

CJ Logistics has appointed the Complaint 
Resolution Committee to handle and review 
employees’ complaints. In addition, the 
company provides the Hue Clinic Center, 
where employees can seek counseling. Tong-
Tong-Tong is another counseling resource 
located belonging to the company that can 
be used by employees.

PREVENTING WORKPLACE BULLYING

CJ Logistics’ efforts to foster a corporate culture that respects human rights extend to strictly 
prohibiting any and all forms of workplace bullying (see the examples below). The company also 
provides annual and more frequent training programs on preventing workplace bullying and 
publishes training content. The company has established a policy against workplace bullying, 
along with a complaint-resolving and remediation mechanism so that anyone can report the 
harassment they experience or witness, in complete anonymity and without fear of reprisals.

Pressuring an employee to 
behave in a certain way or 

humiliating him/her wielding 
powers of evaluation, promotion, 

etc. over him/her

Compelling colleagues or 
subordinates to buy things so 

that the seller can boost his/her 
sales performance

When a higher-level employee 
orders his/her subordinate to 

run personal errands for him/her

Repeatedly holding meetings 
before time to leave work so 

that workers are forced to work 
overtime

Pressuring employees to drink 
at company dinners, etc.

Verbally or otherwise abusing 
contract-based workers, using 

the opportunity to switch to 
regular-worker status as a bait

PROGRAM OVERVIEW

NEW LEADERS PROGRAM 2022

IT PM BASIC/ADVANCED PROGRAM

E-COMMERCE INSIGHT LECTURES

A program instilling sense of 
roles, responsibilities, and 
purpose in leaders

Training IT solution specialists 
and IT specialists serving 
departments to enhance their 
capabilities for developing data 
platforms

Training employees to help them 
enhance their capabilities to deal 
with changing market conditions 
for logistics/e-commerce

•  Strengthening skills necessary 
for successful and well-
performing leadership

•  Developing communication 
skills necessary for best 
outcomes of collaboration

•  Better skills at developing 
customer data-based 
strategies

•  Enhanced capabilities for 
developing point-of-contact 
platforms using theories and 
case studies learned

•  Better understanding of 
logistics/e-commerce markets

•  Catching up with e-commerce 
trends

4.71(*) 

4.73(*) 

4.60(*) 

POSITIVE EFFECTS
TRAINEES’ SATISFACTION SCORE 

(APPLICABILITY TO THEIR JOBS)

* Based on an after-program survey asking trainees to rate whether the program had positive effects on their relationships with 
their colleagues (using a five-point scale)

* Based on an after-program survey asking trainees to rate how much their platform-developing capabilities actually improved 
(using a five-point scale)

* Based on an after-program survey asking trainees to rate how much the program improved their understanding of e-commerce 
market (using a five-point scale)
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REPORT HANDLING POLICY

CJ Logistics employs a system that is open and trustworthy to all internal and external 
stakeholders intent on reporting corruption and other forms of wrongdoings they witness. All 
stakeholders can submit reports on such incidents via the company’s website, as well as through 
K-Whistle.
All data on these websites are encrypted. K-Whistle is, in fact, a platform provided by the Korea 
Business Ethics Institute (KBEI), an independent third party. All the reports so received will be 
handled by the responsible personnel or departments at CJ Logistics in an independent manner, 
with the identities of reporters kept strictly confidential.

REPORTING POLICY

Infidelity/
irregularities

Inhibition of 
organizational 

culture

SUBJECT OF 

REPORT

Improvement of 
product quality 

and service

Safety 
Management

Supplier grievances 
and unfair trade 

practices

CJ Logistics strictly keeps the identities and complaints of reporters 
confidential, ensuring thoroughgoing security over all the evidence 
and materials they submit. The company also absolutely abstains from 
investigating the identities or whereabouts of reporters.

Reporters can rest assured that they will not be subjected to any 
disadvantages, reprisals, or discrimination as a result of submitting their 
reports. Should they experience any of these consequences because of 
their reports, they have the right to demand remedies from the company.

Should their reports lead to the termination of corruption and help improve 
the company’s management, they can even be rewarded after review by an 
internal committee.
Reporters will not be rewarded, however, when their reports are found to be 
false, to have been leaked to third parties (e.g., the media), or are otherwise 
not deserving of rewards as determined by the internal committee.

NO DISADVANTAGE 
TO REPORTERS

REWARDS

REPORTER 
PROTECTION
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MUTUALLY BENEFICIAL PARTNERSHIPS AND SHARED GROWTH (MBP)

MBP POLICY AND MANAGEMENT

CJ Logistics strives to enhance the health of the ecosystem for industries by ensuring fairness in 
its transactions and dealings with its suppliers. Recognizing suppliers as important partners, CJ 
seeks to share its values and policy with them, helping them manage their ESG risks and achieve 
growth along the journey.

SUPPLIER CODE OF CONDUCT

CJ Logistics enacts a Supplier Code of Conduct as part of its efforts to foster a fair and 
transparent culture of partnership in its relations with suppliers. The Supplier Code of Conduct 
defines the roles and responsibilities of suppliers in relation to ethical management, the 
human rights of their employees and stakeholders, the safety of their work environments, and 
environmental protection. CJ Logistics demands that all its suppliers abide by this Code and 
encourage their suppliers (subcontractors) to do the same. CJ Logistics requires all suppliers to 
submit signed pledges for abiding by the Supplier Code of Conduct.

SUPPLIER SELECTION AND POLICY

In contracting each supplier, the company makes sure that the supplier complies with the Supplier 
Code of Conduct, requiring the supplier to sign pledges on ethical practices and safety management.
Throughout its partnership with each supplier, CJ Logistics regularly monitors and evaluates the 
supplier’s sustainability practices. Upon discovering major or repeated violations, CJ Logistics 
holds an internal review meeting to determine whether to terminate a partnership.
CJ Logistics, moreover, considers ESG factors to be an important part of the criteria by which it 
decides to which new suppliers to award contracts.

SUPPLIERS OF CJ LOGISTICS TODAY

CJ Logistics manages its suppliers across four categories, i.e., port work and transportation, 
logistical storage and allocation, global forwarding, and parcel services. Of the thousands 
of suppliers it works with, 198 have been singled out as core partners in proportion to their 
importance to the company’s businesses, the effectiveness with which they manage their risks, 
and the future sustainability of partnership. These 198 core partners account for 25 percent of 
all financial transactions CJ Logistics conducts with all its suppliers.

SUPPLY CHAIN MANAGEMENT

ETHICAL MANAGEMENT HUMAN RIGHTS MANAGEMENT SAFETY MANAGEMENT ENVIRONMENTAL MANAGEMENT

① Integrity and anti-corruption
② Information transparency
③  Protection of intellectual property rights
④ Protection of personal information
⑤ Fair transactions
⑥ Privacy and confidentiality
⑦  Compliance with global and domestic laws and 

regulations 

① Voluntary work
② Humane working hours
③ Protection of children and minors against labor
④ Fair compensation (wages and benefits)
⑤ Humane treatment
⑥ Non-discrimination

① Industrial safety
② Preparations for emergencies and accidents
③ Occupational and industrial hazards
④ Workplace safety
⑤ Safety maintenance of machinery
⑥ Safety and health training
⑦ Safety and health evaluations of suppliers

①  Compliance with environmental laws and 
licensing requirements

②  Prevention of contamination and reduction of 
resource use

③ Hazardous substance control
④ Waste and wastewater
⑤ Air pollution
⑥  Product ingredient regulation and labeling 

requirements
⑦ Energy consumption and emissions
⑧ Biodiversity and forestation

MAJOR 
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PROCESS OF EVALUATING SUPPLIERS’ SUSTAINABILITY PERFORMANCE

CJ Logistics regularly evaluates the sustainability of its suppliers as part of its efforts to boost 
ESG management practices along all its supply chains. The semi-annual evaluations mainly focus 
on suppliers’ performances in industrial safety and health. The results of such evaluations reflect 
on the overall assessment of suppliers’ performances, with suppliers that score below a threshold 
limited from participating in bids for new contracts.
CJ Logistics also hires independent and specialized third parties to evaluate the ESG practices of 
suppliers exposed to major ESG risks. This independent evaluation proceeds on-site and on the 
basis of a questionnaire that includes 10 indicators of environmental sustainability, 30 indicators 
of social sustainability, and 10 indicators of management system policy and quality. Suppliers who 
are found by such evaluation to carry high ESG risks are given one year to correct and improve 
their practices, with CJ Logistics following up with their progress.

ENHANCING SUPPLIERS' SUSTAINABILITY CAPABILITY

CJ Logistics provides a common program with which its suppliers can enhance their ESG 
management and abilities. The program includes ethics, safety and corporate social responsibility 
(CSR) training based on the company’s code of conduct. CJ Logistics also provides single-day 
and on-site coaching programs, taught by the company’s experts, for underperforming suppliers.
CJ Logistics also has a joint R&D program in which the company and its suppliers work together 
to develop solutions toward enhancing all their ESG performances.

RESULTS OF SUPPLIER SUSTAINABILITY EVALUATIONS

In 2022, CJ Logistics evaluated 182 suppliers’ capabilities for industrial safety and health and 
found 33 to carry high risks. In 2021, the company ordered on-site evaluations of 18 suppliers, 
which resulted in the identification of 11 suppliers at high risks. Based on the findings of these 
evaluations, CJ Logistics advised and required the selected suppliers to take necessary actions 
to improve.

SUBJECT UNIT
INDUSTRIAL SAFETY AND 

HEALTH EVALUATION

ON-SITE ESG 

EVALUATION

Number of evaluated suppliers Cases 182 18

Number of suppliers vulnerable to risks Cases 33 11

Number of suppliers with plans for improvement Cases 33 11

Number of high-risk suppliers whose contracts 
were terminated

Cases 10 0

Number of high-risk suppliers who were given 
support to improve their practices

Cases 33 11

Number of high-risk suppliers who have managed 
to improve

Cases 20 11
EVALUATION 

TARGETS

DOCUMENT-

BASED REVIEW 

(SELF-ANSWERED 

CHECKLIST)
IMPROVEMENTS 

REQUIRED

FOLLOW-UP AND 

MONITORING

ON-SITE 

(INDEPENDENT) 

EVALUATION

SUPPLIER SUSTAINABILITY ASSESSMENT PROCESS

CAPABILITY-ENHANCING 
PROGRAMS

1COUNT

PARTICIPATING 
SUPPLIERS

121COUNT

SUPPLY CHAIN MANAGEMENT
MAJOR 
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FOSTERING AN ECOSYSTEM FOR MUTUAL GROWTH

Seeking to foster an ecosystem for mutual growth, CJ Logistics has invested KRW 11 billion 
in a venture start-up fund, now valued at KRW 195 billion, that specializes in incubating and 
supporting very-early-stage start-ups and other businesses in the fields of digital logistics, AI, 
renewable energy, and IT.

PROVIDE SUPPLIERS' SUSTAINABILITY ASSESSMENT AND REWARDS 

CJ Logistics evaluates and monitors how well its suppliers 
abide by the Supplier Code of Conduct. The company 
thoroughly reviews final evaluation reports to reward 
suppliers who have demonstrated excellent commitment 
to, and execution of, sustainable management. These 
suppliers are also given priorities in participating in bids 
for contracts and exemptions from providing performance 
insurances.

SUPPORTING SMES’ GLOBAL GROWTH

C J  L o g i s t ic s  s i g n e d  onto  th e  M e m o r andu m of 
Understanding on Voluntary Participation in Mutually 
Benef icial Growth with the Ministry of SMEs and 
Startups, making itself a member of the Supportive 
Corporations 2.0 initiative. Under this initiative, CJ 
Logistics shares its resources and expertise with small 
and medium enterprises. The benefits that the company 
provides include discounts on international forwarding, 
assistance with reporting electronic commerce and exports, access to logistical infrastructure 
abroad, custom consultation on logistics services, and training programs and webinars. This 
marks one among the many efforts that CJ Logistics is making toward fulfilling its social 
responsibility.

FOSTERING STARTUPS

CJ Logistics has partnered with the Ministry of SMEs and Start-ups and the Korea Institute of 
Start-up and Entrepreneurship Development to administer 'Phase 2' of the Seed Program. In the 
previous phase, the company had worked with the same institutions to select 10 fledgling start-
ups to help them collaborate and grow. In the second phase, the company also helped with the 
selection of another 10 enterprises, providing up to KRW 300 million in starting capital for each 
as well as services, technical consulting, business model mentoring and testing support catered 
to each enterprise’s phase of growth, in addition to seminars and consulting. Through these and 
other efforts, CJ Logistics is helping new enterprises grow and maximize their potential.

SUPPLY CHAIN MANAGEMENT

FIRST-PLACE PRIZE FOR A SHIPPING COMPANY-SHIPPER PARTNERSHIP

CJ Logistics’ success with establishing an integrated cold-chain 
logistics network in partnership with shipping companies in Korea, 
extending between the Port of Busan and the American West, was 
given the first-place prize at the Korea Ocean Business Corporation 
(KOBC) Awards for exemplary partnerships between shipping 
companies and shippers. CJ Logistics was especially praised for 
generating global synergy by bringing together its capabilities and 
expertise on both overland and maritime transportation. Certified by 
KOBC as an exemplary shipping company, CJ Logistics continues 
to seek ways to ensure mutual benefits and partnership with its 
partners.

SUPPLIER EVALUATION AND SOCIAL RESPONSIBILITY IMPLEMENTATION 

PROGRAM AWARD CEREMONY 

CJ Logistics Corporation selects CJL AWARDS Best Partner every 
year on November 15th, the anniversary of its foundation. We are 
promoting incentives and award ceremonies based on the results of 
regular evaluations by partners that have helped ESG management 
and achievement through developmental win-win relationships. In 
2022, a total of five companies were awarded, and we are doing 
our best to strengthen the capabilities and partnerships of various 
partners, and we plan to continue to expand our programs to fulfill 
our social responsibilities.
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WELFARE AND BENEFITS FOR DELIVERY WORKERS

•  Allowances to celebrate 
childbirth

•  Gifts to celebrate childbirth
•  Scholarships for employees’ 

children
•  Financial support for weddings

• Medical checkups
•  Support for healthy delivery 

work

•  Holiday gifts (on lunar New 
Year’s Day and Chuseok)

•  Birthday gifts

•  Support for important 
occasions

    -  monetary gifts for funerals
    -  delivery support for special 

occasions
    -  deliveries of wreaths and other 

celebratory paraphernalia
•  Mutual-aid support 
    - for injuries
    - deaths
    - etc.

CELEBRATING

TOGETHER

HEALTH

SPECIAL 

MOMENTS

HANDLING COMPLAINTS FROM SUPPLIERS

CJ Logistics allows any stakeholders to submit their opinions and complaints via the company’s website. 
Of such messages received, CJ Logistics singles out suppliers’ complaints about working conditions and 
unfair practices and gives them meticulous attention. Anyone is free to submit these web reports, either 
anonymously or using their names. CJ Logistics keeps any and all information pertaining to the identities 
of these reporters in complete confidentiality, making sure that no one would be negatively affected by 
submitting such reports.

01

COMPLAINT 

RECEIVED

02

COMPLAINT 

REFERRED AND 

INVESTIGATED

03

INVESTIGATION 

COMPLETED

•  If you have a complaint to register, you can submit it via our website, either 
anonymously or using your name. Please be as specific as possible in your 
discussion of facts and evidence, indicating what, who, why, where, when, and how.

•  Once submitted, the complaint will be referred to the appropriate personnel/
official in the company.

•  The personnel in charge will review the complaint and may ask for more 
information or documentation when needed.

•  Complaints are investigated on a first come, first serve basis. The amount of 
time it will take to investigate a complaint will vary widely, depending on whom it 
targets and what its scope is.

•  Once the personnel in charge gathers all the necessary evidence and ascertains 
facts, they will close the investigation.

•  As the author of the complaint, you can check the result of the investigation.
•  If you submitted your report via our website, you can check the result on the 

same website by clicking “Sustainability” and going to “Group Hotline System,” 
which will redirect you to the page on the CJ Group-wide website, where you can 
check the status of your complaint. (If you submitted your report via K-Whistle, 
you need to go to K-Whistle in order to check the result of your case.)

A NEW GLOBAL E-FULFILLMENT CENTER NOW OPEN

CJ Logistics established a plan, in partnership with KOTRA and the Korea Customs Service, to 
develop a model of support for exports from over 5,000 small and medium enterprises and to 
facilitate customs clearance and logistics for their exports via a new global e-fulfillment center. 
Through this center, CJ Logistics helps competitive Korean businesses to pioneer and access 
new markets abroad through e-commerce resources. CJ Logistics will continue to strengthen 
support for up-and-coming Korean SMEs in partnership with various institutions and facilitate 
their exports through the new global e-fulfillment center.

BENEFITS FOR DELIVERY WORKERS

CJ Logistics operates 4,100 classify support agents in order to keep working conditions 
improving for delivery workers. The company also continues to introduce various benefits for 
these workers. The company believes that maintaining delivery workers’ loyalty for long periods 
of time is crucial to improved service quality and customer satisfaction.

SUPPLY CHAIN MANAGEMENT
MAJOR 

TOPIC

REPORTING

REPORT SUBJECT

Reporting Company 
Information

Report Type
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CULTURE OF RESPECT FOR HUMAN RIGHTS  

THE HUMAN RIGHTS MANAGEMENT SYSTEM

With the aim of preventing human rights violations among stakeholders and fostering respect for 
human rights as an essential part of its corporate culture, CJ Logistics has publicly committed 
itself to a human rights management strategy with a declaration in 2021. The company launched 
a task force toward establishing a system for human rights management, which then identified 
the tasks to be gradually undertaken by the company until 2024, inclusively, so as to establish 
human rights as a core concern of its management strategy.
It was according to the task force’s plan that the company was able to create the basic system 
for human rights management in 2022, featuring policies, operating mechanisms, and governance. 
Through these efforts, CJ Logistics will continue to prevent human rights abuses and protect the 
basic rights of its stakeholders. 

HUMAN RIGHTS MANAGEMENT

HUMAN RIGHTS MANAGEMENT ROADMAP

HUMAN RIGHTS GOVERNANCE

THE HUMAN RIGHTS SYSTEM

•  Declare and release human rights 
policy

•  Establish a code of human rights 
management

•  Establish a code of conduct for suppliers

•  Human rights impact assessment/
improvement

•  Remedial protocols
•  Education (helping employees 

internalize respect for basic rights)

•  Organize organization in charge
•  Organize interdepartmental 

working-level council (involving all 
affected departments)

AUG. 2021 – OCT. 2022

TASK FORCE

2024

CULTURE ESTABLISHED

2022

SYSTEM ACTIVATED

2023

SYSTEM DEEPENED

•  Identifying tasks
•  Declaring human 

rights management 

•  Enhancing stability 
of human rights 
management

•  Establishing human 
rights system for 
operations abroad

•  Preventing recurring 
issues   

•  Implementing 
human rights 
management (with 
policies, operations 
and governance)

•  Managing stakeholders
•  Addressing issues 

and establishing 
roadmap

•  Enhancing operating 
infrastructure and 
capabilities

•  Improving 
stakeholder 
management

•  Addressing issues 
and strengthening 
management

OPERATING 

PROCESS

HUMAN 

RIGHTS 

POLICY

GOVERNANCE

ESG COMMITEE
2 Inside Directors, 

4 Independent Directors

Responsible for ESG
Labor-management 

cooperation team

Director of Sustainable 
Management Division

DIRECTOR OF PERSONNEL 

SUPPORT DIVISION

THE HUMAN RIGHTS 

MANAGEMENT 

SYSTEM

HUMAN RIGHTS 

MANAGEMENT 

POLICY

HUMAN 

RIGHTS IMPACT 

ASSESSMENT

HUMAN 

RIGHTS RELIEF 

PROCEDURES

HUMAN RIGHTS 

EDUCATION 

PROMOTION

ESG ○ ○ ○

communication ○ ○

Human resource ○ ○ ○ ○

Compliance ○ ○

Safety management ○

Business Division ○ ○

Human resource 
development

○

Management diagnosi ○

Management ○

Purchase ○

head of the management 
support department.

Director of Legal Affairs CR

ADVISOR GROUP

MID- TO LONG-TERM GOALS FOR HUMAN RIGHTS MANAGEMENT

GOALS

PERFOR-

MANCE MID- TO LONG-TERM

2022 2023 2025 2030

Human rights awareness(*) - 30% 50% 80%

Number of sites of operations subjected to due diligence 40 80 160 360

Percentage of suppliers subjected to due diligence(**) 0.4% 8.5% 25% 100%

Number of cases involving child/force labor, human trafficking, etc. 0 0 0 0

(*)  The percentage of employees and executives who show high levels of awareness on human rights issues as revealed by opinion polls.
(**) Calculated target based on the number of major partners in 2022 (1,207 Corp.).
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(*) Diversity, equity, and inclusion

FOSTERING RESPECT FOR HUMAN RIGHTS

As human rights present key issues across CJ Logistics’ sites of operations worldwide, the 
company is now enhancing its capabilities for managing labor- and rights-related risks in line with 
global standards. The company intends to conduct a comprehensive survey of these issues and 
related business factors across its sites of operations, and introduce a system for implementing 
and monitoring relevant human rights management policies.
The company continues to monitor and manage specific practices and issues, including respect 
for colleagues and their privacy, respect for workers’ rights, prohibition against forced labor 
(utilizing violence, browbeating, unlawful imprisonment, and other unjust displays of force), 
prohibition against child labor, and prohibition against gender discrimination.

STEERING A HUMAN RIGHTS MANAGEMENT STRATEGY

MICROLEARNING PROGRAM ON HUMAN RIGHTS: DETAILS

PRODUCING HUMAN RIGHTS CONTENT

CJ Logistics produced its own human rights content and training program for all employees. 
Through these efforts, the company seeks to help all its employees internalize the principles of 
human rights management and to prevent rights-related risks affecting employees and other 
stakeholders.

01

02

03

04

05

•  What is human rights management?
•  Process of corporate human rights management

ESG AND 

HUMAN RIGHTS 

MANAGEMENT

•  How ESG, human rights management, and DE&I connect
• The meaning and importance of DE&I

“DE&I”(*): 

EMERGING 

ISSUES IN 

HUMAN RIGHTS 

MANAGEMENT

•  Why did human rights management become important to Nike?
•  How does Nike manage human rights?

CASE STUDY: 

NIKE

•  Human rights management process at CJ Logistics
•  Human rights risks in the logistics industry and solutions

CJ LOGISTICS 

AND HUMAN 

RIGHTS 

MANAGEMENT

•  Seven characteristics of a good workplace according to ILO
•  Key points for human rights management

SEVEN WAYS 

TO A GREAT 

WORKPLACE

HUMAN RIGHTS TRAINING 

TARGET

TRAINING 

PARTICIPATION
TRAINING MODE

•  4,328 employees 
companywide

•  3,905 employees 
completed it

•  Combined total of 2,343 
hours spent

•  A completion rate of 90%

•  Microlearning on CJ 
Campus
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HUMAN RIGHTS IMPACT ASSESSMENT (HRIA)

CJ Logistics has established a due diligence process aimed at ensuring effective protection of 
human rights among all its employees, suppliers, and subsidiaries.
The company identified 13 categories of possible human rights risks that may arose along its 
value chains and developed 100 indicators and metrics to evaluate them. With this categorization 
of risks, the company seeks to identify and prevent potential rights-related risks that may impact 
its own operations, supply chains, value chains, and new business relations. CJ Logistics has 
begun to carry out actions to address and correct the risks so identified. 

DUE DILIGENCE ON HUMAN RIGHTS

INDICATORS

DUE DILIGENCE PROCESS

•  CJ Logistics has identified and developed indicators of HRIA that are specific to its operations and 
business, on the basis of interviews with experts and surveys of its organization and activities.

•  The company has developed 100 indicators across 13 categories, in light of the National Human Rights 
Commission and UNGC’s guidelines as well as the latest international norms and the company’s own 
characteristics.

•  The indicators are divided according to their manageability and severity.

•  Assess actual and potential human rights-related risks and investigate 
actual cases.

ASSESS THE 

RISKS

•  Establish plans to mitigate/remedy identified risks. 
• Implement them and follow up.

ESTABLISH/

PROVIDE 

REMEDIES AND 

FOLLOW UP

• Communicate with stakeholders on the mitigating/remedial measures. 
• Disclose findings of due diligence.

COMMUNICATE 

WITH 

STAKEHOLDERS

•  Mapping of Key Human Rights Risks in Business Operations and Value 
Chains

    -  Taking into account the risks to company employees and vulnerable 
groups in terms of human rights (such as children, women, supply 
chains, and local communities) as a priority.

IDENTIFY THE 

TARGET AND 

HUMAN RIGHTS 

RISKS

TOTAL

100

29

12

12
11

7

6

4

3
3

3
3

3

4

Human rights management 
system

Humane treatment

Industrial safety

Non-discrimination

Supply management

Child labor

Forced labor

Freedom of association

Protection of local communities

Protection of customers’ rights

Guarantee of environmental rights

Privacy protection

Stakeholder participation

CULTURE OF RESPECT FOR HUMAN RIGHTS  Introduction

ESG Strategy

The leading global 
logistics company

Environmental

Social

Respect for Employees and 
Diversity

Mutually Beneficial Partnerships 
and Shared Growth

Culture of Respect for Human 
Rights 

Strengthening Safety & Health

Enhancing Values for Customers 

Spreading a Culture of Caring

Governance

Appendix  

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 59

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

REMEDIAL PROCESS

CJ Logistics has established a process to resolve human rights-related reports and complaints in its operations and to remedy them.

POST-HRIA FOLLOW-UP AND REMEDIES

REPORT 

RECEIVED

•  Report on human rights 
violation received

•  Remedial process activated

FACTS 

INVESTIGATED 

AND 

ASCERTAINED

•  Investigators are appointed 
to ascertain and report on 
facts

DECISION 

COMMUNICATED

•  Reporter/victim informed of 
decision

HUMAN 

RIGHTS CLAIMS 

REVIEWED

•  Human rights-related 
claims made in report 
reviewed before 
investigation can be 
launched

DELIBERATION/

RESOLUTION

•  Whether human rights 
violation has indeed 
occurred is determined 
based on investigation

FOLLOW-

UP

•  Offender disciplined and 
victim compensated

•  Follow-up ensues, including 
dissemination of case to 
prevent recurrence

WHERE YOU CAN SUBMIT A 

REPORT

THE DEPARTMENT/

PERSONNEL TO OVERSEE 

Tong-Tong-Tong, 
K-Whistle, 

e-mail

The remedial process will vary 
depending on the reporter/

Content of the report
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Human rights 
system

Forced labor

Privacy

Freedom of 
association

Customers’ 
rights

Humane 
treatment

Non-
discrimination

Industrial 
safety

Child labor

Stakeholder 
participation

Supply 
chains

Local 
communities

Environmental 
rights

PROCESS

CJ Logistics conducted due diligence on the state of human rights and related risks in its parcel, 
e-commerce, contract logistics, forwarding, and resort divisions as well as suppliers from 
September to November in 2022. The Safety Management Team and the personnel in charge of 
each division were evaluated on site and interviewed to determine whether the company’s human 
rights management policy and guidelines are complied with. A survey was conducted as well to 
identify key areas of human rights concerns involving the company’s executives and employees.

HRIA OVERVIEW

FINDINGS

CJ Logistics’ major sites of operations performed relatively well across 10 categories of risks, 
including privacy, customers’ rights and child labor. However, the company was found wanting in 
terms of how it managed risks relating to supply chains, stakeholder participation, and humane 
treatment. Suppliers fared relatively well across eight categories of risks, including the freedom of 
association and forced labor, although they were found wanting in their management of human 
rights systems and humane treatment.

FOLLOW-UP

Based on the findings, CJ Logistics has established a remedial process and plan with the following 
features:

SUBJECT
RISK 

CATEGORY
IMPROVEMENTS PLANNED

NUMBER OF 

TARGET SITES/

BUSINESSES

CJ 
Logistics

40 
site

Humane 
treatment of 
workers

Review and apply on-site efficiency solutions. 15

Distribute guidelines on rights of apprentices/
dispatched workers.

4

Ask clients to protect their employees in direct 
contact with customers.

4

Increase human rights training for managers. 1

Stakeholder 
participation

Secure channels of communication with local 
communities.

40

Supply chains Introduce incentives to induce better compliance in 
suppliers.

15

Suppliers 5 site Humane 
treatment of 
workers

•  Provide suppliers with consultation on how to build 
ESG and human rights management systems.

•  Distribute guidelines on improving working 
conditions and learning materials for managers.

•  Advise suppliers to correct/eliminate human rights 
issues that may run contrary to the Supplier Code 
of Conduct, considering terminating contracts 
with suppliers who keep committing violations.

5

Establishment 
of a human 
rights system

Human rights 
system

Forced labor

Privacy

Freedom of 
association

Customers’ 
rights

Humane 
treatment

Non-
discrimination

Industrial 
safety

Child labor

Stakeholder 
participation

Supply 
chains

Local 
communities

Environmental 
rights

COMPANYWIDE 

AVERAGE

SUPPLY CHAIN 

AVERAGE
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STRENGTHENING SAFETY & HEALTH

The environment, health, and safety (EHS) are the core principles of CJ Logistics’ management. 
For this reason, the company has established a company-wide safety management system 
meant to protect the safety and health of its employees, suppliers, partners, and other persons 
who provide services to the company.

SAFETY AND HEALTH SYSTEM

•  The EHS Portal enables the 
company to keep track of safety 
management and related efforts in 
real time.

•  The monitoring system also involves 
mechanisms for improvements and 
corrections, including audits and 
risk assessments.

MONITORING SYSTEM

ADVANCED RISK MANAGEMENT

A COMPANY-WIDE SAFETY MANAGEMENT SYSTEM THAT EMPHASIZES EACH LOCATION’S CAPABILITIES

ESTABLISHMENT OF A BUSINESS-LED SELF SAFETY MANAGEMENT SYSTEM

STRENGTHENING THE ROLE OF THE CORPORATE SAFETY CONTROL TOWER

•  Expanding the dedicated 
organization in charge

•  Appointing safety officers to all the 
areas/regions

BOOSTING THE SAFETY 
MANAGEMENT ORGANIZATION

•  Reinforcing safety management 
guides and activities

•  Providing seasonal guides focusing 
on prevention

INTRODUCING AND UPDATING 
SAFETY AND HEALTH RULES AND 

OTHER RELATED GUIDES

•  The system requires safety design 
and assessment of risks from the 
planning of construction works.

REINFORCING CAPABILITIES FOR 
SAFETY DESIGN AND RISK (SDF) 

ASSESSMENTS

•  Appointing safety supervisors and 
officers to all the locations and 
providing them with clearly defined 
authorities and responsibilities

STRENGTHENING THE JOB 
PERFORMANCE OF SAFETY 

OFFICERS AT EACH LOCATION

•  Establishing guides for audits and 
issue-specific inspections

•  Having all locations run regular 
audits and report the results

ORGANIZING COMPANYWIDE 
AUDITS

•  Enhancing the efficiency of EHS 
tasks

•  Preventing compliance issues
•  Increasing visibility

EHS SYSTEM

•  Introducing safety and health 
training courses for all employees

•  Producing and releasing videos on 
major safety rules and cases

•  Providing employees with a platform 
where they can raise and discuss 
safety risks and hazards

STRENGTHENING THE MINDSET 
OF SAFETY MANAGEMENT

•  Using surveillance cameras for real-
time monitoring and crosschecks

•  Using the Situation Room as the 
central command in the event of an 
emergency

CREATING AN EHS SITUATION 
ROOM

EHS MANAGEMENT POLICY AND STRATEGY

Prioritizing the safety and health of all its employees, suppliers, 
partners, and other stakeholders is the foremost objective of CJ 
Logistics’ EHS management. The company has established its own EHS 
management policy, which you can view on the company’s website. 
The policy urges all employees to be proactive in protecting their health 
and safety. According to this policy, the company also devised its 
Safety Management Strategy for 2022, highlighting the importance of 
responding proactively to safety risks.

STRENGTHENING SAFETY MANAGEMENT

Enhancing the 
specialization of the 
safety management 

organization and the risk-
handling capabilities of 

employees involves:

1.  Reinforcing the expertise of EHS officers and upgrading the quality of EHS practices across 
all departments;

2.  Avoiding the externalization of risks and securing EHS capabilities across all sites of operations;
3.  Organizing regular EHS Council meetings and fostering communication and initiatives among 

employees; and
4.  Training employees to enhance their risk-handling capabilities and fostering a safety-first 

culture.

Introducing a safety 
management system 

capable of preventing 
major accidents and 

building capabilities for 
safety includes:

1.  Monitoring and assessing all sites of operations on a continuous basis and providing them 
with EHS consultation to help them develop their own safety measures;

2.  Establishing a budget for company-wide safety management and leading different 
departments to establish systems for the efficient appropriation thereof; and

3.  Appointing a legal affairs office specifically in charge of assessing and managing EHS risks.

Establishing a 
conducive environment 

for effective EHS 
management requires

1.  Ensuring the promptness, precision, convenience, and safety of management through the 
EHS Portal;

2.  Fostering a health-conscious culture that promotes the health of employees and manages 
employees at risk; and

3.  Establishing a sustainable system and environment supporting EHS practices.

MID- TO LONG-TERM GOALS AND STRATEGY FOR SAFETY MANAGEMENT

GOALS
PERFORMANCE MID- TO LONG-TERM

REMARK
2022 2025 2030

QUALI-

TATIVE

Lead safety 
management in 
logistics industry.

Upgrade safety 
management (with 
organization and 
system).

Top-tier safety 
management 
in Korean 
logistics

One of top 
5 safety 
management 
companies in 
global logistics

Establish voluntary safety 
management systems at sites of 
operations. 
Set examples for logistics industry 
in setting safety standards.

QUANTI-

TATIVE

Reduce loss time 
injury frequency 
rates (LTIFRs)

0.94 0.91 0.87 LTIFR = Number of casualty-
producing accidents / total work 
hours X1,000,000

Maximize hazard 
elimination rates.

100% 100% 100% Number of completed cases / 
number of cases with residual 
hazards X 100

MAJOR 

TOPIC

MAJOR 

TOPIC
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SAFETY GOVERNANCE

CJ Logistics has significantly expanded the scope of safety governance as part of its efforts 
advance its safety management system. The governance structure now includes, for logistics, 
four divisions of the main office, two operation teams, and eight sections that all report directly 
to the CEO’s Office of Sustainable Management. The governance structure for construction also 
consists of two divisions at the main office and three on-site groups.
The governance organization devises annual safety and health plans, which it reports to the 
Board of Directors for the latter’s approval. The Working-Level Safety Management Council 
hears and reviews opinions from different departments on industrial disaster prevention plans, 
safety and health training, and improvements to working conditions.

OFFICE OF SUSTAINABLE MANAGEMENT SAFETY MANAGEMENT OFFICER

SAFETY MANAGEMENT 

DEPARTMENT SAFETY PLANNING TEAM (4 MEMBERS)

4 sites, 4 officers 27 sites, 50 officers 2 sites, 2 officers

Resorts

Eight 
sections

Planning/Assessment/Support/
Insurance Divisions

OPERATION TEAM 1

East Seoul

South Seoul

West Seoul

North Seoul

OPERATION TEAM 2

Chungcheong

Gyeongbuk

Honam

Gyeongnam

ESG Strategic/ESG Management Divisions

WITHIN COMPANY SUPPLIERS ABROAD

33 sites, 56 officers

ESG DEPARTMENT
SAFETY ASSESSMENT TEAM (5 MEMBERS)

ON-SITE SAFETY OFFICERS

SAFETY AND HEALTH MANAGEMENT CERTIFICATION

CJ Logistics has obtained the ISO45001 certif icate for its 
occupational safety and health management system, which is 
on par with global standards. As required by the certificate, 
the company has established one set of safety and health 
management rules, one manual for quality environmental, 
health and safety (QEHS) management practices, as well as 18 
protocols, and 26 guides, all geared toward standardizing its 
safety practices at all its sites of operations.

LOGISTICS CONSTRUCTION

SAFETY AND HEALTH SYSTEM
MAJOR 
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Findings

HEALTH MANAGEMENT SYSTEM

CJ Logistics systematically manages working conditions that can affect the health of employees, identifying risk factors in advance and preventing health issues.

STRESS EVALUATION AND MANAGEMENT

• See the Stress Evaluation Guide for evaluation.

•  Use the organizational energization interviews to identify and interview high-risk groups.
•  Use Counseling4U (http:cjl.sangdam4u.com) to provide support and referrals to specialists.

① An available budget;
② Resources, such as support units and other help available in and outside the company, accessible to use.

The safety officer at each site or location of operation is to evaluate work-related stress in all employees 
and executives at the site.

01

The safety officer is to establish and implement stress reduction plans based on stress evaluation results.04

The stress evaluation is to take place annually, using a questionnaire for self-response, and to provide 
the basis for assessing stress risks at the workplace and deciding management plans.

02

The stress management plan must provide for the following:03

STEP PLAN DO CHECK ACTION

Site-specific health management plan Quality of drinking water Counseling provided

Stress management Finish

Indoor air quality Actions taken and factors re-evaluated

OVER THRESHOLDS

HIGH-RISK GROUPS

DEPARTMENT 

(SAFETY/

HEALTH 

OFFICER)

OUTCOME

YES

YES

NO

NO

SAFE WORKPLACES
MAJOR 

TOPIC

STRENGTHENING SAFETY & HEALTH

INDOOR AIR QUALITY THRESHOLDS (8-HOUR WEIGHTED AVERAGE CONCENTRATIONS)

POLLUTANTS MANAGEMENT CRITERIA

Fine dust (PM10) Not more than 100 ㎍/㎥

Ultrafine dust(PM2.5) Not more than 50 ㎍/㎥

Carbon dioxide(CO2) Not more than 1,000 ppm

Carbon monoxide(CO) Not more than 10 ppm

Nitrogen dioxide (NO2) Not more than 0.1 ppm

CRITERIA FOR MANAGING HAZARDOUS FACTORS IN THE WORKING ENVIRONMENT

HAZARDOUS FACTORS Chemical factor Physical factor Dust

MANAGEMENT CRITERIA Organic compounds, 
metals, acids and alkalis, etc

Noise, high 
fever, etc

Asbestos, mineral basin, 
welding fume, dust, etc

POLLUTANTS MANAGEMENT CRITERIA

Formaldehyde(HCHO) Not more than 100 ㎍/㎥

Total volatile organic 
compounds(TVOC)

Not more than 500 ㎍/㎥

Radon(Rn) Not more than 148 Bq/㎥

Total viable bacteria Not more than 800 CFU/㎥

Fungus Not more than 500 CFU/㎥
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WORKPLACE RISK MANAGEMENT SYSTEM

CJ Logistics strives to identify and manage, in a preventive manner, all the potential safety and 
health risks entailed by the activities of its every site and location of operations. The company 
prioritizes minimizing these risks and ensuring safety in working environments for all its employees 
based on accurate risk assessment and proactive actions taken.
The company, furthermore, updates its risk and opportunity management protocols frequently 
and regularly assesses the risks and opportunities directly or indirectly associated with the 
company’s activities that may impact the stakeholders’ safety and health.

NO

STEP PLAN DO CHECK ACTION

Action plan 
established

All participants in 
risk assessment 
required to sign 

their names

Outcomes shared 
and incorporated 

into training 
content/logs

Work/process 
information

Risk assessment 
report submitted

Follow-up

Actions taken

TOLERABLE RISKS 

IDENTIFIED

Risk factors 
identified

Risks 
determined

Risks assessed
Risk reduction 

plan established

OPERATING 

SITE/

DEPART-

MENT

OUTCOME

IDENTIFYING AND MANAGING SAFETY RISKS

CJ Logistics strives to rid all its business locations of safety risks by expanding and improving 
its human and physical infrastructure. CJ Logistics is deploying 213 regional safety experts 
to create a safe workplace environment. Also invested the distribution of personal protective 
equipment (PPE), such as safety boots and hard hats, as well as safety signs, route separation 
between vehicles and personnel, protective covers, and attachable warning signs on conveyor 
belts and other mechanical facilities. Before installing new equipment and facilities, the company 
distributes safety management guides so that employees remain mindful of the heightened need 
to protect their health and safety.

YES

SAFE WORKPLACES
MAJOR 

TOPIC
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BUILDING AND IMPROVING THE BASIC 

SAFETY INFRASTRUCTURE

FACILITY IMPROVEMENT 

(CONVEYOR BELTS)

SEPARATE ROUTES FOR VEHICLES AND 

PERSONNEL

IMPROVING CONTROL OF MAIN LINE 

VEHICLES AT BERTHS

The company took the most basic steps 
toward safety, such as distributing safety 

signs and keeping routes separate for 
personnel and vehicles, and organized 

safety inspections (of electrical, 
firefighting, conveyor and other facilities).

Safety guides were distributed before 
bringing installing/expanding facilities, 
keeping conveyor belts especially safe 
by covering them with safety covers, 
attaching warning signs, preventing 

damage to facilities, and equipping them 
with emergency stop devices.

In order to prevent accidents involving 
vehicles on sites, the company has painted 
the routes for unidirectional driving anew 

and the routes for human movement 
on floors, while forbidding workers from 
moving along routes other than those 

reserved for walking.

In order to prevent workers from falling 
and sustaining injuries while trying to 

dock main line vehicles at berths and also 
to ensure the safety of workers loading 

freights onto trucks, the company ordered 
main line vehicles to approach berths only 

through back gates and designated the 
back gates they could use.

Replacing the residual current 
circuit breaker

Speed limit in the workplace 
(110km/h)

Protective covers installedInstallation of insulated tubes

One-way traffic

Crossing bridges installed

Vehicle Movement 
Line Painting

Install a virtual speed 
bump

Dock end line painting Emergency stop devices 
installed

Pedestrian collision shock 
absorber installation

Additional covers installed   
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ESTABLISHING SAFETY GOLDEN RULES AND TOP 7 RULES

CJ Logistics has introduced the Safety Golden Rules and Top 7 Rules into its logistics and 
construction divisions, respectively. The Safety Golden Rules include nine rules that reflect the 
company’s EHS policy, legal requirements, and company-wide statistics and are intended to 
prevent serious risks. It is absolutely fundamental for workers to abide by these rules at all times 
at work. The Top 7 Rules include safety rules for tasks and jobs that involve high levels of danger 
and risks, such as working on elevated planes. The Top 7 Rules describe the risks involved in each 
job in great detail and lay down the essential rules that must be complied with in order to ensure 
safety. The company also consistently monitors workers’ compliance with these rules.

TOP 7 TASK/JOB ESSENTIAL RULES REQUIRING COMPLIANCE

Common - •  Obtain prior approval on seven major risks 
before commencing work.

•  Obtain authorization before work can proceed.

Jobs on 
elevated 
planes

Work Tasks performed at planes at least 2 
meters above ground and transportation 
thereto

• Wear PPE.
• Install and maintain work corridors.
• Install fall-preventing facilities.
• Use ladders only as instructed for safety.Risk Falling and resulting casualties

Jobs 
involving fire 
risks

Work Any tasks involving handling or use of 
inflammables

•  Keep fire extinguishers, etc. in zones where use 
pr handling of inflammables occur.

•  Install ember catchers.Risk Fires and resulting casualties

Jobs 
involving 
temporary 
facilities

Work Tasks involving use and handling of 
temporary facilities (e.g., scaffolds)

•  Comply with structural inspections and design 
drawings in building these facilities.

Risk Collapse of poorly installed facilities and 
resulting casualties

Jobs in 
airtight 
spaces

Work Tasks performed in indoor/airtight spaces •  Install safety devices along corridors (e.g., 
safety blocks, fixed ladders)

•  Install ventilators.
Risk Asphyxiation

Jobs 
involving 
lifting

Work Jobs involved in lifting cargoes and 
freights using cranes, winches, etc.

•  Establish and implement detailed plans for 
heavy cargoes/use of construction machinery.

• Use appropriate hooks and hangers.Risk Falling objects and resulting casualties

Temporary 
power 
installations

Work Jobs involved in installing and using 
temporary facilities for electricity

•  Use only work cables equipped with earth 
leakage circuit breakers.

•  Never use tools that are not grounded or 
whose ground connection has been dislodged.

Risk Electric shock and resulting casualties

Construction 
machinery 
jobs

Work Jobs involved in use and handling of 
construction machinery

•  Establish and implement detailed work plans 
for stevedoring/transporting/operating vehicles 
and construction machinery.

• Equip all machinery with safety devices.
Risk Impact and stricture by machinery

FOSTERING SAFE WORKPLACE ENVIRONMENTS

CJ Logistics has standardized its safety management system and encourages employees to 
participate actively in keeping their workplaces tidy and safe. In 2022, the company mended 
the basic safety infrastructure, replacing circuit breakers and installing protective covers. The 
company also made efforts to keep routes separate for vehicles and personnel on work sites, 
while restricting the access of main line vehicles to berths via select back gates only. Through 
these and other measures, the company strives to foster safe work environments and rid them 
of potential risk factors. The company has also designated the Day of Safety Management, 
encouraging all stakeholders to develop better understanding of safety issues and embrace a 
safety-prioritizing culture.

GUNSAN COAL CENTER WINS MAJOR HONOR AT KOREA SAFETY AWARDS

CJ Logistics’ dedication to safety management bore fruit when its Gunsan Coal Center won 
the Prime Minister’s Award at the 21st Korea Safety Awards in 2022. The coal center features 
an airtight dome roof, which completely traps and prevents polluting dust from flying into the 
surrounding area. The center, moreover, boasts specialized firefighting facilities that surpass 
the legal standards as well as a detailed safety manual. The central control room at the center 
is always manned by a pair of safety officers working double shifts around the clock, while the 
center joins the local firefighting department every quarter to organize fire inspection and drills 
with its own fire trucks. 
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MAJOR 

TOPIC

STRENGTHENING SAFETY & HEALTHIntroduction

ESG Strategy

The leading global 
logistics company

Environmental

Social

Respect for Employees and 
Diversity

Mutually Beneficial Partnerships 
and Shared Growth

Culture of Respect for Human 
Rights 

Strengthening Safety & Health

Enhancing Values for Customers 

Spreading a Culture of Caring

Governance

Appendix  

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 67

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

ON SITE

SAFETY
PERSONNEL IN 

CHARGE
CONSTRUCTION

TEAM LEADER 

IN CHARGE

MAIN OFFICE EHS MANAGEMENT COMMITTEE

SAFETY INSPECTIONS

CJ Logistics requires the EHS Officer and safety managers to perform safety inspections at least on a monthly 
basis. The personnel in charge inspects safety factors according to the inspection cycles established by their 
respective work locations and the main office. Upon discovering any violations, they can order all work to cease 
until appropriate measures have been taken to improve safety.
The company also requires personnel to establish plans to correct safety violations and prevent their recurrence. 
The EHS Portal is used to ensure ongoing monitoring and follow-up with these activities. The construction 
division also organizes monthly safety inspections focusing on each of the Top 7 Rules.

PREVENTING FIRES

CJ Logistics has partnered with the Korean Professional Engineers Association 
(KPEA) to ensure objective and professional assessments of the company’s fire 
risks so that fires can be prevented more effectively. An independent third-party 
partner such as KPEA inspects facilities and safety equipment at operation sites 
and analyzes changes needed. The association also supports the training of 
employees. In this and other ways, CJ Logistics will continue to invest in the safety 
and health of all employees.

SUBJECT JAN. FEB. MAR. APR. MAY. JUN.

Top 7 
-related 
risks

Temporary 
facility works

Lifting/
construction 
machinery works

Temporary 
facility works

Lifting 
works

Elevated 
plane 
works

Temporary 
power 
works

Seasonal 
issues

Storms and 
floods

Thawing ice and snow

SUBJECT JUL. AUG SEP. OCT. NEV. DEC.

Top 7 
-related 
risk

Heatstroke 
management

Elevated plane 
works

Lifting/
construction 
machinery works

Elevated 
plane 
works

Works in 
airtight 
spaces

Works in 
airtight 
spaces

Seasonal 
issues

Storms and 
floods

Heatwaves Wintertime

DAILY 

INSPECTION

Instructing/
supporting safety 

measures

Safety audit

Verification

Violation discovered a Work suspended 
a Issue reviewed a Reported.

Top 7 Rules 
violated

Action taken 
to solve issue

Work resumed

Work suspended 
(both at main 

office and on-site)

Violation discovered a Work suspended 
a Issue reviewed a Reported.

Violation discovered a Work suspended 
a Issue reviewed a Reported.

Verification

SAFE WORKPLACES
MAJOR 

TOPIC
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HEALTH AND SAFETY RISK MANAGEMENT FOR SUPPLIERS

CJ Logistics cultivates durable partnerships with suppliers that have demonstrated capabilities 
for effective EHS management practices. The company always evaluates health and safety 
capabilities in selecting new suppliers while revisiting the capabilities of existing ones on an annual 
basis.
The company has also established a hazardous substance transportation management system, 
which involves providing suppliers with manuals and solutions so as to eliminate possible risks. In 
accordance with the Industrial Safety and Health Act, the company also provides special health 
and safety training in relation to 49 high-risk jobs and tasks.

SUPPLIER SELECTION PROCESS

(*) Safety training for suppliers

SUPPLIER INFORMATION 

RECEIVED

FOLLOW-UP

EVIDENCE GATHERED

RECORDS KEPT

HEALTH AND SAFETY 

ASSESSED

ASSESSMENT CONSIDERED

TRAINING FOR SAFETY MANAGERS AND OTHER EMPLOYEES AND EXECUTIVES

CJ Logistics regularly trains all employees and executives, including safety managers, according 
to its policy on EHS management. At the end of each year, the company creates plans for 
enhancing the safety capabilities of employees and executives for the following year. In particular, 
the company educates and trains its parcel service employees and executives on road safety, 
informing them of the latest changes to laws and relevant examples of accidents.

GLOBAL HEALTH AND SAFETY RISK MANAGEMENT

CJ Logistics strives to minimize safety and health risks worldwide, across all its sites of 
operations. The company has performed safety inspections of its subsidiaries in four countries, i.e., 
Malaysia, Indonesia, India, and Vietnam, to identify risks and devise solutions to be subsequently 
implemented. The company educates and trains safety personnel on safety management and 
provides them with additional PPE and other safety devices needed.

ADVANCED CPR TRAINING COURSE

CJ Logistics trains employees and executives in the use of advanced CPR techniques. By learning 
how to manage situations that require CPR and actually performing resuscitation successfully, all 
employees and executives will be able to better protect themselves.

GRADUATION COUNT 

26PEOPLE

SAFE WORKPLACES
MAJOR 

TOPIC
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ENCOURAGING EMPLOYEES TO DISCUSS HAZARDS 

AND RISKS

CJ Logistics operates an online message board where 
employees can freely discuss any hazards or risk factors 
capable of leading to casualties and financial losses. The 
message board also highlights the posting of the week, whose 
author is then rewarded by the company. The message 
board enables executives and employees to take initiatives in 
highlighting and resolving various issues concerning safety and 
health. The board is essential to CJ Logistics’ goal of fostering 
a free safety culture and effective safety management.

EHS PORTAL

The EHS Portal is a resource used by CJ Logistics to boost the effectiveness of its safety 
and health measures and resolve legal risks, such as sanctions under the Serious Accidents 
Punishment Act. The portal digitizes and integrates the document-based processes of various 
work sites and provides employees with visualized information on safety standards and data. In 
addition to its system of real-time monitoring of risky tasks and audits, the EHS Portal serves 
as a linchpin of CJ Logistics’ safety management efforts. As the portal can be accessed from 
anywhere using mobile devices, it allows employees to inspect safety issues and risks anywhere 
and at any time, helping them prevent oversight and negligence so that they can better prevent 
accidents.

FOSTERING A SAFETY CULTURE

EHS SITUATION ROOM

CJ Logistics became the first in its industry 
in Korea to adopt an EHS Situation Room. 
This central command of sorts is a place 
where one can monitor over 500 sites of 
operations in a single room, thanks to the 
extensive network of surveillance cameras 
installed. There are standing safety personnel 
that keep watch over the surveillance camera 
feedback and dashboard at all times. In the 
event of an emergency, the EHS Situation 
Room becomes the central command where 
fire, safety, electricity, and other experts can discuss and decide on necessary actions to be 
taken. The body cams worn by on-site safety personnel also provide real-time feed to the EHS 
Room, enabling the personnel to make decisions without delay, in order to minimize injuries and 
losses.

DEFINITIONS OF STANDARD EHS TASKS

Managing EHS compliance issues Providing EHS database

Applying compliance solutions
Supporting company-wide EHS 

management practices

Systematizing tasks of EHS management 
(Web and mobile alike)

Supporting EHS-related 
communication

BOOSTING EFFECTIVENESS OF EHS EFFORTS + FACILITATING COMPLIANCE 

+ PROVIDING VISUALIZATIONS

EHS SYSTEM COMPANYWIDE EHS MONITORING

EHS PORTAL
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ENHANCING VALUES FOR CUSTOMERS

CUSTOMER-CENTERED MANAGEMENT

Under the guidance of the Chief Customer Officer (CCO), the Customer Relations Department 
and CJ Logistics respond promptly to customers’ demands. The company updates its customer 
communications management (CCM) strategy annually, delineating specific goals and targets 
that are also reflected in performance evaluations. Structural innovations in customer response, 
changing the role of customer service centers, and enhancing service capabilities are the three 
main objectives that guide CJ Logistics’ efforts in their communication with customers.

AI CHATBOT 2.0

CJ Logistics provides an AI chatbot to facilitate the satisfaction of customers’ needs. Version 2.0 
is regularly updated to optimize the user interface and experience and provide faster and more 
convenient service. Regularly updating the features for analyzing the meanings of sentences, 
quick menu search, and auto-completion means that our customers can get answers to their 
questions promptly, 24/7, all year round. The chatbot can be found on both the CJ Logistics app 
and the company’s website. The company also updates its app regularly.

EXPANDING COMMUNICATION WITH CUSTOMERS

CJ Logistics operates various channels of communication, including call centers(voiceover ARS 
and video-based ARS), website, mobile app, and chatbot, to identify and respond to customers’ 
needs without delay.

SERVICES CATERING TO THE DIVERSE NEEDS OF CUSTOMERS

STRENGTHENING CUSTOMER SATISFACTION

CHATBOT SATISFACTION

BEFORE CHATBOT 

ADVANCEMENT

AFTER CHATBOT 

ADVANCEMENT

2020 2021 2022

75.6

25.4

41.7

(Unit: %)

VIDEO-BASED AUTOMATIC RESPONSE SYSTEM (ARS)

The CJ Logistics mobile app provides not just for voiceover, but also for video-based ARS 
features. In addition, customers can now track their parcels, make reservations for parcel 
pickups, and other such services without downloading the CJ Logistics app.

VOICE-OF-CUSTOMER (VOC) CHANNELS ARE OPEN 24/7, 

WITH A TEAM OF SPECIALIZED AGENTS. 

The CJ Logistics’ website and chatbot receive VOC reports and complaints 24/7, all year 
round. Our customer service agents are also divided into different teams to respond better 
to specific purposes or areas of customers’ inquiries (e.g., convenience stores, fulfillment 
stores, online experience).

CJTELENIX CALL CENTER

CJ Logistics’ customer call center for parcel services is run by CJTelenix, which assigns 
skilled and qualified agents to servicing all parcel-related needs. The call center is actually 
divided between Seoul and Daejeon so that, in the event of an emergency affecting one 
location, the other can function as an effective backup and ensure quality customer 
service.

UPGRADING THE APP

The CJ Logistics mobile app provides not just for voiceover, but also for video-based ARS 
features. In addition, customers can now track their parcels, make reservations for parcel 
pickups, and other such services without downloading the CJ Logistics app.
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ENHANCING CUSTOMER SATISFACTION

In an effort to identify customers’ needs and serve them better, CJ Logistics surveys its 
customers each year on their level of satisfaction with the company. These satisfaction surveys 
enable us to evaluate our current performance and determine what we could do to improve. The 
voice of customers (VOC) is analyzed by the internal evaluation system with the aim to improve 
the quality of customer services and reduce many of the reasons for complaints, such as the 
percentages of parcels arriving damaged, of parcels stolen or lost, and of dissatisfied customers 
in general.

IMPROVING CUSTOMERS’ CONVENIENCE

CJ Logistics has introduced a convergence-based e-fulfillment process to provide customers 
with convenient and quality experiences as they use the company’s services. The process 
enables customers to handle all the activities associated with an order—from product picking 
and sorting to packaging and preparation for delivery—in one location, without having to move to 
other service points. The process is essential for the speedy and precise deliveries of parcels to 
customers. The cutting-edge fulfillment centers in Gonjiam, Yeoju, Icheon, and Incheon also help 
us provide quality delivery services to both sellers and buyers alike.

Order
Storage 
center

Parcel sub-
terminal

Parcel hub 
terminal

CONVERGENCE-BASED 

E-FULFILLMENT PROCESS

Parcel sub-
terminal

Consumers

ENHANCING VALUES FOR CUSTOMERS

STRENGTHENING CUSTOMER SATISFACTION
MAJOR 

TOPIC

Daejeon Okcheon

Chilgok

Jangseong

Docheok

Yongin
Icheon

Wonsam

Anseong

Mega-hub GonjiamGochon

Bugok

Cheongwon

 Gunpo

A measure of how prevalent 
dissatisfaction is as a 
percentage of sales
= Number of complaints 
received / quantity of goods 
or services sold x 1,000,000

687

12,859,761

589

12,480,058

NATIONWIDE NETWORK (End of 2022)

CONSOLE-TYPE 

HUB TERMINALS 

IN THE CAPITAL 

REGION

6

HUB

TERMINALS

8

SUB-TERMINAL

274

LOCAL HUB 

TERMINALS

2

Local hub terminals

Console-type hub terminals in the Capital Region

Hub terminals

2021 Incoming cases

(Unit: Case)

2022 Handled cases

DISSATISFACTION RATE

97.0%

Number of 
handled calls

97 

REDUCTION

Incoming cases

MID- TO LONG-TERM GOALS TO PROTECT CONSUMERS’ RIGHTS

GOAL
PERFORMANCE MID- TO LONG-TERM

2022 2023 2025 2030

Ministry of Land, Infrastructure and 
Transport (MOLIT) grading of parcel/
delivery services

A A A A
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HOME DELIVERY DENSITY AND EXCELLENT SERVICE

• High delivery density
• Stabilized home delivery process
• CETS* results for industry-leading customer satisfaction
(*) Consumer Experience Tracking Study

SUPERIOR TECHNOLOGIES FOR LOGISTICS

• Automation of sub-terminals, using wheel sorters, on the largest scale in Korea
• Volume-predicting and automatic vehicle assignment system
• Mobile concierge services (for customers, drivers, and employees)

CJ Logistics

Sub-terminals

Competitor A

Volume prediction

Competitor B

Network simulation 
engine and 

automatic vehicle 
assignment

Mobile concierge

(End of 2022)

STATE-OF-THE-ART AUTOMATION SYSTEMS

76.8 

POINTS

73.9 

POINTS

72.4

POINTS

THE LARGEST IN THE INDUSTRY

22,700DRIVERS

IN THE HIGHEST LEVEL OF DIRECT 

MANAGEMENT ORGANIZATION IN KOREA

1,215PEOPLE

ENHANCING VALUES FOR CUSTOMERS

STRENGTHENING CUSTOMER SATISFACTION
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PRINCIPLES AND ASSURANCE OF PRIVACY PROTECTION

CJ collects and uses customers’ data, to the extent permitted by the law, in order to understand 
customers’ needs better and offer them more satisfactory products and services. Knowing that 
customers give the company such data in trust, the company strives to ensure the security of the 
data in return. CJ Logistics complies with all laws on privacy protection, handles customers’ data 
only legally, and protects it against illegalities.

PRIVACY PROTECTION ORGANIZATION

CJ Logistics has appointed an organization dedicated to privacy protection, taking proactive 
steps toward adapting to changing technological environments and protecting privacy better.
The organization includes the Information Security Committee, chaired by the CEO, who is also 
the Chief Security Officer (CPO), and including the Chief Information Security Officer (CISO), 
the Chief Privacy Officer, and other directors in charge of customer services and relations.

INFORMATION SECURITY COUNCIL

An Information Security Council meeting is also convened every quarter so that the company can 
share information and privacy-related issues with employees and discuss solutions needed. CJ 
Logistics applies a privacy policy that is in accordance with the Personal Information Protection 
Act and other applicable laws. The company informs customers in a transparent manner of the 
types, usage, and deletion of personal data and information it collects.

PRIVACY PRINCIPLES AT CJ LOGISTICS

PROCESS FOR HANDLING CLAIMS OF PRIVACY VIOLATIONS

Legality, fairness, 
and transparency

Accuracy

Limitation by 
purpose

Limited storage

Requiring only 
the minimum 

necessary

Integrity and 
confidentiality

Accountability

CLAIM RECEIVED

SCOPE AND 

CAUSE(S) 

DETERMINE

NECESSARY 

ACTION TAKEN

SOLUTION 

IMPLEMENTED AND 

MONITORED

ENHANCING VALUES FOR CUSTOMERS

PROTECTING CUSTOMER PRIVACY

SECURITY ORGANIZATIONAL STRUCTURE

CEO

CHIEF INFORMATION SECURITY OFFICER (CISO) 

PERSONAL (LOCATION) INFORMATION 

SECURITY OFFICER (CPO)

INFORMATION SECURITY DEPARTMENT

INFORMATION SECURITY OFFICER BY 

DEPARTMENTAL PRACTICE

INFORMATION SECURITY OFFICER BY ORGANIZATION

Director of 
Information 

Security Center

Director of 
Information 

Security Center

Personnel Support Office (Human & Physical) Officer 
Person in charge of TES Logistics Technology 

Research Center (Technology)

•  Representative information security officer by 
organization

•  Information Security Officer by Department
•  Individual·Person in charge of location 

information operation department 

DATA PROTECTION COMMISSION

•  Chairperson: CEO
•  Secretary: Chief Information Security 

Officer (CISO)
•  Member: Manager of Management 

Support Office, IT Solution Officer

TECHNOLOGY SECURITY COUNCIL

•  Chairperson: Chief Information Security 
Officer (CISO)

•  Secretary: Information Security Officer
•  Member: Director of TES Research 

Institute, IT Solution Officer

INFORMATION SECURITY COUNCIL

•  Chairperson: Chief Information Security 
Officer (CISO)

•  Secretary: Information Security Officer
•  Member: Information security officer for 

each department 
Information Security Officer by Department
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INSPECTING AND IMPROVING THE INFORMATION SECURITY

With the aim to protect the company’s assets and customer information from service 
interruptions and hacking by cybercriminals, the company has established physical, managerial, 
and technological systems that provide information security. The company is also regularly 
inspecting the state of its information security system to minimize risks.
In an effort to spot vulnerabilities in the systems and network infrastructure for logistical 
operations and other business activities, CJ Logistics has also entered a service-level agreement 
with CJ O’Live Networks for IT services and security management.

INSPECTING AND IMPROVING SUPPLIERS’ INFORMATION SECURITY

Under the personal data trust agreements with suppliers who are given access to CJ Logistics’ 
customer data for the purposes of providing delivery and other such services, CJ Logistics 
regularly inspects the suppliers’ compliance with the privacy law. Suppliers’ personnel in charge 
of handling customer data are provided privacy protection training and required to sign pledges 
to ensure the security of customer data. The company also uses the preliminary assessment of 
suppliers’ information handling and the checklist for personal data management to ensure that its 
suppliers comply with the requirements for maintaining information security.

INFORMATION SECURITY RISK MANAGEMENT

CJ Logistics has obtained the ISO 27001 certificate for its information security management 
system and a certificate for its information security management system. The company updates 
its information security policy each year by reassessing the importance of information resources 
and their risk levels. The findings of these assessments (PDCA) support the discovery of 
improvements to be made, helping the company respond to new security issues promptly and 
minimize risks.

RAISING AWARENESS OF INFORMATION SECURITY AMONG EMPLOYEES

CJ Logistics regularly trains its executives and employees on the importance and issues related to 
privacy protection. The company also publishes newsletters, quizzes, and other such content on 
privacy protection on its intranet.

PDCA PROCESS

(*) ISO27001

(*)  Information Security Webtoon Newsletter   
(Episode 6: Privacy Guide - Collection) (*) Certificate of information security management system

CHECK

Establish improvement 
plans.

PLAN

Decide how to assess risks 
and establish plans.

ACTION

Implement improvement 
plans and follow up.

DO

Assess risks.

P

A

D

C

ENHANCING VALUES FOR CUSTOMERS

PROTECTING CUSTOMER PRIVACY
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SPREADING A CULTURE OF CARING

PROMOTION OF SOCIAL CONTRIBUTION ACTIVITIES

DONATIONS

COMMUNITY ENGAGEMENT 

OBJECTIVES

PERFORMANCE MID-TERM TO LONG-TERM GOALS

2022 2025 2030

Number of beneficiaries of 
community engagement

4,960 people 6,000 people 10,000 people

DELIBERATION AND EXECUTION 

In an effort to ensure the transparency of its charity activities and compliance with the CJ Group’s guide on 
donations, CJ Logistics makes its charity-related decisions according to the following process:

LIST OF SOCIAL CONTRIBUTION ACTIVITIES

STRATEGY ACTIVITY THEME ACTIVITIES

Eco-friendly logistics •  Realization of Green Logistics by 
Expanding Environmentally Friendly 
Social Contribution Activities

•  Solar Lantern Sharing Kit Assembly
•  Implementation of volunteer activities 

to clean up the environment by region
• 2022 Dream Raising Wonder Walk

Creating a Win-Win 
Ecosystem

•  Strengthening social responsibility 
through the establishment of a 
community safety net

•  Creating a Sustainable Sharing 
Environment

•  Light Reflection Card Distribution
• Installation of Traffic Safety Facilities
• Yellow Footprint Installation Activities
• Traffic Safety Education for Children
•  Air conditioner support project for 

senior citizens living alone
• Blue, silver, orange delivery

Securing new growth 
engines

•  Social care activities with executives 
and employees

•  Establishing a culture of social 
contribution through continuous 
participation of executives and 
employees

•  Warm Package Delivery Activity
•  Salvation Army Charity Fund Delivery 

Support
•  Career mentoring CJ employees 

volunteer work
• CJ Sharing Volunteer Idea Contest
•  CJ Donus Cam & Employee Cooking 

Contest

APPLICATION/REQUEST 

RECEIVED
DELIBERATION EXECUTION

• Recipient: ESG Strategy Team
• To be submitted:
    - Request for review
    - CSR Committee’s minutes

CSR COMMITTEE CONVENED

•  Targets: All members of the CSR 
Committee

•  Reports to be made in person in 
principle.

DECISION SUBMITTED

• Recipient: ESG Strategy Team
• To be submitted:
    -  Seal-affixed original copy of 

the CSR Committee’s minutes

CJ LOGISTICS CORPORATION 

ESG STRATEGY

STRATEGIES FOR PROMOTING SOCIAL 

CONTRIBUTION ACTIVITIES

ESG strategic direction, aligned activities, and 
expanded eco-friendly content with executives and 

employees

ECO-

FRIENDLY 

LOGISTICS

Eco-friendly logistics that 
are convenient, fast, and 

environmentally conscious.

Reducing the influence of local communities 
and strengthening communication, recognizing 

community safety and expanding infrastructure, etc

CREATING 

A WIN-WIN 

ECOSYSTEM

Leading industrial 
development as a safe, 
fair, and willing logistics 

company

Establishing a culture of voluntary participation of 
executives and employees and creating social values, 

planning programs to reflect the results of the 
employee's idea contest, and participating in social 

contribution activities based on value chain

SECURING 

NEW 

GROWTH 

ENGINES

Build a future growth engine 
that combines ESG-related 
business opportunities with 

our capabilities
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SPREADING A CULTURE OF CARING

ECO-FRIENDLY CSR EFFORTS FOR GREEN LOGISTICS

SOLAR LANTERN KITS AND ASSEMBLY

In partnership with Miral Foundation, CJ Logistics has been distributing since 2019 solar lantern 
kits and organizing volunteering activities to assemble the kits for end recipients. In 2022, 272 
such lanterns were assembled and delivered to schoolchildren and students in Kampong Thom 
Province in Cambodia. Over 1,200 solar lanterns have been assembled and delivered to families 
and children in Vietnam, the Philippines, Malawi, and other energy-poor countries over the last 
four years.

Volunteers pose after assembling solar lantern kits.

SOLAR LANTERN FOR 4 YEARS

1,200DELIVERIES

IN 2022,

ASSEMBLING 272 SOLAR LANTERNS

DREAM-BUILDING WONDER WALK 2022

In 2022, CJ Logistics’ employees organized yet another Dream-Building Wonder walk (for the 
second time), which, as part of the CJ Donors Camp program, serves children affiliated with 
local child centers. The 2022 event featured the Wonder walk ESG Kits, containing eco-friendly 
bamboo tongs, biodegradable gloves, and garbage bags, that children were encouraged to use as 
they participated in picking up and cleaning trash off the streets. 
Through these activities, children in need are invited to participate in healthy exercise outdoors, 
learn about the importance of the natural environment, and discover new things about the 
society and natural environment. Employees at CJ Logistics strive to plan and organize more fun 
and engaging activities for these children year after year.

CJ Donors Camp Dream-Building Wonder walk

4-WEEK 

LONG

150CHILD CENTERS 

NATIONWIDE

2,000CHILDREN 

AFFILIATED WITH CHILD 

CENTERS
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ECO-FRIENDLY CSR EFFORTS FOR GREEN LOGISTICS

ENVIRONMENTAL PURIFICATION AND CLEANING ACTIVITIES IN LOCAL COMMUNITIES

Employees and executives at all sites of operations across the nation strive to help keep the natural environment of their respective local communities clean.
In 2022, 323 employees and executives together carried out cleaning and purification works for 714 hours in combined total.

VOLUNTEERING FOR 

ENVIRONMENTAL WORKS

TOTAL HOURS VOLUNTEERED

714 HOURS

NUMBER OF PARTICIPANTS

323PEOPLE

SPREADING A CULTURE OF CARING

CARBON NEUTRALITY CHALLENGE

3 Around Lacoste Center in Icheon

PLOGGING

1   Environmental cleaning around Janglim Center, 
February to March

2  Environmental purification around Seongbuk 
Parcel Branch, March 16

VOLUNTEERING FOR ENVIRONMENTAL WORKS

17 Yangji Logistics Center
18 Yeoju-Seongju Center
19 Carrier Center in Yongin
20 Samsung SDI Center in Ulsan
21 Lacoste Center in Icheon
22 Meat Processing Center in Jincheon
23 Haitai Center in Cheongwon
24 PDI Center in Pyeongtaek
25  Hayang Center and BGF Center in 

Gyeongsan
26 Haitia Center in West Anseong
27  Haitia Center in West Anseong 

(November 14)
28 Hobeob Fashion Center
29  Daejeon HTML

ENVIRONMENTAL CLEANING AROUND 

4 Samsung SDI Center in Ulsan
5 W&D (Operation Branch 7)
6 Gunpo Integrated Logistics Complex
7 Haitai Center in Asan
8  Haitai Center (Gwangju plant)  

(Operation Branch 7)
9 GDC Center in Incheon
10 Haitai Center in Cheongwon
11 W&D (Operation Branch 7)
12 Haitai Center in Gwangju
13 Delco Center in Gumi
14 Seongbuk Branch
15 Sindeokpyeong Complex
16 Haitai Center in Asan
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STRENGTHENING LOCAL SECURITY NETWORKS

CJ Logistics has recognized the potential negative impact on traffic safety due to the operation of freight vehicles and other factors related to business operations. As part of its efforts to mitigate 
these negative effects, CJ Logistics has collaborated with Good Neighbors for two consecutive years to implement a project for the installation of safety facilities aimed at preventing traffic accidents 
in the local community. Additionally, CJ Logistics is committed to supporting energy-vulnerable groups as part of its efforts to foster mutual growth with the local community.

TRAFFIC SAFETY EDUCATION FOR CHILDREN

CJ Logistics also partnered with the Korea Transportation Safety 
Agency (KTSA) to provide children with traffic safety education. A 
total of 242 upper-grade students from Chowol Elementary School 
in Gwangju and Gwangneung Elementary School at Namyangju 
were given new lessons on the rules of safety they must abide by 
when using crossroads, and tips on how they can best protect 
themselves against accidents.

AIR-CONDITIONING AND HEATING DEVICES FOR 

SENIOR CITIZENS LIVING ALONE

CJ Logistics teamed up with Miral Foundation to provide energy-
efficient air-conditioning and heating devices for low-income senior 
citizens living by themselves. Concerned with the effect of growing 
energy inequality and the rising incidence of various temperature-
related diseases among senior citizens and other vulnerable groups, 
employees and executives of CJ Logistics contributed personal 
time to deliver electric fans, summer bedding, cooling cushions, and 
electric blankets to senior citizens.

LIGHT REFLECTING TAGS

The employees of CJ Logistics got together to deliver light reflecting 
tags to 850 students at Chowol and Seondong Elementary Schools 
in Gwangju and Gwangneung Elementary School at Namyangju. 
These yellow tags made with a specially designed light-reflecting 
material and attachable to backpacks using a hook help enhance 
the visibility of pedestrians crossing or walking along the roads in 
low visibility conditions. Children were encouraged to attach the 
tags to their backpacks to help reduce accidents at nighttime and 
in rain.

TRAFFIC SAFETY SIGNS

Recognizing five municipalities in Gyeonggi— Gwangju, Guri, 
Namyangju, Yongin, and Icheon—as regions prone to car accidents, 
CJ Logistics teamed up with local governments and police 
departments to install 10 new traffic safety signs. These include 
speed meters, traffic guide panels, and ‘logojectors,’ all of which 
minimize maintenance as they run on solar energy.

YELLOW FOOTPRINTS

CJ Logist ics has also painted yel low footpr ints to guide 
schoolchildren’s movements around eight crossroads near 
Topyeong Elementary School in Guri and Gwangneung Elementary 
School in Namyangju. The painted footprints indicate the safe 
distance that children should maintain between themselves and 
the roads as they wait for the traffic signals to change.

SPREADING A CULTURE OF CARINGIntroduction

ESG Strategy

The leading global 
logistics company

Environmental

Social

Respect for Employees and 
Diversity

Mutually Beneficial Partnerships 
and Shared Growth

Culture of Respect for Human 
Rights 

Strengthening Safety & Health

Enhancing Values for Customers 

Spreading a Culture of Caring

Governance

Appendix  

https://www.cjlogistics.com/ko/main


CJ LOGISTICS SUSTAINABILITY REPORT 2022 79

CJ LOGISTICS 

SUSTAINABILITY 

REPORT 2022

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

liver

P rcel Acc ce 

Address

e rch

elive Reserv tio

C rgo T l

Loc tio

H e

eliver ec

l

st r VC

o tio

e te

C r r h

C le r

FAQ

Receive te

Add C te s

Reset

Reserv tio

Arr ge e t

Re ove C t ts

er

Acco t

P gi g

di g Reserv tio

Reco d

Al r

P t

Re  Reserv tio

tio r gile

CJ LOGISTICS
BRAND EXPERIENCE STRATEGY

B. BRAND DESIGN ESSENCE

B.5  ICONOGRAPHY Mobile GUI
모바일 GUI 아이콘

61CJ LOGISTICS CORPORATE BRAND GUIDELINES © 2021 CJ Logistics Co., ltd. All Right Reserved

CJ Logistics’ Orange Parcel service creates sustainable 
jobs for women who have had their careers cut short 
by marriage and childcare. The service specifically 
hires local homemakers to deliver parcels from a local 
hub to the doors of customers until midnight. The 
deliveries are relatively lightweight and the working 
hours are part-time to reduce inconveniences to the 
working women. The company has also trained women 
to work in pairs to prevent possible safety risks. Orange Parcel 
workers are also assigned to safer zones, equipped with surveillance 
cameras.
In an effort to enhance the sustainability of the service, CJ Logistics has 
partnered with centers and agencies supporting women’s employment* to raise 
an employment fund for middle-aged women. The company has also distributed safety 
manuals to the workers to keep them informed of how to best protect themselves.
*Note: Hwaseong Center for Newly Working Women, etc.

CJ Logistics’ Blue Parcel service hires persons with hearing impairments to deliver parcels from 
hubs at apartment complexes or in local communities to the doors of customers. This service 
provides a stable employment for locals, who can work five hours delivering 150 parcels a day 
and up to 40,000 parcels a month on average. As a result, the service is enjoying growing 
popularity among employees and customers alike.
In addition to enjoying stable and decent employment and being able to collect 
additional allowances connected with the severity of their hearing 
impairments, participating employees can also take courses from 
the Blue Parcel Customer Satisfaction Academy on improving 
their skills and minimizing safety risks.

CJ Logistics has partnered with governmental organizations to 
develop a vocational training system in Incheon, where local students with 

disabilities can seek and obtain the training they need to work in logistics. The 
company has also teamed up with the Korea Employment Agency for Persons with 

Disabilities, the Incheon Metropolitan Office of Education, and SL Logistics to provide these 
trainees with opportunities to acquire on-site training and the skills necessary to improve their 
job prospects in the logistics industry. 

CJ Logistics’ efforts to contribute to eradicating poverty for senior citizens now include not just 
employing them, but also improving their working conditions. Having developed a model for the 
employment and self-sufficiency of senior citizen workers, the company has created hubs in new 

housing zones that the company directly operates, creating more jobs, such as wheel sorter 
assistants, which senior citizens can perform easily during their daily life activities.

The improvements made to these hubs where senior citizens work include newly 
created sorting floors, office spaces, and employee lounges. The company 

has also brought on eco-friendly and easy-to-use delivery vehicles 
(electric carts, bicycles, wagons, etc.) to help lighten the load on 

senior citizens’ working conditions. There are 235 electric 
carts in operation across hubs in Korea today. The electric 
wagons are also differentiated according to the distances 
they serve—near, intermediate, and long—so that senior 
citizens can have better access to the tools they need to 
work in healthier and safer conditions.

BLU
E PARCELS

ORANGE PARCELS SILV
ER PARCELS

JOBS FOR PERSONS W
ITH 

DISABILITIES
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EMPLOYEE VOLUNTEERISM

DELIVERING ESSENTIAL GOODS

In partnership with Caritas Bangbae, CJ Logistics has been providing support to low-income, 
vulnerable households caught in blind spots since 2021. In particular, the company’s employees 
have been delivering baskets of essential goods for daily living to seven families in the Bangbae 
area in Seocho-gu, Seoul each year, serving 17 households in total as of the end of 2022.
CJ Logistics and employees will continue and increase the number of such activities to deliver the 
necessary material and emotional support to the families in most need.

DELIVERING DONATED GOODS TO THE SALVATION ARMY

For nine years straight, since 2014, CJ Logistics has been delivering over 800 donated goods 
each year to the 360 Salvation Army posts across Korea during the year-end holiday season. The 
Salvation Army recognized the company’s vital role in these operations with a plaque of gratitude 
in 2021. CJ Logistics has indeed delivered nearly 9,000 donated goods to the charity organization 
in total so far. These CSR activities that utilize the company’s logistical strengths form an 
important part of CJ Logistics’ ESG social contribution efforts.

Delivering essential goods Delivering donated goods to the Salvation Army

SUPPORTING 

7VULNERABLE FAMILIES

PROGRESSING FOR 

2YEARS

FREE DELIVERYING TO OVER

360 SALVATION ARMY 

LOCATIONS

MORE THAN 

9,000SALVATION ARMY 

ITEMS DELIVERED

PROGRESSING FOR 

9YEARS
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SUSTAINED EMPLOYEE PARTICIPATION IN THE CULTURE OF CARING

CJ LOGISTICS EMPLOYEES VOLUNTEER AS CAREER MENTORS

Through the CJ Donors Camp and its mentoring program, employees volunteer to provide 
career counseling and advice to secondary-school students in remote rural areas—Samcheok 
in Gangwon, Eumseong in Chungbuk, and Suncheon in Jeonnam, etc.—as well as young adults 
struggling on their own and young job-seekers. Participating employees are eager to share their 
skills and time and are dedicated to providing their mentees with effective advice, as well as 
chances to enjoy cultural and the artistic activities.

YOUTH IN RURAL AREAS ANDSTUDENT 

COLLEGE S COMBINED

800PEOPLE SUPPORTED

CJ COOKING BATTLE: 

GOURMET AND BIBIGO EDITION

IDEAS FOR CARING CONTEST

The Ideas for Caring Contest, held in April 2022, received entries from 190 executives and 
employees, over 70 percent of whom were millennials and Gen-Zers. The first-place winner, 
whose proposal to organize a cooking and learning show in the form of CJ Cooking Battle was 
made into an actual program with the participation of employees and executives, delivered fun 
and spread knowledge to the children of local communities.

The idea proposes dividing contestants into two 
groups, one cooking with the CJ Gourmet series and 

the other using Bibigo products, and put on a cooking 
knowledge and entertainment show for children 

registered at CJ Donors Camp.

WINNING IDEAS AT THE IDEAS FOR CARING CONTEST

FIRST-PLACE 

PRIZE

CJ LOGISTICS 

Lee In-seong
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A COOKING BATTLE BETWEEN CHILDREN AND CJ LOGISTICS’ EMPLOYEES

A hundred and sixty children in grades 3 through 6, affiliated with local child centers in Seoul, 
Incheon, Cheongju, and Busan, and interested in cooking were invited to the CJ Cooking Battle 
with 120 employee volunteers, where they performed various cooking tasks and missions.
The eight teams that made it to the final round were asked to create two dishes each, after 
a brainstorming session that involved carefully selecting ingredients, and then proceeded to 
cooking and presenting their creations. The two-hour-long competition involved panelists who 
reviewed each dish in terms of taste and presentation. The two teams that scored the highest 
won the Passion and Creativity Prizes, respectively. CJ Logistics’ executives and employees had a 
great time cooking together with the children.

CJ Donors Camp online event

150CHILD CENTERS 

NATIONWIDE 

SUSTAINED EMPLOYEE PARTICIPATION IN THE CULTURE OF CARING

SPREADING A CULTURE OF CARING

CJ DONORS CAMP ONLINE SPORTING EVENT FOR THE 100TH CHILDREN’S DAY

Children have had to spend much time indoors over the last few years due to the Covid-19 
pandemic. For this year’s CJ Donors Camp event, marking the 100th Children’s Day, volunteers 
wanted to facilitate children’s return to an active and healthy lifestyle by introducing various 
physical and growth-centered activities. The result was the CJ Donors Camp Online Sporting 
Event, which was held with children affiliated with child centers nationwide. The event allowed 
CJ Logistics executives and employees to practice the culture of care and helped children find 
fun in exercising and getting healthy.

BENEFICIARY CHILDREN

2,000CHILDREN

100CHILDREN AFFILIATED 

WITH CHILD CENTERS NATIONWIDE
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GOVERNANCE

CJ LOGISTICS’ BOARD OF DIRECTORS

OPERATING PRINCIPLE

WAYS TO ENHANCE THE PROFESSIONALISM AND COMPETENCY OF BOARD MEMBERS

•  Seminars, learning and training programs, etc. taught by outside experts/organizations
•  A nomination and appointment process that considers the candidate’s abilities, work experiences, skills, 

etc., capable of contributing to the company’s growth

WHO MAY NOT SERVE ON THE BOARD OF DIRECTORS?

•  A standing director, an executive, an auditor, or any other employees who are either currently working at the company 
or who have worked as a director, an executive, an auditor, or an employee at the company in the past two years;

•  Any person who has received more than USD 60,000 from the company, its parent company, or any of 
its subsidiaries in the last three fiscal years, or his/her spouse, parents, or offspring;

•  An Independent Director or any of his/her family members who had been hired by the company, its 
parent company, or any of its subsidiaries as a Board member in the past three years;

•  An advisor or a consultant to the company or a member of the company’s management;
•  Any person who has worked as a partner or an employee of the outside auditing firm that has audited 

the company in the past three years;
•  Any person who has entered a service contract with either the company or any member of the company’s management;
•  Any person who conducts business or is otherwise affiliated with non-governmental or nonprofit 

organizations that receive significant sums of money in donations from the company;
•  The largest shareholder (if a natural person), his/her spouse, or his/her parents or offspring; and
•  A director, auditor, executive, or employee of the legal person (e.g., corporation) that is the largest 

shareholder of the company.

WAYS TO ENHANCE THE EFFICIENCY OF THE BOARD’S DECISION-MAKING

•  The Board and its committees have a written and guaranteed right to seek and obtain advice from 
outside sources when necessary.

•  The Board is to meet at least once every month, and may convene other meetings as necessary.
•  Members of each committee and their support units are to review any questions or relevant information 

that they have submitted or requested in relation to an important issue to be discussed at an upcoming 
meeting, and organize briefings or reporting as needed until the meeting is convened.

WAYS TO ENHANCE THE DIVERSITY OF BOARD MEMBERSHIP

•  The diversity of the Board is important to enable CJ Logistics to form partnerships with various 
stakeholders—shareholders, customers, suppliers, communities—for sustainable growth.

• Non-discrimination based on gender, age, education, religion, ethnicity and race, or nationality
 - Gender: Equal opportunities must be ensured for persons of both genders to join the Board.
 -  Age: Age diversity of Board members is important to ensure flexibility in the company’s response to 

changing business conditions and issues.
 -  Education: The company shall refrain from limiting its Board membership to persons who have attained 

a certain level of education only, or from prioritizing such candidates.
   - Religion: The company prohibits discrimination based on religion and respects religious diversity.
 - Ethnicity or race: The company’s Board is open to candidates of all ethnicities and races.
 - Nationality: The company shall consider nominees of various nationalities.
• All Board members are obligated to comply with the diversity laws of the given country.

RULES FOR PROTECTING THE INDEPENDENCE OF THE BOARD

• Inside Directors shall not be related in any close or significant way to the largest/major shareholders.
• Independent Directors shall not be in any close or significant relationship to the management.
•  Board members who have their own interest in specific issues that are up for the Board’s decision-

making shall recuse themselves from voting, or their voting rights shall be curtailed in such cases.
• The Audit Committee shall be provided with support units to ensure and enhance monitoring.
• Independent Directors shall make up more than 50 percent of the Board’s membership.
•  The Independent Director Nomination Committee shall nominate candidates for Independent Directorship, in 

consideration of the candidates’ areas of expertise/specialization, conflict of interests, number of terms they 
have served in a row, and the offices they concurrently hold in other organizations. Qualified nominees so 
nominated shall be then put to a vote by the general assembly.

• No Independent Director may serve in more than two offices concurrently.
•  All candidates for the Board and its members shall  meet the qualification criteria under Article 382.(3) 

and Article 542.(8) of the Commercial Act.

SELECTION CRITERIA FOR AN INDEPENDENT AUDIT COMMITTEE

CRITERION STATUS LEGAL BASIS

Does the committee have at least three members of the Board? Yes(There are 4 members now.) Article 415-2.(2), 
Commercial Act

Does the committee have at least two-third Independent 
Directors?

Yes(All members are 
Independent Directors).

Is at least one of the members an expert in accounting or 
finance?

Yes(Lim Jong-ryong is.)
Article 542-11.(2), 
Commercial Act

Is the committee chaired by an Independent Director?
Yes(Chairman Jeong Gab-yeong 
is an Independent Director.)

Are there any disqualifying factors among members of the 
committee (e.g., tied to the largest shareholder by interest, etc.)?

No(No conflict of interests 
exists.)

Article 542-11.(3), 
Commercial Act
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GOVERNANCE

CJ LOGISTICS’ BOARD OF DIRECTORS

NOMINATION AND APPOINTMENT

Aiming to ensure the independence and diversity of its Independent directors, the Board 
operates the Independent director Nomination Committee, comprised of four of the sitting 
Independent directors, who consider and nominate candidates for independent directorship 
in light of their work experiences and areas of expertise, conflicts of interests, number of 
terms served consecutively, and other offices they concurrently hold in other companies or 
organizations, and when the candidates do not present any of the disqualifying factors listed 
in the Commercial Act or other applicable laws. The committee nominates candidates who are 
respected experts in law, finance, or other such fields of specialization and who are capable of 
supporting the management’s decision-making. No independent director, once appointed to the 
CJ Logistics’ Board, may serve in more than two offices concurrently.

EDUCATION AND TRAINING FOR BOARD MEMBERS

CJ Logistics regularly updates the knowledge and skills of its Board members with education 
and training. In 2022, the company organized two training sessions on internal accounting 
management for Independent directors. Independent directors also have the right to seek and 
obtain expert help and services from outside sources when needed.

TRAINING DATE HOST DESCRIPTION

May 9, 2022 Audit Committee secretariat/
finance personnel

Internal accounting management 
and its operation

November 7, 2022 Audit Committee secretariat/
finance personnel

Internal accounting management 
and its operation

Considering specialties/expertise, 
work ethic, independence, 

reputation, etc.

TYPE

Inside Director candidates

Board

General assembly of 
shareholders

Independent Director 
Nomination Committee

Candidates for other non-
standing director positions

Independent Director 
candidates

NOMINATION
ELECTION AND 

APPOINTMENT
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BOARD COMPOSITION

The Board of Directors is the company’s decision-maker and overseer at the highest level. An independent, expert board is critical to the successful management and the transparent and healthy 
governance structure of the company. CJ Logistics strives to practice ESG management, ethical management, and compliance-centered strategies in order to achieve and maintain a healthy 
governance structure. The company has rules for the formation and operation of its Board and the Board’s committees, all of which can be viewed by any investors or stakeholders on the company’s 
website.

DIRECTOR 

TYPE
NAME

POSITION

/ROLE
POSITION/ROLE AREA OF EXPERTISE WORK EXPERIENCE

DURATION 

OF TERM

RE-ELECTION 

NUMBER OF TIMES

Inside  KANG 
Sin-ho

male Overall companywide management 
(as CEO) and chair of Board

2021.03~
2024.03

Inside  MIN 
Yeong-

hak

male Overall companywide management 
(as co-CEO)

2022.03~
2025.03

Inside  SHIN 
Yeong-su

male Overall management (as President 
of Parcel Services)

2021.03~
2024.03

Outside JEONG 
Gab-
yeong

male Management in general • Fmr. President, Yonsei University
• Independent Director of the Company

•  Chair, Korean Airlines Board of 
Directors

2018.03~
2024.03

1

Outside Song 
Yeong-
seung

male Management in general • Fmr. President, Kyunghyang Shinmun
•  Non-standing director, Samsung Media 

Foundation

• Independent Director of the Company 2018.03~
2024.03

1

Outside Lim Jong-
ryong*

male Management in general Former official 
of financial, 

governmental, 
and stock trading 

institutions (Type 4)*

• Fmr. Director, Prime Minister’s Office
• Fmr. Chair, Financial Services Commission
• Fmr. Advisor, Yulchon Law Firm
•  Independent Director of the 

Company(2021~present)

•  Independent Director, Samsung 
Securities(2021~present)

•  Distinguished Professor, School 
of Economics, Seoul National 
University(2022~present)

2021.03~
2023.03

Outside Yeo Mi-
suk

female Management in general •  Fmr. Chief Policy Review Officer, Office of 
Court Administration

• Fmr. Chief Judge, Seoul Central District Court

•  Fmr. Professor, Graduate School of 
Law, Hanyang University

• Independent Director of the Company
•  Independent Director, LG Energy 

Solution

2021.03~
2024.03

(*)  Director Lim Jong-ryong, who has had over five years of experience serving in supervisory capacities at various governmental institutions, met the qualifications required of an Audit Committee member pursuant to article 542-11.(2) of the Commercial Act and 
Article 37.(2) of the Enforcement Decree for the same Act.

Board of Directors 
Composition Information
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ORGANIZATIONAL STRUCTURE

MEETING DATE ISSUES ON AGENDA

1st 2022.01.20 • Safety and health plans for 2022

2nd 2022.02.11 • Financial statements and business report on FY112 • Changes to rules governing Board

3rd 2022.03.10 • Convention of 112th General Assembly of Shareholders • Changes to offices/subsidiaries

4th 2022.03.28 • Review of changes to rules on transactions with stakeholders • Appointment of members to Board committees

5th 2022.05.09 • Donations

6th 2022.08.08 • Appointment of Compliance Officer

7th 2022.11.07 • Changes to rules of the ESG Committee
• Changes to offices/subsidiaries

• Changes to location of the main office

8th 2022.12.15 • Changes to rules on transactions with stakeholders
• Ceilings on private loans and short-term borrowings in 2023

• Approval of transactions with stakeholders in 2023

•  Develops agendas of issues for Board meetings and analyzes 
legal and other evidence necessitating decision-making on 
those issues.

•  Holds pre-Board meeting briefings, handling and answering 
questions.

•  Keeps minutes of Board meetings and relays Board’s 
decisions and announcements to affected departments.

•  Supports the Audit Committee’s work by evaluating and 
monitoring risk management and internal control systems.

•    Regularly and frequently inspects compliance practices.
•    Supports the tasks of the Compliance Officer.
•  Provides online and offline compliance training.
•  Supports and strengthens compliance management 

practices.

BOARD OF DIRECTORS

Compensation Committee ESG Committee
Internal Accounting 

Management Committee
Audit Committee Non-executive Director 

Candidates Nomination Committee

SUPPORT UNITS FOR INDEPENDENT DIRECTORS

Audit Committee secretariatFinance department Compliance Support Unit

GOVERNANCE
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GOVERNANCE

BOARD OF DIRECTORS COMMITTEES

Compensation 
Committee

ESG Committee
Internal Accounting 

Management 
Committee

Audit Committee

Non-executive 
Director Candidates 

Nomination 
Committee

BOARD OF DIRECTORS

BOARD MEMBERS’ COMMITTEE ACTIVITIES

The committees of the Board play an important role in ensuring the transparency and 
professionalism of the governance structure at CJ Logistics. Independent directors make up 
at least 50 percent of membership on every committee. The Audit, Independent Director 
Nomination, and Internal Trade Committees, in particular, are made entirely up of Independent 
directors as the ability of these committees to check and balance against the management is 
crucial. In 2022, the committees held 10 meetings in total to discuss and resolve on 14 major 
issues. The average attendance rates were 98.0 percent among Inside director and 100 percent 
among Independent directors. The details of committee meetings and attendance are published 
annually as part of the yearly business report.

COMMITTEE DIRECTOR TYPE DIRECTOR DESCRIPTION

Compensation 
Committee

Inside director(Chair) KANG Sin Ho •  Founding purpose: To determine the 
compensation policy for directors and ensure 
the fairness of performance indicators used to 
determine long-term incentives

•  Authorities: Determines the compensation 
policy and performance evaluation policy (for 
long-term incentives) for directors.

Inside director MIN Yeong-hak

Inside director SHIN Yeong-su

JEONG Gab-yeong

SONG Yeong-seung

Independent director LIM Jong-ryong

YEO Mi-suk

Internal 
Accounting 
Management 
Committee

Independent 
director(Chair)

LIM Jong-ryong •  Founding purpose: To determine and ensure 
the transparency of transactions with 
subsidiaries and other stakeholders that may 
present conflict of interest issues

•  Authorities: Reviews issues of transactions subject 
to the Fair Trade Act and the Commercial Act, as 
well as other issues deemed to necessitate review 
by the Board/committee.

Independent director JEONG Gab-yeong

Independent director SONG Yeong-seung

Independent director YEO Mi-suk

ESG 
Committee

Inside director(Chair) KANG Sin Ho •  Founding purpose: To promote the interests 
of stakeholders and enhance the value of the 
company through ESG management strategies

•  Authorities: Identifies various ESG-related 
issues and topics, reviews the company’s 
ESG management and strategies, evaluates 
achievements and shortcomings, and reviews 
decisions thereof.

Inside director SHIN Yeong-su

Independent director JEONG Gab-yeong

Independent director SONG Yeong-seung

Independent 
director(Chair)

LIM Jong-ryong

Independent director YEO Mi-suk

Audit 
Committee

Independent 
director(Chair)

JEONG Gab-yeong •  Founding purpose: To audit the accounting and 
other business practices of the company

•  Authorities: Conducts audits and inspections 
of accounting and other general matters.

Independent director SONG Yeong-seun

Independent director LIM Jong-ryong

Independent director YEO Mi-suk

Non-executive 
Director 
Candidates 
Nomination 
Committee

Independent director JEONG Gab-yeong •  Founding purpose: To nominate candidates for 
Independent directorship in a fair manner

•  Authorities: Nominates candidates for 
Independent directorship to the general 
assembly.

Independent 
director(Chair)

SONG Yeong-seun

Independent director YEO Mi-suk

MEETING 

DATE
COMMITTEE ISSUES UP FOR DISCUSSION STATUS

22.03.10 Compensation 
Committee

Rates of adjustment to annual salaries for directors in 
2022

Approved

22.03.10 ESG Committee Approval of ESG Management Strategy Approved

22.11.07 ESG Committee Changes to the ESG management system Approved

Roadmap for the Adjustment to Climate Change Approved

Strategy for strengthening responses to ESG evaluators Approved

22.12.15 Internal Transaction 
Committee

Changes to rules of transactions with stakeholders for 2022 Approved

Transactions with stakeholders in 2023 Approved
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DETAILS

• Frequency: Twice a year
• KPI management: KPIs set and achieved
• Task management

• Compliance management
• Internal accounting compliance

MANAGEMENT 

PERFORMANCE 

EVALUATION

PERFORMANCE EVALUATION AND COMPENSATION FOR THE MANAGEMENT

•  CJ Logistics regularly evaluates the performances of internal and Independent 
directors.

•  The company forbids the Board from making decisions that may extenuate or 
resolve any accountability/liability that a director may hold in relation to the 
company.

• Sales revenue
• Operating income
• Income before taxes
• Net borrowings

• Increasing lead over competitors
•  Enhancing capabilities for innovative 

growth
• Securing engines for future growth
• Developing talents

•  The basic annual salary of each director is to be decided in accordance with the 
Board-approved rules of compensation and with the table of permissible ranges 
of compensations for directors, after the Compensation Committee reviews salary 
adjustment rates and possible promotions according to key performance indicator 
(KPI) grades, the relative importance of the director’s roles and responsibilities, and 
the relative scale of the director’s contribution to the company.

•  Bonuses for each director are determined according to the Board-approved 
rules and on the basis of the quantitative metrics (sales, operating income, 
etc.) concerning revenue and the non-quantitative indicators of the director’s 
contribution to the company.

•  Welfare benefits: Welfare benefits or monetary equivalents thereto are determined 
and provided according to the Board-approved rules.

THE AUDIT COMMITTEE

The Audit Committee at CJ Logistics consists of four Independent directors, in accordance with 
the requirement of Article 412-2.(2) of the Commercial Act. As demanded by Article 542-11.(2) of 
the same Act, the committee has an accounting/finance expert and is chaired by an independent 
director. In light of Article 542-11.(3) of the same Act, directors with disqualifying factors (e.g., 
being close to the largest shareholder) have been excluded from the committee’s membership. 
There are support units assembled to help the Audit Committee with various tasks, including the 
identification and development of issues for the agendas and analysis of legal and other evidence 
requiring decision-making, as well as the facilitation and record-keeping of resulting Board meetings, 
so that member directors can better focus on auditing tasks. The company regularly educates and 
trains the Audit Committee’s members, including the two training sessions held in 2022 on internal 
accounting management, both of which were attended by all the committee members.

DIRECTOR TYPE NAME ROLE/POSITION FIELD OF EXPERTISE

Independent director JEONG Gab-yeong Management in general

Independent director SONG Yeong-seung Management in general

Independent director LIM Jong-ryong Management in general Former official of financial, governmental, 
and stock trading institutions (Type 4)

Independent director YEO Mi-suk Management in general

AUDIT COMMITTEE ACTIVITIES

DATE TOPICS FOR MEETINGS STATUS ATTENDANCE RATE

2022.02.11 Internal accounting management as practiced today Reported 100%

2022.03.10 Year-end audit results for 2021 Reported 100%

Internal accounting management as practiced today Reported 100%

2022.05.09 Governance organization communication Reported 100%

2022.08.08 Governance organization communication Reported 100%

2022.11.07 Governance organization communication Reported 100%

2022.12.15 Governance organization communication Reported 100%

TRAINING 

DATE
HOST DESCRIPTION ATTENDANCE RATE

2022.05.09 Audit Committee secretariat/finance 
personnel

Internal accounting management and its 
operation

100%

2022.11.07 Audit Committee secretariat/finance 
personnel

Internal accounting management and its 
operation

100%

Performance 
evaluation

Compensation

VALUE-ADDED (FINANCIAL)
MAINTAINING SUPERIOR 

COMPETITIVENESS (NON-FINANCIAL)

GOVERNANCE
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CJ LOGISTICS’ SHAREHOLDERS

SHAREHOLDERS

As of December 31, 2022, CJ Logistics had issued 22,812,344 shares of common stock. The 
company has not issued any other types of stocks to date. As its Articles of Incorporation 
indicates, each share accords the shareholder one voting right. All shareholders are thus 
guaranteed a fair and proportional right to vote. The company communicates regularly with major 
shareholders well as all small shareholders as part of its efforts to protect shareholders’ rights as 
required by law.

SHAREHOLDER COMMUNICATION

CJ Logistics convenes a general assembly each year to share updates on its business and 
management performance and hear shareholders’ perspectives. The company has entrusted the 
Korea Securities Depository (KDS) with managing its electronic voting procedure, as required 
by Article 364-4 of the Commercial Act. The electronic voting system enables shareholders to 
exercise their voting rights more conveniently, without attending general assemblies in person..

DIVIDENDS

The Articles of Incorporation indicates CJ Logistics’ dividend policy. The Board of Directors 
decides the deadline by which shareholders eligible for dividends are to be determined, and 
dividends are announced two weeks prior to payout.

SHAREHOLDER NUMBER OF SHARES HELD EQUITY RATIO

CJ CheilJedang 9,162,522 40.16

National Pension Service 2,025,977 8.88

Naver 1,791,044 7.85

Treasury 2,867,456 12.57

Other 6,965,345 30.53

Total 22,812,344 100.00

CJ CHEILJEDANG

40.16%

9,162,522

NATIONAL PENSION SERVICE

8.88%

2,025,977

At KRW 500 
per share

(Unit: KRW million)

2022

997

22,812,344

GOVERNANCE

TREASURY

12.57%

2,867,456

NAVER

7.85%

1,791,044

OTHER

30.53%

6,965,345
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ETHICS AND COMPLIANCE

COMPLIANCE

‘CJ’S PROMISES’

CJ Logistics has enacted “CJ code of Business conduct” which is a Code of Conduct to be followed by all employees and executives of CJ Logistics and other companies of the CJ Group. The Code 
provides clear guidelines on how executives and employees are to conduct themselves, ethically and legally, in their relations with customers, shareholders, one another, competitors, suppliers, nations, 
and local communities. CJ code of Business conduct demands conduct on a higher standard than legally required, prompting executives and employees to commit themselves to fostering a respectful, 
healthy, and flourishing ecosystem for the industries in which CJ Logistics provides its “ONLYONE” products and services.

OUR PROMISE TO CUSTOMERS

We promise to provide our “ONLYONE” products and services to customers in an ethical 
and honest manner, and protect our customers’ data in security.

01

OUR PROMISE TO SHAREHOLDERS AND INVESTORS

We promise to comply with all the rules, and rigorously monitor against internal trades, 
upholding the company’s policy on confidentiality and trade secrets.

02

OUR PROMISE TO ONE ANOTHER

We promise to develop and maintain healthy and safe work environments and treat one 
another with mutual respect.

03

OUR PROMISE TO OUR PARTNERS

We promise to compete fairly, to establish a healthy and equal culture of business relations, 
and to treat our suppliers fairly and respectfully.

04

OUR PROMISE TO THE INTERNATIONAL COMMUNITY

We promise to respect human rights, to protect the natural environment, to do our share 
in achieving valuable social ideals, to abide by the international order of commerce, and to 
comply with the laws of the nations in which we operate.

05

CJ Logistics Corporation 
Compliance Policy
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THE COMPLIANCE SYSTEM OVERSEEN BY THE COMPLIANCE MANAGEMENT 

COMMITTEE

Compliance is the foremost principle pursued by businesses as they strive to establish 
transparent, fair, and ethical systems and management cultures. CJ Logistics’ efforts to boost 
compliance have included, among others, introducing the Compliance Program in 2017 so as to 
urge participants to voluntarily commit to ensuring fair trade and transactions.
The company also carries out a wide range of activities to identify and resolve compliance risks 
across its sites of operations in Korea and worldwide, and to foster the will of employees and 
executives to internalize a commitment to compliance. Compliance leaders are appointed and 
given regular training on the undertaking of realistic and practical activities related to compliance. 
The Compliance Management Committee also underpins these efforts to establish a culture of 
compliance.
CJ Logistics will continue to steer a commitment to ethical practices in all its relations with 
customers, shareholders, employees, and the international community through its compliance 
system. The company is well aware that ethical management is the key to earning the public’s 
trust and admiration, and is necessary for sustainable growth.

COMPLIANCE MANAGEMENT SYSTEM CERTIFICATE (ISO37301)

CJ Logistics obtained the ISO 37301 certificate in 2021 for its systematic commitment to 
compliance. The certificate was renewed in 2022. These certification efforts keep the company 
striving to achieve innovative and sustainable growth by ensuring systematic management of risks 
and ethical issues.

8ELEMENTS

Below are the eight key elements of CJ Logistics’ compliance culture and commitment to 
fair trade.

COMPLIANCE MANAGEMENT COMMITTEE’S OPERATING PROCESS

Setting principles and declaring compliance management

Establishing rules of compliance and supporting their application

Monitoring and inspecting compliance

Evaluating and reporting on compliance management

Reviewing and deciding on necessary changes
Sanctions against violating 
fair trade laws

Compliance standards and 
protocols

01

Sustained and systematic 
compliance training

05

Appointment of compliance 
managers

03

07

CEO’s will to compliance and 
support

02

Internal surveillance
system

06

Voluntary Compliance
Manual

04

Performance evaluation and 
improvements

08
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INTERNAL COMPLIANCE TRAINING

COMPANY-WIDE COMPLIANCE TRAINING
All executives and employees were trained on CJ Logistics’ efforts to prevent corruption, ensure 
fair transactions, protect private and sensitive information, enhance members’ awareness of the 
fair trade policies and regulations, and prevent unreasonable cancellation of orders pursuant 
to the subcontracting law. All the training sessions recorded an attendance rate of at least 
90 percent. Regular and diverse compliance training courses form an important aspect of the 
company’s efforts to establish a culture of compliance.

TRAINING FOR HARBOR LOCATIONS ON PREVENTING COLLUSION

CJ Logistics also organized special training sessions for the executives and employees of its five 
harbor offices/subsidiaries, raising their awareness of unfair and illicit collusive behavior and 
instilling in them the importance of vigilance against such practices. The company also provided 
compliance training customized to specific groups, such as the sales and planning departments, 
the TES Innovation Center, as well as new hires.

PRODUCING COMPLIANCE CONTENT AND REFERENCES

The company produces and publishes various references and forms of content, all available from 
the CJ Campus, so that employees can always access and learn about compliance issues. The 
content published so far include summaries of the latest court cases on fair trade, a guideline 
on how to write up contracts, and tips on how to cancel corrupt/illegal demands for favors 
prohibited under the subcontracting laws.

REINFORCING COMPLIANCE ACTIVITIES

CJ Logistics believes compliance activities are essential to keeping its stakeholders—customers, 
investors, employees, partners, and the international community at large—properly informed 
and oriented in relation to their roles and responsibilities. The company began publishing the 
Compliance Letters newsletter in March 2021 to provide employees with up-to-date guidelines 
and analyses on the developing trends in legislation and regulation. The Legal Affairs office also 
provides an internal bulletin board and an email newsletter so that employees can readily access 
and view information on fair trade.
Reports alleging violations of compliance are reviewed for their severity and to determine appropriate 
disciplinary actions. Completing compliance training is also a key criterion of performance evaluation 
for all executives and employees. The company holds annual Compliance Management Committee 
meetings, in addition to monitoring and expanding its compliance system, distributing updated 
guidelines and information, as well as planning and providing compliance training.

Anti-corruption, fair trade, 
and privacy protection

Fair trade laws Ban on unreasonable cancellation of 
orders pursuant to subcontracting law Group-specific compliance training

95.26%

Targets Targets Targets Targets

3,757
3,9073,887

3,499

96.97%

Graduation rate Graduation rate Graduation rate Graduation rate

90.61% 99.09%

Graduates Graduates Graduates Graduates

3,643 3,722
3,522 3,467

COMPLIANCE TRAINING DETAILS
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THE GROUP-WIDE REPORTING SYSTEM

CJ Logistics provides a group-wide integrated reporting system to ensure compliance with its 
management philosophy and Code of Conduct. Users can access the reporting system through 
various channels, including the CJ Group’s ethical management website, official website, and 
intranet. All reporters’ identities are protected and kept confidential so as to protect them against 
potential reprisal. CJ Logistics continues to encourage open and free reporting as part of its 
compliance efforts.

MAJOR COMPLIANCE ACTIVITIES AND THE BOARD OF DIRECTORS’ STANCE

CATEGORY DATE DESCRIPTION STATUS
ATTENDANCE

RATE

Compliance 
system-
building

Ongoing •  Establishing compliance-related KPIs for members of 
management

•  Sharing CEO’s message marking two years of Code of 
Conduct and requiring all executives and employees to sign 
a pledge of commitment to ethical management

•  ISO 37301 certificate evaluation for renewal of the 
certificate

Approved 83%

Sharing 
compliance 
guidelines 
and 
information

Ongoing •  Developing and distributing guidelines on monopoly 
regulation and fair trade laws, including recent amendments 
and implications for the company’s operations

•  Developing and distributing guidelines on use of corporate/
personal seals, introducing tighter control over use of seals 
on official documents

•  Establishing protocols and standards for contracting 
suppliers

    -  Amendments to 14 standard contracts for contracting in 
light of changes to subcontracting laws

    -  Guidelines on TES-related standard contracts, standard 
agreements on confidentiality, and issuing requests for 
technical references/data

    -  Standard contract for construction contracting in line 
with Framework Act on Construction Industry

Approved 100%

Compliance 
training

Ongoing • Establishing annual training plans
•  Developing/publishing/providing learning content and 

materials
    -  Latest court cases on fair trade
    -  Contract-writing guidelines for personnel in charge
    -  Prohibition of unreasonable cancellation of orders under 

subcontracting laws
• Training all executives and employees
    -  February: Serious Accidents Punishment Act
    -  May: Unlawful collusion
    -  June: CJ’s anti-corruption, fair competition and privacy 

protection policies
    -  August: On-site training on unlawful collusion for P&D 

offices in Chungnam, Gwangyang, and Pohang
    -  September: On-site training on unlawful collusion for 

P&D offices in Incheon and Ulsan
    -  November: Patent process and infringements, group-

specific essential compliance training, and prohibition 
of unreasonable cancellation of orders under Fair 
Transactions in Subcontracting Act

Approved 100%

• Anonymous write-ups
•  write-ups with  

disclosure 
• K-Whistle
• mail and fax

•  Protect 
whistleblowers.

•  Forbid reprisals against  
whistleblowers. 

•  Reward 
whistleblowers.

REPORTING FORMS 

AND CHANNELS

WHISTLEBLOWING 

POLICY
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COMPANY-WIDE RISK MANAGEMENT

THE COMPANY-WIDE RISK MANAGEMENT SYSTEM

CJ Logistics seeks to deal proactively with risks that may affect its management and operations 
by establishing and enforcing a risk management system. The Risk Management Task Force 
(RMTF), in particular, identifies and detects financial and non-financial risks affecting the 
company’s operations, employees and executives, and customers so that if and when risks do 
occur, they can be managed promptly.
The RMTF reports directly to the CEO and is comprised of members drawn from the offices of 
Management Support, Strategic Support, Personnel Support, and Legal Affairs. When a major 
risk arises, the task force shares it with the rest of the CJ Group without delay, maintaining 
constant communication with the Group Situation Room.   

RISK MANAGEMENT

RISK MANAGEMENT ORGANIZATION

CJ Logistics is making efforts to strengthen its preemptive risk response and prevent a recurrence 
afterwards. In preparation for risk, the company establishes a company-wide crisis response 
room with the CEO as the emergency committee chairman and the emergency committee 
members. The company organizes a crisis response team to take prompt action based on the 
company-wide cooperation system.

RISK MANAGEMENT ORGANIZATION

RISK MANAGEMENT PROCESS

Risk arises
Affected 

department

Competent department 
(according to risk 

category)
CJ Logistics

CEO

EMERGENCY COMMITTEE 

VICE-CHAIRMAN 

RMTF

EMERGENCY 

PREPAREDNESS COMMITTEE  

(LEGAL AFFAIRS, 

BUSINESS OFFICER, 

BUSINESS MANAGER, 

COMMUNICATION OFFICER, 

HUMAN RESOURCES OFFICER) 

Situation Analysis 
Group

External Affairs 
Team

Volunteer 
Support Group

On-site response/
recovery support

Accident 
Investigation Team

Risk Generating Department (Ex. Distribution Center, etc.)
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REINFORCING RISK MANAGEMENT

CJ Logistics is establishing an integrated risk management system to cope with company-wide 
risks that may occur during management activities. Risk management includes management of 
operational risks, market risks, regulatory risks, labor-management problems, illegalities, safety 
environments, etc. And We manage the risks of customer complaints and information leakage, 
collect stakeholder feedback to further manage non-financial risks identified in the criticality 
assessment.
In addition, to systematically respond to risks by risk factor, we are divided into three stages 
(R1, R2, R3) and establish response guidelines including management processes and action 
guidelines for each response stage. CJ logistics is making efforts to effectively respond to risks by 
introducing a mobile reporting system that enables immediate reporting and response regardless 
of location and time.

RISK CATEGORY RISK TYPE RISK FACTORS (EXAMPLES)

Operations Operational risks Organizational process designs

Market risks Market conditions, interest rates, liquidity

Regulatory risks Changes in policy/regulations

Employees and 
executives

Labor relation risks Strikes, interruptions, disputes

Corruption risks Unfair trade, bribery, embezzlement, sexual harassment

Safety and environmental 
risks

Casualties, equipment losses, contamination, natural 
disasters

Customers Customer relation risks Complaints, objections

Privacy risks Unauthorized leakage, system interruptions

Non-financial risks Non-financial risks identified for severity evaluation

ENHANCING COMPANYWIDE CAPABILITIES

As part of its efforts to enhance companywide capabilities for managing risks and encouraging 
the culture of risk management, CJ Logistics regularly trains all executives and employees on such 
subjects as safety and health, sexual harassment, disability awareness, information security, fair 
trade, and compliance, in addition to providing training tailored to specific groups’ needs. The 
company also educates employees on preventing and managing safety accidents and on avoiding 
corruption and abuse of power. Roundtables are regularly held between the management and 
employees so that discussion can take place companywide on foreseeable risks and how to 
prevent them.

MANAGING TAX RISKS

CJ Logistics performs all its duties of taxation as a faithful taxpayer, ensuring compliance with 
all tax laws in Korea and abroad. The company also publishes the details of its tax compliance in 
detail. Its tax organization reviews various tax-related risks as it makes tax decisions.

INTERNALIZING THE CULTURE OF RISK MANAGEMENT
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COMPANY-WIDE RISK MANAGEMENT

SENSITIVITY SCENARIO ANALYSIS

CJ Logistics stays ahead of foreseeable financial risks affecting its shipping, overseas, and parcel operations, including foreign exchange risks and interest rate risks. The company also conducts 
sensitivity analyses to determine which of these financial factors serve their advantage and which could cause financial losses.The company publishes these analyses in its annual business reports. The 
company also analyzes and predicts the financial implications of climate risks using RCP scenarios with updated resolutions based on recent changes in greenhouse gas emission concentrations and 
prediction models. These analyses enable CJ Logistics to manage its risks more systematically by forecasting likely changes in the future business environment.

POTENTIAL 

RISK
CATEGORY DESCRIPTION IMPLICATIONS ACTIONS IN PROGRESS

Rural 
extinction and 
urbanization

Geopolitical/
social

•  The plummeting birth rates in Korea, particularly in the 
countryside, will cause the number of jobs to drop for young 
people, causing them to continue their exodus to the Seoul-
Gyeonggi region.

•  The resulting inequality between the Seoul-Gyeonggi region 
and the rest of Korea will cause local economies to collapse 
and infrastructure to grow outdated.

•  Costs: The shrinking of local population will increase costs of 
local logistics and reduce productivity.

•  Operations: The over-concentration of population in the 
Seoul-Gyeonggi region cause delays and compromise 
customers’ satisfaction.

•  Operation: The rising workload may affect the health of 
delivery workers and hurt local suppliers.

•  TES Innovation Center:
    -  Researches and develops future technologies, algorithms 

for logistical optimization, and IT infrastructure toward 
maximizing productivity and minimizing costs.

    -  Optimizes order picking, manual delivery, and AMR-based 
robotic systems collaborating with humans to resolve over-
concentration issues.

•  Company: 
    -  Invests in the creation of new logistics centers, etc., in local 

communities to keep providing employment.

Natural 
disasters and 
other extreme 
climate events

Environmental •  Greenhouse gas emissions and resulting climate change are 
increasing the frequency and severity of climate events.

• These natural factors increase uncertainty over operations.

•  Operations: Bad weather conditions and damage to 
infrastructure (e.g., roads) can exert profound impacts on 
logistical services, while directly affecting customer services, 
workers, and internal resources.

•  Costs: Safety and insurance costs will likely increase as human 
societies struggle to prepare for increasingly unpredictable 
climate events.

•  Business Continuity Plan (BCP):
    -  Establish BCPs and competent risk management systems 

across sites of operations to minimize potential losses.
    -  Analyze climate risks through climate governance.
•  Personnel training:
    -  Regularly train safety managers and other personnel on 

safety management
    -  Train truck drivers, etc., on safety.

Loss of 
biodiversity

Environmental •  Biodiversity Convention, Ramsar Convention, Convention 
against Desertification, etc., are forcing changes in domestic 
laws and regulations and raising demand from direct/indirect 
stakeholders.

•  The construction and operation of resorts, etc., raise concerns 
over irreversible losses of natural capital/biodiversity.

•  The loss of biodiversity can also adversely affect sourcing and 
carbon emissions.

•  Operations/costs: Loss of biodiversity can limit the company’s 
resort business and/or cause the company to incur additional 
costs to curtail losses.

•  Regulations: Loss of biodiversity can also lead to more lawsuits 
from the public/civil society.

•  Reputation: Loss of biodiversity may tarnish the company’s 
reputation and standing with local communities.

•  Evaluate and identify biodiversity risks throughout business 
processes.

•  Assess environmental impacts of business locations and 
reduce/mitigate risks.

•  Work with outside parties to conserve biodiversity (e.g., by 
developing carbon offset forests).
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ENVIRONMENT

GREENHOUSE GAS EMISSIONS

SUBJECT UNIT　 2020 2021 2022

Direct and indirect emissions (Scope 1+2) tCO2eq 227,719 228,274 228,512

Direct emissions (Scope 1) tCO2eq 123,199 118,551 112,736

Indirect emissions (Scope 2) tCO2eq 104,520 109,742 115,776

Indirect emissions (Scope 3) tCO2eq 0 311,719 336,087

Emission intensity (Scopes 1 + 2) tCO2eq 2.1 2.0 1.9

Emission intensity (Scope 1) tCO2eq/KRW 100 million 1.14                1.05               0.93

Emission intensity (Scope 2) tCO2eq/KRW 100 million 0.97 0.97               0.95

Annual sales KRW 100 million 107,811 113,437 121,307

Emissions reduced (Scopes 1 + 2) tCO2eq 0 0 0

ENERGY CONSUMPTION

SUBJECT DESCRIPTION UNIT 2020 2021 2022 

Energy 
consumption(*) 

newable + renewable energy 
consumed

TJ 4,001 4,039 4,095

Nonrenewable 
energy 
consumption

Nonrenewable fuel-
generated energy consumed

TJ 1,868 1,764 1,676

Nonrenewable energy 
purchased and consumed

TJ 2,152 2,293 2,419

Renewable 
energy 
consumption

Renewable fuel-generated 
energy consumed

TJ 0 0 0

Renewable energy 
purchased and consumed

TJ 0 0 0

Renewable energy auto-
generated and consumed

TJ 0 0 0

Energy consumption intensity TJ/KRW 100 million 0.04 0.04 0.03

Electricity consumption TJ 2,152 2,293 2,419

Electricity 
purchase

Renewable electricity 
purchased and consumed

TJ 0 0 0

Renewable 
electricity

Renewable electricity auto-
generated and consumed

TJ 0 0 0

(*)  Total energy consumption is the sum of energy consumed as indicated on the energy bill details, and differs from the 

nonrenewable energy consumption due to rounding/truncation.

WATER CONSUMPTION AND WASTEWATER GENERATION

SUBJECT DESCRIPTION UNIT　 2020 2021 2022

Water intake Ton  812,626  788,452  770,392

Waterworks Ton  158,029  180,395  138,483

Surfacewater Ton  362,738  293,059  260,340

Groundwater Ton  291,859  314,998  371,569

Seawater Ton 　0 0　 0　

Water discharge Ton  233,780  233,698  214,298

Water 
consumption

Ton  578,846  554,754  556,094

Water recycled Ton 　0 0 0　

Water stress areas Water intake % 　60.9 50.8　 49.5　

Water consumption % 　76.4 66.2 59.9

POLLUTANT DISCHARGE(*) 

SUBJECT DESCRIPTION UNIT　 2020 2021 2022

Air pollutant 
discharge

Nitrous oxides (NOx) Ton - - -

Sulfur oxides (SOx) Ton - - -

Dust Ton - - -

Carbon oxides Ton - - -

Heavy metals Ton - - -

Ammonia (NH3) Ton - - -

Volatile organic compounds (VOCs) Ton - - -

Persistent organic pollutants (POPs) Ton - - -

(*) CJ Logistics is not a business subjected to laws controlling significant amounts of pollutant discharge.
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ENVIRONMENT

WASTE GENERATION

SUBJECT DESCRIPTION UNIT 2020 2021 2022 

Waste generation Ton 61,694 97,518 128,352

General waste Ton 61,694 97,518 128,352

Total general waste 
used/reused

Ton 61,598 96,340 127,504

Incinerated 
(energy recovered)

Ton 0 0 32

Incinerated 
(energy unrecovered)

Ton 0 0 802

Landfill Ton 0 0 0

Hazardous waste generated Ton 0 0 0

Designated waste Ton 0 0 0

Recycled Ton 0 0 0

Incinerated 
(energy recovered)

Ton 0 0 0

Incinerated 
(energy unrecovered)

Ton 0 0 0

Landfill Ton 0 0 0

Waste intensity Ton/KRW 100 million 0.57 0.86 1.06

Waste disposal Ton 0 0 0

Construction waste Ton 0 0 0

Hazardous waste Ton 0 0 0

(*) Data from construction activities added to the reported amounts beginning in 2022.  

ENVIRONMENTAL MANAGEMENT

SUBJECT UNIT 2020 2021 2022 

Eco-friendly purchases KRW million 0 0 273

Violations of environmental laws N 0 0 0

Investment in eco-friendly infrastructure KRW million 1,811 4,421 1,759 

SITES OF OPERATION CERTIFIED FOR ENVIRONMENTAL MANAGEMENT SYSTEM 

SUBJECT UNIT 2020 2021 2022

ISO 14001 certification rate % 100 100 100

Sites of operation certified Count All All All

Sites of operation acquiring a certificate Count All All All

VIOLATIONS OF ENVIRONMENTAL LAWS AND REGULATIONS

SUBJECT UNIT 2020 2021 2022

Legal/regulatory violations N 0 0 0

Amount of monetary fines KRW 0 0 0

Environment-related debts KRW 0 0 0

(*) Reflecting cases that have been tried and brought to a close as of the date of disclosure.
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SOCIAL

PERSONNEL

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Total number of 
executives and 
employees

Persons        6,290        6,351        6,883

composition Workers without fixed-term contracts Persons 6,006 1,636 6,666

Workers with fixed-term contracts Persons          223          152          144

Executives (registered + unregistered) Persons 61 63 73

Gender 
composition

Male Persons        5,376        5,463        5,883

Female Persons          914          888        1,000

Age 
composition

Under 30 Persons        1,045        1,252        1,173

31 to 50 Persons        4,470        4,252 4,619

50+ Persons          775          847        1,091

HIRING AND HUMAN RESOURCE DEVELOPMENT

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Total hires Persons 314 543 1,188

Gender 
composition of 
new hires

Male Persons 271 463 980

Female Persons 43 80 208

Age composition 
of new hires

Under 30 Persons 113 201 527

31 to 50 Persons 175 325 646

50+ Persons 26 17 15

Turnover Voluntary Persons 138 357 339

% 0.4 4.1 4.9

Employment 
type

Regular Persons 125 296 314

Non-regular Persons 13 61 25

Total turnover % 2.2 5.6 6.5

Executive 
and employee 
absorption(*) 

Logistics Score 79.0 71.9 81.7

Construction Score - - 86.0

Total % 79.0 71.9 82.3

(*)  The work satisfaction and immersion of executives and employees are checked every year through a survey, but it was not 
implemented due to the system reform in 2021.

PERSONNEL TRAINING

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Average training 
hours per person

Hours/persons 44 28 21 

Age Under 30 Hours/persons 82 15 43 

31 to 50 Hours/persons 50 16 19 

50+ Hours/persons 31 12 8 

Gender Male Hours/persons 49 14 19 

Female Hours/persons 74 20 34 

Average cost of 
training per person

KRW/persons 733,330 648,415 942,149
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SOCIAL

DIVERSITY, EQUITY, AND INCLUSION (DEI) EFFORTS

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Gender 
equality

Total senior managers(*) Persons  612  658 710

Women directors(*1) Persons 1 1 0

% 1.69 1.72 0.00

Women senior managers Persons  21  31  41

%  3.4  4.7  5.8

Women junior managers(*2) Persons 193 226 249

% 12.4 14.3 15.7

Women executives and employees within 
STEM departments(*3)

Persons 29 44 61

% 20.0 22.2 24.5

Women executives and employees within 
sales-generating departments(*4)

Persons 597 646 676

% 18.3 19.1 18.8

Average wages for male workers KRW million           68 74 71

Average wages for female workers KRW million 49 57 56

Women’s average wage as percentage of men’s(*5) % 72 77 79

Employees 
(Basic salary)

Male KRW million 290 260 267

Female KRW million 0 0 0

Employees (All) Male KRW million 431 511 423

Female KRW million 0 0 0

Managerial employees 
(Basic salary)

Male KRW million 67 70 73

Female KRW million 60 63 66

Managerial employees 
(ALL)

Male KRW million 82 95 93

Female KRW million 69 81 83

Non-managerial 
employees

Male KRW million 55 58 60

Female KRW million 45 50 51

Minority 
inclusion

Disabled executives and employees Persons 82  78  72

% 1.3 1.2 1.0

Non-Koreans Persons 17 20 18

% 0.3 0.3 0.3

Elderly (aged 55+) Persons  249  272 297

%  4.0  4.3 4.3

Returnees from career discontinuation Persons 0 0 0

% 0 0 0

Veterans Persons 76 72 63

% 1.2 1.1 0.9

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Work-life 
balance

Maternity leaves taken Persons 175 171 190

Returnees after maternity leaves Persons 171 142 167

% 97.7 83.0 87.9

Parenting leaves taken Persons 70 60 65

Returnees after parenting leaves Persons 54 34 24

% 91.5 48.5 40

Returnees working for at least 12 months 
consecutively after returning from leaves

Persons 36 35  32

% 90.0 64.8  94.1

(*) Senior managers: Executives and employees with power of PMDS+ evaluation
(*1) Directorial managers: CEO or other executives in lower two levels
(*2) Junior managers: M-level executives and employees
(*3) STEM departments: TES Innovation Center, Information Security Center
(*4) Sales-generating departments: All departments of the main office except for technical jobs/departments
(*5) Women's wages relative to men's: based on the 22-year business report

HUMAN RIGHTS

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Employees subject 
to collective 
bargaining

% 100 100 100

Human rights 
violations reported

Total count Case 24 4 16

Valid claims Case 24 4 16

SAFETY AND HEALTH

SUBJECT UNIT 2020 2021 2022

Fatalities Case 0 0 0

Lost time injury frequency rate (LTIFR) Case/million hours 1.21 0.75 0.94

Serious accidents Case 0 0 0

Casualties Case 14 9 12

Permanent workers Persons 5,531 5,716 6,150

Total work hours Hours worked 11,535,454 11,922,159 12,826,266
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SOCIAL

DIVERSITY BY POSITION AND LEVEL

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Executives Gender Female Persons 2 1 0

Male Persons 75 73 68

Age Under 30 Persons 0 0 0

30 to 50 Persons 22 18 31

50+ Persons 55 56 37

Nationality Korean Persons 74 70 65

North American, European Persons 3 4 3

Asian Persons 0 0 0

M, D(*) Gender Female Persons 204 247 279

Male Persons 1,730 1,761 1,791

Age Under 30 Persons 0 0 4

30 to 50 Persons 1,623 1,672 1,661

50+ Persons 311 336 409

Nationality Korean Persons 1,930 2,000 2,063

North American, European Persons 3 4 3

Asian Persons 1 4 4

A, S(*) Gender Female Persons 644 614 690

Male Persons 1,795 1,794 2,087

Age Under 30 Persons 914 909 1,063

30 to 50 Persons 1,449 1,418 1,638

50+ Persons 76 81 76

Nationality Korean Persons 2,428 2,399 2,768

North American, European Persons 2 2 2

Asian Persons 9 7 7

Other
(technical, 
contract-based, 
advisory)

Gender Female Persons 64 26 31

Male Persons 1,776 1,835 1,933

Age Under 30 Persons 131 111 108

30 to 50 Persons 1,261 1,190 1,246

50+ Persons 448 560 610

Nationality Korean Persons 1,840 1,861 1,964

North American, European Persons 0 0 0

Asian Persons 0 0 0

(*) A = Clerks, S = Deputy managers, M = Section managers, D = Department heads

ESG DATA

EXECUTIVES AND EMPLOYEES BY NATIONALITY

NATIONALITY UNIT

2020 2021 2022

SUBTOTAL
M RANK OR 

HIGHER
SUBTOTAL

M RANK OR 

HIGHER
SUBTOTAL

M RANK OR 

HIGHER

Korean Persons 6,275 6,332 6,861

Chinese Persons 6 1 6 4 6 4

American Persons 5 4 7 6 5 4

New Zealander Persons 0 0 1 0 1 0

Taiwanese Persons 1 0 1 0 1 0

Vietnamese Persons 1 0 1 0 1 0

British Persons 0 0 0 0 1 1

Australian Persons 0 0 1 0 1 0

Canadian Persons 1 1 1 1 1 1

Philippine Persons 1 0 1 0 1 0

HIRES BASED ON JOB POSTINGS

SUBJECT UNIT 2020 2021 2022

Hires based on job postings Persons 13 42 35

Recruitment rate of Job postings % 38 49 59
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SOCIAL

CSR EFFORTS

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Donations KRW million  3,275  4,279  4,617

Cash donations KRW 100 million  32  34  45

In-kind donations KRW million 0 934 0

Operating cost KRW million 147 28 77

Volunteerism Hours volunteered Hours  24,710  13,492  5,951

Volunteers Persons  3,567  3,754  1,710

Total cost/funds raised KRW million  212  118  54

CUSTOMER SATISFACTION SURVEYS(*)

SUBJECT UNIT 2020 2021 2022

Percentage of satisfied customers % 77 76 76

Cumulative total number of app downloads Ten thousand cases 958 1,340 1,497

(*) Excluding construction.

CUSTOMER COMPLAINT PROCESSING(*)

SUBJECT UNIT 2020 2021 2022

Complaints received Case  852,006  601,701  601,430 

Complaints processed Case  633,149  401,380  441,617 

Success rate % 74.31 66.71 73.43

(*) Excluding construction.

PURCHASES AND SOURCING FROM SUPPLIERS

SUBJECT UNIT
2020 2021 2022

% IN TOTAL PURCHASE

All suppliers %  100.0  116.0  100.0

Harbor and transport %  25.6  24.9  23.7

Logistical storage and allocation %  18.3  18.6  15.3

International forwarding %  8.7  21.6  21.9

Parcel services %  47.4  50.8  39.2

Core suppliers %  22.9  27.9  25.2
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ESG DATA

GOVERNANCE

CONSOLIDATED FINANCIAL STATEMENT (SUMMARY)

(Unit: KRW million)

SUBJECT END OF 2020 END OF 2021 END OF 2022

[Current assets] 2,538,547 2,348,223  2,956,460

Quick assets 2,513,223 2,323,094  2,922,161

Inventory assets 25,324 25,129  34,299

[Non-current assets] 7,104,952 6,645,706  6,736,840

Investment assets 599,947 805,425 681,880

Tangible assets 3,496,201 3,312,064  3,364,174

Usage rights 1,095,621 1,077,274  1,264,518

Real estate investments 104,521 94,512  74,633

Intangible assets 1,636,657 1,191,975  1,197,459

Other non-current assets 172,005 164,456 154,176

Total assets 9,643,499 8,993,929  9,693,300

[Current liabilities] 2,807,607 2,448,916  3,108,760

[Non-current liabilities] 2,795,950 2,528,655  2,550,231

Total liabilities 5,603,557 4,977,571  5,658,991

[Parent company’s controlling interest] 3,338,147 3,565,470  3,570,746

Capital 114,062 114,062 114,062

Capital surplus 2,875,757 2,880,908  2,872,923

Retained earnings 718,060 747,681 924,839

Other capital -284,140 -284,139 -284,135

Other accumulated comprehensive income or losses -85,592 106,958 -56,943

[Non-controlling interest] 701,795 450,888 463,563

Total capital 4,039,942 4,016,358  4,034,309

CONSOLIDATED BALANCE SHEET (SUMMARY)

(Unit: KRW million)

SUBJECT 2020 2021 2022

Sales revenue 10,781,127 11,343,652  12,130,713

Operating income 325,338 343,881 411,787

Net income 142,623 158,280 196,822

Income per share (common stock) KRW 5,683 KRW 1,841  KRW 8,190

Parent company’s controlling interest 123,030 54,742 181,553

Non-controlling interest 19,593 103,538  15,269

Total comprehensive income 93,419 360,962 48,578

REVENUE BY AREA OF BUSINESS

(Unit: KRW million)

SUBJECT 2020 2021 2022 REMARK

Contract logistics 2,567,096 2,673,314 2,742,717 Stevedoring, transport, 
storage, construction, 
maintenance, etc.

Parcel services 3,196,059 3,601,451 3,649,490 Collection, delivery

International forwarding 4,345,364 4,471,079 5,061,205 Stevedoring, storage, 
transport

Construction 672,607 597,808 677,301 Construction, resorts, real 
estate

Total 10,781,127 11,343,652 12,130,713 　
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STRUCTURE

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Board of Directors 
composition

Total Persons 7 7 7

Independent directors Persons 4 4 4

Women directors Persons 0 1 1

Independent 
directors 
composition

Board % 57.14 57.14 57.14

Audit Committee % 100 100 100

Average length of service on Board(*) N. of years 1.1 2.0 2.7

(*) The number of years served by directors serving two terms was included in the calculation of the average length of service on 

the Board starting in 2022.

INDUSTRIAL EXPERIENCES OF BOARD MEMBERS

SUBJECT UNIT 2020 2021 2022

Independent directors/other non-standing directors with 
relevant industrial experiences(*) 

Persons 1 1 1

(*) I.e., the number of Independent directors with requisite accounting and financial experiences and expertise.

OPERATION

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Meetings 
convened

Board N 6 9 8

Regular N 6 7 7

As-needed N 0 2 1

Audit Committee N 5 7 6

Total meetings N 8 13 10

Issues on 
agenda

Put up to Board’s vote Case 23 24 24

Opposed/revised by Independent 
directors

Case 0 0 0

Put up to committees’ votes Case 9 17 14

Attendance 
rate

Board: Inside Directors % 83 92 97

Board: Independent Directors % 96 97 100

Board: Average % 90 95 98

Independent director Nomination 
Committee_Independent directors

% 100 100 100

Compensation 
Committee_Independent directors

% 100 100 100

Audit Committee_Independent 
directors

% 100 100 100

All committees: Inside Directors % 67 90 89

EFFICIENCY OF THE BOARD

SUBJECT UNIT 2020 2021 2022

Minimum required attendance rate % 50+% 50+% 50+%

Directors not allowed to serve in more than four offices 
concurrently

Persons 4 4 4

Offices in which each director may serve concurrently Persons 2 2 2
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GOVERNANCE

COMPENSATION

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Board of 
Directors

Inside Directors KRW million 2,900 3,776 3,730

Independent Directors KRW million 0 0 0

External 
auditors

Non-audit service compensation 
to audit service compensation

% 7.32 5.41 8.70

Auditors KRW million 888 925 1,080

Non-auditors Tax affairs review KRW million 65 30 94

Accounting review KRW million 0 20 0

Audit Committee members KRW million 302 302 302

COMPENSATION PAYOUTS TO BOARD MEMBERS

SUBJECT UNIT 2020 2021 2022

Members Persons 7 7 7

Total compensation KRW million 3,202 4,078 4,032

Avg. compensation per member KRW million 457 583 576

COMPENSATIONS FOR THE CEO AND OTHER EXECUTIVES AND EMPLOYEES

SUBJECT UNIT 2020 2021 2022

Total CEO compensation KRW million          2,147          2,302          2,434

Median compensation for employees KRW million             58             62             68

Multiples Multiples             37             37             36

Average compensation for employees KRW million 64 71             64

Multiples Multiples 34 33             38

SHAREHOLDERS

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Equity ratios Largest shareholder and other 
special relations

% 57.2 56.27 56.89

Registered executives other than 
largest shareholder and other 
special relations

% 0 0.01 0.01

Cash payout propensity % 0 0 5.5

Dividends KRW million 0 0 997

CONTRIBUTIONS AND EXPENSES

SUBJECT UNIT 2020 2021 2022

Associations or tax-exempt organizations KRW million 823 904 947

Total donations and expenditures KRW million 823 904 947

Fair Competition Association KRW million 5 5 5

Korea Integrated Logistics Association KRW million 45 43 32

Seoul Chamber of Commerce and Industry KRW million 102 102 102

Korea Port Logistics Association KRW million 33 33 47

Korea General Association of Business Executives KRW million 36 36 37
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GOVERNANCE

ETHICAL AND COMPLIANCE MANAGEMENT

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Ethical 
management
training

Hours Hours  4,233  4,202  6,360

Trainees Persons  4,233  4,202  6,360

Hours per person Hours/Person 1 1 1

Legal violations RE: Fair competition Case 8 4 1

RE: Anti-corruption Case 0 0 0

RE: Marketing and labeling Case 0 0 0

RE: Information security Case 0 0 0

ETHICAL VIOLATIONS

SUBJECT DESCRIPTION UNIT 2020 2021 2022

Report 
on Ethical 
Management 

Total number of reports Case 179 329 256

Number of valid reports Case 176 275 159

Valid 
Tip 
Number

Report 
on Ethical 
Management 
Relevant 
Validity 

Infidelity/irregularities Case 5 6 3

Supplier grievances Case 149 258 147

Organizational Culture Case 16 2 4

Safety management Case 6 6 2

Others Case 0 3 3

Totals Case 176 275 159

Number of ethical 
management 
reports

Processing Case 0 0 16

Processing Completed Case 176 275 143

Totals Case 176 275 159
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GRI INDEX

The Global Reporting Initiative(GRI) is an international non-profit that was the first in the world to establish reporting standards on corporate sustainability. The initiative came into being in 1997 as 
a result of partnership between the Boston-based environmental group, Ceres, the Tellus Institute, and the UN Environmental Programme. The GRI Guideline is the mostly widely cited standard of 
sustainability reporting worldwide today, having provided a template for the sustainability reports of 15,402 organizations around the globe in 2021.

CLASSIFICATION DISCLOSURE TITLE PAGE REMARK

The organization and its 
reporting practices

2-1 Organizational details 5

2-2 Entities included in the organization’s sustainability reporting 3, 8

2-3 Reporting period, frequency, and contact points 3

2-4 Restatements of information 3

2-5 External assurance 3, 10, 119, 120, 121

Activities and workers 2-6 Activities, value chain, and other business relationships 5, 52~55, 104

2-7 Employees 5, 101

2-8 Workers who are not employees Not disclosed due to sensitive business operations 
information

Governance 2-9 Governance structure and composition 88~89, 106

2-10 Nomination and selection of the highest governance body 84~86

2-11 Chair of the highest governance body (최고 거버넌스 기구) 85~86

2-12 Role of the highest governance body in overseeing the management of 
impacts 

88~89, 95

2-13 Delegation of responsibility for managing impacts (위임) 88~89, 95

2-14 Role of the highest governance body in sustainability reporting 84~90, 95

2-15 Conflicts of interest Business Report

2-16 Communication of critical concerns 87, 95

2-17 Collective knowledge of the highest governance body 84~86

2-18 Evaluation of the performance of the highest governance body 84~90, 95

2-19 Remuneration policies 89

2-20 Process to determine remuneration 89

2-21 Annual total compensation ratio 107
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GRI INDEX

CLASSIFICATION DISCLOSURE TITLE PAGE REMARK

Strategy, policies and practices 2-22 Communication of critical concerns 4

2-23 Collective knowledge of the highest governance body 26, 38, 52, 56, 61 Sustainability-related reports and policies on the 
website

2-24 Evaluation of the performance of the highest governance body 10, 41

2-25 Remuneration policies 13~17, 50~51, 55, 59, 94

2-26 Process to determine remuneration 13~17, 50~51, 55, 59, 94

2-27 Annual total compensation ratio 100, 108

2-28 Membership associations 12, 117

Stakeholder engagement 2-29 Approach to stakeholder engagement 13, 17

2-30 Collective bargaining agreements 49, 102

Disclosures on material topics 3-1 Process to determine material topics 13, 14

3-2 List of material topics 14

3-3 Management of material topics 19~21, 24, 26, 28~36, 47~55, 61~68, 70~74, 
91~94
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GRI INDEX

CLASSIFICATION DISCLOSURE TITLE PAGE REMARK

Economic Performance 201-1 Direct economic value generated and distributed 5, 105

201-2 Financial implications and other risks and opportunities due to climate change 28

Market Presence 202-2 Proportion of senior management hired from the local community 102

Indirect Economic Impacts 203-1 Infrastructure investments and services supported 32, 54, 64~65, 72, 100

203-2 Significant indirect economic impacts 52~55, 100, 104

Procurement Practices 204-1 Proportion of spending on local suppliers 52~55

Anti-corruption 205-1 Operations assessed for risks related to corruption 92~94

205-2 Communication and training about anti-corruption policies and procedures 93~94

205-3 Confirmed incidents of corruption and actions taken 108

Tax 207-1 Legal actions for anti-competitive behavior, anti-trust, and monopoly practices 96

207-2 Approach to tax 96

207-4 Tax governance, control, and risk management Business Report

Energy 302-1 Energy consumption within the organization 31, 32, 35~37, 99

302-2 Energy consumption outside of the organization 31

302-3 Energy intensity 99

302-4 Reduction of energy consumption 30, 32~33, 35~37, 99

Water and Effluents 303-1 Interactions with water as a shared resource 36~37, 99

303-2 Management of water discharge-related impacts 36~37, 99

303-3 Water withdrawal 99

303-4 Water discharge 99

303-5 Water consumption 99

Biodiversity 304-1 Operational sites owned, leased, managed in, or adjacent to, protected areas and areas of high 
biodiversity value outside protected areas

39~40

304-2 Significant impacts of activities, products, and services on biodiversity 39~40

304-3 Habitats protected or restored 39~40

304-4 IUCN Red List species and national conservation list species with habitats in areas affected by 
operations

40
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CLASSIFICATION DISCLOSURE TITLE PAGE REMARK

Emissions 305-1 Direct (Scope 1) GHG emissions 99

305-2 Energy indirect (Scope 2) GHG emissions 99

305-3 Other indirect (Scope 3) GHG emissions 31, 99

305-4 GHG emissions intensity 99

305-5 Reduction of GHG emissions 30, 32, 99

305-6 Emissions of ozone-depleting substances (ODS) 99 No ozone-depleting emissions

305-7 Nitrogen oxides (NOx), sulfur oxides (SOx), and other significant air emissions 99

Supplier Environmental Assessment 308-1 New suppliers that were screened using environmental criteria 52~53

308-2 Negative environmental impacts in the supply chain and actions taken 52~53

Employment 401-1 New employee hires and employee turnover 101

401-2 Benefits provided to full-time employees that are not provided to temporary or part-time employees 48

401-3 Parental leave 48, 102

Labor/Management Relations 402-1 Minimum notice periods regarding operational changes 49, 102

Occupational Health and Safety 403-1 Occupational health and safety management system 61~62

403-2 Hazard identification, risk assessment, and incident investigation 63~65

403-3 Occupational health services 63

403-4 Worker participation, consultation, and communication on occupational health and safety 49, 62

403-5 Worker training on occupational health and safety 67~68

403-6 Promotion of worker health 63

403-7 Prevention and mitigation of occupational health and safety impacts directly linked by business 
relationships

68

403-8 Workers covered by an occupational health and safety management system 61

403-9 Work-related injuries 102

403-10 Work-related ill health 102

Training and Education 404-1 Average hours of training per year per employee 101

404-2 Programs for upgrading employee skills and transition assistance programs 44~45, 50

404-3 Percentage of employees receiving regular performance and career development reviews 45
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CLASSIFICATION DISCLOSURE TITLE PAGE REMARK

Diversity and Equal Opportunity 405-1 Diversity of governance bodies and employees 102~103

405-2 Ratio of basic salary and remuneration of women to men 102

Non-discrimination 406-1 Incidents of discrimination and corrective actions taken 43, 59 Human Rights Management Policy 
on the Website: CJ Promises (Code 
of Conduct)

Freedom of Association and Collective Bargaining 407-1 Operations and suppliers in which the right to freedom of association and collective bargaining 
may be at risk

60 No applicable business locations 
and suppliers

Child Labor 408-1 Operations and suppliers at significant risk for incidents of child labor 60 No applicable business locations 
and suppliers

Forced or Compulsory Labor 409-1 Operations and suppliers at significant risk for incidents of forced or compulsory labor 60 No applicable business locations 
and suppliers

Local Communities 413-1 Operations with local community engagement, impact assessments, and development 
programs

75~82, 104

413-2 Operations with significant actual and potential negative impacts on local communities No such business location

Supplier Social Assessment 414-1 New suppliers that were screened using social criteria 52~53

414-2 Negative social impacts in the supply chain and actions taken 52~53

Public Policy 415-1 Political contributions No political contributions

Customer Health and Safety 416-1 Assessment of the health and safety impacts of product and service categories 68~69, 72

416-2 Incidents of non-compliance concerning the health and safety impacts of products and 
services

108 No violations

417-2 Incidents of non-compliance concerning product and service information and labeling 108 No violations

417-3 Incidents of non-compliance concerning marketing communications 108 No violations

Customer Privacy 418-1 Substantiated complaints concerning breaches of customer privacy and losses of customer 
data

108
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UN SDGS

The Sustainable Development Goals (SDGs)—which was resolved by the member states at the 70th UN General Assembly in 2015—are to be pursued and achieved by 2030. This proposal comprises 
17 common objectives that the entire humankind is encouraged to endorse toward ensuring a sustainable future. Under the slogan, “Leave no one behind,” the United Nations has defined the 17 
overarching goals and 169 specific tasks for the human race to pursue across five areas: humanity, the planet, prosperity, peace, and partnership.

SUSTAINABLE DEVELOPMENT GOAL REPORTED IN 2022 SUSTAINABILITY REPORT

End hunger, achieve food security and improved nutrition, and promote sustainable 
agriculture

• CJ Donors Camp Cooking Contest

Ensure healthy lives and promote well-being for all, regardless of age. • Member Health Management System 
• Health care system for members
•  Work environment risk management system for employees

• Warmth package delivery activities
•  Salvation Army charity donation package delivery assistance
•  Local environmental cleanup volunteer activities

Ensure inclusive and equitable quality education and promote lifelong learning 
opportunities for all.　

• ogistics Innovation Idea PT Competition
• Future Technology Challenge Winners Selection

•  Winter and summer recruitment-linked internship selection
• Open recruitment of local talent

Achieve gender equality and empower all women and female youth. • Maternity leave
• Childcare, child care

• Orange Courier
• Appointment of female Independent directors

Promote sustained, inclusive and sustainable economic growth, full and productive 
employment, and decent work for all.　

• TES Logistics Technology Research Center
• Order Picking Optimization
• Depalletizer system and control method
• Logistics Automation Facility Integrated Management System (WCS)
• Unmanned

•  Support for overseas expansion of small and medium-sized 
venture companies

• Supporting start-up development
• Creating a win-win ecosystem for shared growth
• Newly opened global e-fulfillment center

Build resilient infrastructure, promote inclusive and sustainable industrialization,  
and foster innovation.

• TES Logistics Technology Research Center
• Order Picking Optimization
• Depalletizer system and control method
• Logistics Automation Facility Integrated Management System (WCS)

• Unmanned
•  Support for overseas expansion of small and medium-sized 

venture companies
• Supporting start-up development

Reduce inequality within and among countries. • Human Rights Management
• Creating a culture of respect for human rights

Ensuring sustainable consumption and production patterns • Eco-friendly smart packaging
•  Establishment of plastic reduction circular logistics system

Take urgent action to combat climate change and its impacts.　 • Reduce carbon emissions by 37% by 2030
• Goal of achieving carbon neutrality by 2050
•  Establishment of an eco-friendly transportation system

•  Efficient logistics using optimization algorithms
• Building Energy Efficiency

Promote peaceful and inclusive societies conducive for sustainable development; 
provide access to justice for all; and build effective, accountable, and inclusive 
institutions at all levels.

• 'CJ's Promise'
•  Introduction and operation of fair trade voluntary compliance 

program

• Compliance Management System Certification Renewal
•  In-house compliance training activities and related content 

creation

Strengthen the means of implementation and revitalize the Global Partnership for 
Sustainable Development.

• Solar lantern sharing kit assembly volunteer activity
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TCFD INDEX

The Task Force on Climate-related Financial Disclosures (TCFD) was launched in 2015 by the Financial Stability Board (FSB—an international body of the finance ministers and the heads of the central 
banks of the G20 nations—with the aim of providing a framework and recommendations on how corporations should disclose the impacts of climate change on their financial performances. The 
Recommendations that the task force released in 2017, encompassing all industries, have since been endorsed by over 1,700 financial and non-financial institutes in 77 countries worldwide.

AREA TCFD’S RECOMMENDATION REMARKS AS APPLIED TO CJ LOGISTICS

Governance a) Board’s oversight of climate related risks C1.1b 10, 27

b) Management’s role in assessing and managing climate-related risks C1.2 10, 27

Strategy a) Near, medium, and long-term climate- related risks C2.1a, C2.3a, C2.4a 28~30

b) Impact on business, strategy, and planning C2.3a, C3.4, C3.5 28

c) Resilience of strategy using 2oC or lower scenarios C3.2, C3.3 28

Risk management a) Process to assess climate-related risks C2.1, C2.2 28~30

b) Process to manage climate-related risks C2.1, C2.2 28~30

c) Integration of risk process into overall risk management C2.1, C2.2 28~30

Metrics and targets a) Metrics used to assess climate-related risks C4.2a 31~33

b) Scope 1 and Scope 2 emissions (and Scope 3, where applicable), and related risks C6.1, C6.2, C6.3, C6.5 31~33

c) Targets used by the company to manage climate-related risks and opportunities and performances as measured by them C4.1a, C4.1b, C4.2a 29~32
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SASB INDEX

TOPIC CODE METRIC REFERENCES/ANSWERS

Greenhouse gas 
emissions

TR-AF-110a.1 Gross global Scope 1 emissions 31, 99

TR-AF-110a.2 Discussion of long-term and short-term strategy or plan to manage Scope 1 emissions, emissions reduction targets, and an analysis of 
performance against those targets

31~32

TR-AF-110a.3 Fuel consumed by (1) road transport, percentage (a) natural gas and (b) renewable, and (2) air transport, percentage (a) alternative and
(b) sustainable

(1) No road transport renewable rate 
(2) No air transportation substitution rate

Air quality TR-AF-120a.1 Air emissions of the following pollutants: (1) NOx (excluding N2O), (2) SOx, and (3) particulate matter (PM10) 99

Labor practices TR-AF-310a.1 Percentage of drivers classified as independent contractors Not reporting

TR-AF-310a.2 Total amount of monetary losses as a result of legal proceedings associated with labor law violations none

Employee health and 
safety

TR-AF-320a.1 (1) Total recordable incident rate (TRIR) and (2) fatality rate for (a) direct employees and (b) contract employees 102

Supply chain 
management

TR-AF-430a.1 Percentage of carriers with BASIC percentiles above the FMCSA intervention threshold Not applicable

TR-AF-430a.2 Total greenhouse gas (GHG) footprint across transport modes 840,644 tCO2

Accident and safety 
management

TR-AF-540a.1 Description of implementation and outcomes of the Safety Management System 61~69

TR-AF-540a.2 Number of aviation accidents 0 cases

TR-AF-540a.3 Number of road accidents and incidents 0 cases

TR-AF-540a.4 Safety Measurement System BASIC percentiles for: (1) Unsafe Driving, (2) Hours-of-Service Compliance, (3) Driver Fitness, 
(4) Controlled Substances/Alcohol, (5) Vehicle Maintenance, and (6) Hazardous Materials Compliance

Not applicable
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GLOBAL INITIATIVE

UN GLOBAL COMPACT

Committed to enhancing its corporate social responsibility, CJ Logistics joined the United Nations Global Compact(UNGC) in July 2016, and has since been abiding by the 10 principles of the initiative 
on human rights, labor, environment, and anti-corruption. The company will participate actively in this and other global ESG initiatives, helping to set a global standard on CSR.

AREA PRINCIPLE  CJ LOGISTICS’ ACTIVITIES PAGE

Human rights ①  Businesses should support and respect the protection of internationally 
proclaimed human rights; and

•  CJ Logistics upholds and abides by the UNGC’s Women’s Empowerment Principles and other such international 
initiatives and declarations on human rights.

•  All employees and executives(including those working in the office and in technical jobs) are to undergo anti-
sexual harassment training.

56~60

② Make sure that they are not complicit in human rights abuses. 

Labor ③  Businesses should uphold: the freedom of association and the effective 
recognition of the right to collective bargaining;

• CJ Logistics operates the Labor-Management Council. 49

④ The elimination of all forms of forced and compulsory labour; •  CJ Logistics abides by the International Labour Organization(ILO)’s prohibition of child and forced labor.
•  The company complies with the labor laws in Korea.

118

⑤ The effective abolition of child labor; and

⑥  The elimination of discrimination in respect of employment and 
occupation. 

•  CJ Logistics ensures fairness in performance evaluations and compensations based on meritocratic principles.
•  The company protects victims of sexual discrimination against reprisals for reporting the wrongdoings (i.e., 

providing a confidential reporting system).

45, 107~108

Environment ⑦  Businesses should support a precautionary approach to environmental 
challenges;

•  The company has acquired and maintains a companywide certificate(ISO 14001) on its environmental 
management system.

•  The company uses its emissions control system to keep emissions and energy consumption under target levels.

26~27, 32~33, 
100

⑧  Undertake initiatives to promote greater environmental responsibility; and •  CJ Logistics trains drivers on eco-driving to help them lose fuel-burning driving habits.
• The company operates electric golf carts on its golf courses to help reduce carbon emissions.
•  The company offsets its carbon emissions under the Carbon-Offsetting Forest Development Agreement.
•   The company provides eco-friendly wooden pallets that it has made from wood scraps from its energy forests to 

welfare facilities and other places in need.
•  The company undertakes urban greening projects and invites local child centers’ children to ecological learning.
•  The company’s golf courses have obtained sustainability certificates from the Golf Environment Organization.

32~37

⑨  Encourage the development and diffusion of environmentally friendly 
technologies. 

• The company encourages modal shifts to help make logistics more eco-friendly. 33

Anti-corruption ⑩  Businesses should work against corruption in all its forms, including 
extortion and bribery.

• CJ Logistics implements a voluntary compliance program on fair transactions and trade.
• The company has appointed a Mutual Benefit and Partnership Committee.
• The company has appointed a CSR Committee.

91~94
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CJ LOGISTICS’ HUMAN RIGHTS DECLARATION

CJ LOGISTICS’ HUMAN RIGHTS DECLARATION

CJ Logistics is a global comprehensive logistics company with a mission of to become a successful strategic partner with customers by designing an optimized SCM’ and a vision of ‘a global SCM 
solution provider leading the CPG and e-commerce logistics market with data-based technology capabilities’.
CJ Logistics has the core values and principles of Integrity, Passion, Creativity and ‘Respect’. CJ Logistics firmly believes that respecting the human rights of not only employees, but also various 
stakeholders such as customers, partners and local communities in all business activities is the first step in realizing those principles.
CJ Logistics announced that it complies with global human rights standards by joining the United Nations Global Compact(UNGC) and signing the ‘Women’s Empowerment Principle (WEPs)’. In 
addition, CJ Logistics respects applicable domestic and international norms and standards related to human rights, such as the Universal Declaration of Human Rights, the UN Guiding Principles 
on Business and Human Rights, and the Human Rights Management Guidelines of the National Human Rights Commission of Korea. Furthermore, we strive to comply with human rights, labor, and 
environmental laws and guidelines in each country or region where we are running our business.
To this end, CJ Logistics declares and pledges to put into practice ‘human rights management that guarantees human dignity and values’ as the standard of conduct and value judgment that all 
executives and employees of CJ Logistics must abide by..

CJ Logistics strives to listen to opinions and solve problems via various communication channels including its website(integrated reporting system), groupware(Tong-Tong-Tong), phone counseling for 
customers and online VOC to prevent any potential human rights violations during business activities. In the future, based on the practice of the above principles, we will actively support our human 
rights management to be realized by domestic and foreign stakeholders as well.

March 2022
CEO of CJ Logistics

SHIN HO KANG

•   We should put human rights a top priority based on the principle of Respect in business management and prevent human rights violations proactively. In the event of human rights violation, we should actively provide 
remedies by establishing a remedy system and actively strive for stakeholder participation in the process of operating the system.

•  We should prohibit any discrimination in employment based on disability, gender, religion, nationality, region, status, educational background, age, occupation, etc., and provide a work environment of mutual respect and 
consideration.

•  We should treat our employees humanely in all working environments concerning wages, welfare benefits, maternity protection, and others, and should not allow forced or child labor in any form.
•  We should guarantee the union activities of all CJ Logistics employees and form a labor-management culture of shared growth.
•  We should ensure a safe workplace and work-life balance for our employees and stakeholders.
•  We should actively support the human rights protection not only for our employees, but also for our partners and their employees of our partners to prevent any human rights violation.
•  We should strive to prevent human rights violations of local residents where CJ logistics has its presence, conduct social contribution activities and cooperate with each other to promote the human rights of members of 

society.
•  We should comply with domestic and foreign environmental laws and strive to create an eco-friendly logistics system to achieve carbon neutrality.
•  We should provide the best logistics service to safely deliver customers' valuable assets with convenience.
•  We should strictly manage the personal information of our employees and customers in accordance with relevant laws and regulations.
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GHG VERIFICATION STATEMENT

                                                       

   

온실가스 배출량 검증의견서
Independent Verification Statement

 CJ대한통운(주)
  ㈜한국경영인증원은 CJ대한통운(주)의 2022년 온실가스 배출량(SCOPE1,2)에 대한 검증을 수행하였습니다. 

검 증 범 위  

 CJ대한통운(주)의 운영통제 하에 있는 모든 사업장 및 배출시설을 대상으로 검증

검 증 기 준

 ▪ ISO 14064-1:2006, ISO 14064-3:2006            

 ▪ IPCC Guidelines for National Greenhouse Gas Inventories (2006)

 ▪ 온실가스 배출권거래제의 배출량 보고 및 인증에 관한 운영지침

검 증 한 계

 검증은 기준 및 방법 등을 적용하는 과정에서 발생될 수 있는 고유의 한계를 내포하고 있습니다.

검 증 의 견

 ▪ 온실가스 배출량 검증은 검증기준에 의해 합리적 보증수준을 만족하도록 수행되었습니다. 

 ▪ 검증과정 중 배출량 산정에 중대한 오류가 발견되지 않았으며, 관련 활동자료와 증빙이 적정하게  

    관리되어 산정되었음을 표명합니다. 최종 "적정" 의견을 제시합니다. 

 ▪ 중요도 : 5% 미만 기준 충족

                                                                                      (단위 : tCO2-eq/yr)

    

온실가스 배출량 직접배출(Scope1) 간접배출(Scope2) 총 량 (tCO2-eq)

2022 112,736 115,776 228,492

에너지 사용량 연료 전기 스팀 총 량 (TJ)

2022 1,622 2,419 - 4,025

        ※ Scope 1 및 Scope2 배출량은 환경부에 제출한 명세서 수치임

2023년 6월 8일

KMR_GHG_23006

GHG Verification Statement
Independent Verification Statement

 CJ Logistics Corporation
  The Korea Management Registrar Inc. (hereinafter “KMR”) has conducted the verification on the 

  greenhouse gas (hereinafter “GHG”) emission (Scope 1, 2) of  CJ Logistics Corporation(hereinafter “the 

  Company”) in 2022. 

SCOPE

 Verification of all places of business and emission facilities under the control of the Company

STANDARDS

 ▪ ISO 14064-1:2006, ISO 14064-3:2006             

 ▪ IPCC Guidelines for National Greenhouse Gas Inventories (2006)

 ▪ Guidelines for Reporting and Certification of Emissions in the Greenhouse Gas Emissions Trading Scheme

LIMITATIONS

 The verification has inherent limitations that may arise in the process of applying standards and methods.

OPINION

 ▪ GHG verification has been performed to meet the reasonable assurance level according to the
    verification standards.  
 ▪ We express that no significant errors were found in the calculation of emissions during the 
    verification process, and that relevant activity data and evidence were appropriately managed and 
    calculated. As a result, we express an “qualified” opinion. 
 ▪ Criticality: meets the criterion, which is less than 5%

    

GHGs Emission
Direct emission

(Scope1)
Indirect emission

(Scope2)
Total (tCO2-eq)

2022 112,736 115,776 228,492

Energy Consumption Fuel Electricity Steam Total (TJ)

2022 1,622 2,419 - 4,025

        ※ Scope1&2 emissions are value of GHG submitted to the Ministry of Environment.

                 
    

June 8th, 2023                 Authorized By          

                                                                      
                                         
                                        CEO Eun Ju Hwang

KMR_GHG_23006
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THIRD-PARTY VERIFICATION STATEMENT

CJ Logistics Co., Ltd. (“the Company” or “CJ Logistics”) commissioned DNV Business Assurance 
Korea, Ltd. (“DNV”, “we” or “us”), part of DNV Group, to undertake independent assurance of 
the Company’s Sustainability Report 2022 (the “Report”).

Our Opinion: On the basis of the work undertaken, nothing came to our attention to suggest that the 
Report does not properly describe CJ Logistics’ adherence to the Assurance Principles described below. In 
terms of reliability of the performance data, nothing came to our attention to suggest that these data have 
not been properly collated from information reported at operational level, nor that the assumptions used 
were inappropriate. We believe that CJ Logistics is reporting in accordance with the GRI Standards.

We have reviewed the topic-specific disclosures of GRI Sustainability Reporting Standards 2021, 
which were identified in the process of materiality assessment:

NO. MATERIAL TOPIC TOPIC STANDARD NO. MATERIAL TOPIC TOPIC STANDARD

1 Customer satisfaction 
and quality control

416-1~2 6 Mutually beneficial 
labormanagement 
relations

407-1

2 Strengthening the EHS
management system

403-1~10 7 Climate change 
responses

201-2, 305-1~5

3 Ethical management 205-1~3 8 Mutual growth with 
suppliers

204-1

4 Enhancing 
competitiveness 
through logistical 
innovations

201-1, 203-1, 
203-2

9 Increasing investment 
in eco-friendly 
technologies and 
services

201-2, 203-2

5 Securing engines for 
future growth

203-1~2 10 Reinforcing ESG risk 
management practices 
along supply chains

308-1~2, 414-1~2

Without affecting our assurance opinion, we also provide the following observations:

THE PRINCIPLE OF INCLUSIVITY

CJ Logistics defines customers, suppliers, shareholders, community, and employees are their 
major stakeholder groups and reports on each group’s scope, participation, and communication 
channels. The major interests of stakeholders are reflected in the materiality assessment process.
DNV recommends the Company describe the major interests of stakeholders and the related 
activities in more detailed way in order to better communicate how those interests are reflected 
in the Company’s management.

THE PRINCIPLE OF MATERIALITY

CJ Logistics conducted double materiality assessment, taking into consideration impact on 
business and impact on society and environment, after choosing 30 issue pools which can affect 
the Company’s operation. The Company made impact on environment, society, and business are 
properly applied to materiality assessment. DNV confirms that material topics chosen from this 
assessment are reflected in the Report.

THE PRINCIPLE OF RESPONSIVENESS

CJ Logistics presents targets and performance progress for four material topics out of 10 
topics. ESG issues (particularly climate change issue) are analysed by types by Office of 
Sustainable Development and their responding strategies are reflected in the Report. In addition, 
for implementing ESG strategies, functions of working-level ESG Committee and Office of 
Sustainable Development are explained in detail.

THE PRINCIPLE OF IMPACT

CJ Logistics discloses background of choosing the material topics along with performance 
progress, whose interests and expectations of stakeholders are reflected in. CJ Logistics helps 
stakeholders understand the Company better by managing environmental and social impact 
effectively and presenting related performance in a quantitative manner. DNV confirms that the
material topics selected through the materiality assessment are not missed in terms of the spatial 
and time boundaries.
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THIRD-PARTY VERIFICATION STATEMENT

RELIABILITY OF SPECIFIC SUSTAINABILITY PERFORMANCE INFORMATION

DNV conducted a review of compliance with the principles of AA1000AP(2018) of the Report 
with Type 1 verification (Type 2 for water consumption and wastewater generation, equal pay, 
and safety and health). The assurance team has sampled data and tested accuracy and reliability 
of the sustainability performance data of the Company and interviewed responsible people and 
reviewed the data gathering process with the supporting documents and records. Based on the 
test, the intentional error or misstatement was not noted. Data owners were able to demonstrate 
to trace the origin of the data and to interpret the processed data in a reliable manner. The data 
was identifiable and traceable.
The Company reports the sustainability performance of the last three years and can be 
compared over time. Any errors or unclear expressions found during the verification process were 
corrected prior to the publication of the Report.

SCOPE AND APPROACH

We performed our work using AA1000AS v3, Assurance Standard set for by AccountAbility, 
and DNV’s assurance methodology VeriSustain™ (Ver. 5.0) which is based on our professional 
experience, international assurance best practices including the International Standard on 
Assurance Engagements 3000 (“ISAE 3000”), and the Global Reporting Initiative Sustainability 
Reporting Standards (“GRI Standards”). DNV provides Type 1 and the moderate assurance. But 
some part of performance data has been verified by Type 2 as described above.
The engagement excludes the sustainability management, performance and reporting practices 
of CJ Logistics’ subsidiaries, associated companies, suppliers, contractors and any third-parties 
mentioned in the Report. We did not interview external stakeholders as part of this assurance 
engagement. Economic performance based on the financial data is crosschecked with internal 
documents, the audited consolidated financial statements and the announcement disclosed at 
the website of Korea Financial Supervisory Service (http://dart.fss.or.kr) as well as CJ Logistics’ 
website (https://www.cjlogistics.com/en/main). The review of financial data taken from these 
sources is not within the scope of our work.
We planned and performed our work to obtain the evidence we considered necessary to provide 
a basis for our assurance opinion. We are providing a ‘limited level’ of assurance. Limited depth 
of evidence gathering including inquiry and analytical procedures and limited sampling at lower 
levels in the company were applied. The baseline data for environmental and social performance 
are not verified, while the aggregated data at the corporate level are used for the verification.

BASIS OF OUR OPINION

The assurance was carried out from May to June 2023. We undertook the following activities as 
part of the assurance process:
•  Challenged the sustainability-related statements and claims made in the Report and assessed the robustness 

of the underlying data management system, information flow and controls;
•  Site visits to CJ Logistics HQ in to review process and system for preparing sustainability data and 

implementation of sustainability strategy;
• Conducted interviews with representatives from the ESG team;
•  Conducted document reviews, data sampling and interrogation of supporting databases and associated 

reporting system as they relate to selected content and performance data;
• Reviewed the process and the result of materiality assessment.

Responsibilities of 
the Directors of  
CJ Logistics and 
DNV

The Directors of CJ Logistics have sole responsibility for the preparation of the Report. 
Our statement represents our independent opinion and is intended to inform all 
stakeholders. DNV was not involved in the preparation of any statements or data included 
in the Report except for this Assurance Statement.
DNV’s assurance engagements are based on the assumption that the data and 
information provided by the client to us as part of our review have been provided in good 
faith. DNV expressly disclaims any liability or coresponsibility for any decision a person or 
an entity may make based on this Independent Assurance Statement.

Competence and 
Independence

DNV’s established policies and procedures are designed to ensure that DNV, its personnel 
and, where applicable, others are subject to independence requirements (including 
personnel of other entities of DNV) and maintain independence where required by 
relevant ethical requirements. This engagement work was carried out by an independent 
team of sustainability assurance professionals. This engagement work was carried out by 
an independent team of sustainability assurance professionals.

DNV - Business 
Assurance

DNV Business Assurance Korea Ltd. is part of DNV Group, a global provider of 
certification, verification, assessment and training services, helping customers to build 
sustainable business performance.
www.dnv.co.kr/assurance

For and on behalf of DNV Business Assurance Korea Ltd.
Seoul, Korea
27 June, 2023

Chang Rok Yun
Senior Auditor and Lead Auditor

Sang Rye Chang
Senior Auditor

Sang Yeon Park
Technical Reviewer
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